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                                        DESCRIPTION

                    In this slide presentation, Viewstream CEO John Assalian shares successful content marketing strategies. He offers insider tips to help your tech marketing department achieve better sales-ready leads, execute more effective lead-nurturing strategies, and sustain competitive advantage. You will learn best practice content marketing techniques for high-tech marketing, specifically targeted to larger deal sizes ($15K to $2M).
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Your Prospect Is Your ChampionSeven Ways To Increase Sales Ready Leads with Content Marketing
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Way #1: Make Your Content Informative, Consultative, and Engaging
 Way #2: Create Thought Leadership in Your Industry
 Way #3: Leverage Your Content Throughout Your Channel/Partner Ecosystem
 Way #4: Make Your Content Portable with Social Media
 Way #5: Crowdsource: Using customer content
 Way #6: Develop Tracking/Metrics That Listen
 Way #7: Create a Long Term Strategy (not a campaign)
 Close / QA
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Today’s Buying Culture
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• Buyers take longer than ever to purchase.
 • Buyers often decide by "committee" – sometimes requiring multiple decision makers to approve even small budgets.
 • Buyers have access to unlimited amounts of information to make purchase decisions.
 • Buyers work in organizations that have complex technical interoperability issues, often resulting in further decision by committee.
 • Buyers can choose a large number of people to buy from (resellers, direct, VARs, service influencers, etc.).
 Today’s Buying Culture
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CONTENT MARKETING
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Content Marketing: (n) a non-interruptive, long-term strategy of offering valuable, informational content to attract and engage targeted audiences to drive a desired customer action.
 Content Marketing Defined
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• Content Rich Online Resource Centers • Educational Programs • Videos and Product Demos, such as How-Tos, Top
 Reasons, Tips & Tricks• Webcasts & Webinars • Virtual Trade Shows & eSeminars • eBooks, White Papers and Interactive PDFs • Digital Magazines • Business Blogs & Microblogs • Social Media, Social Video and Facebook/Wiki Marketing • Twitter Marketing with Viewstream's Chatline Technology
 Content Marketing Examples
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• Deliver information customers are actually looking for
 • Reach your target markets by speaking directly to them
 • Develop thought leadership in your industry
 • Make your brand stand out against competitors
 • Integrate your marketing efforts
 • Get the most out of your existing prospect relationships
 Benefits of Content Marketing
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CONTENT MARKETING
 Seven Ways
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Way #1
 Make Your Content Informative, Consultative, and Engaging
 #1: Engaging Content

Page 11
						

CONTENT:IT’S NOT ABOUT YOU!
 #1: Engaging Content
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#1: Engaging Content: Autodesk
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• Speaks to logical instincts
 • Sustains emotional interest
 • Is problem-facing
 • Builds brand experience
 • Has Value
 #1: Engaging Content
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• Always at the heart of high conversion rates
 • Only takes time to create
 • Creates reciprocity with your customers
 • Gives customers an experience with your brand
 • Can directly generate sales
 #1: Engaging Content Benefits
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• Instructional video
 • Whitepaper to communicate a process
 • Blog with relevant information that helps prospects understand the market landscape
 • A flash product demo that offers Top Tips
 • Customer case studies with objective reviews
 #1: Engaging Content Ideas
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Way #2
 Create Thought Leadership in your Industry
 #2: Thought Leadership
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• Use Expertise
 • Divulge Secrets
 • Use Video
 • Interpretation
 #2: Thought Leadership
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Be their expert.
 Be their trusted source.
 Be their answer.
 #2: Thought Leadership
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Way #3
 Leverage Your Content Through your Channel/Partner Ecosystem
 #3: Channel Ecosystem
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#3: Channel Ecosystem: CDW
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#3: Channel Ecosystem: CDW
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#3: Channel Ecosystem: CDW
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• Better control over your marketing message
 • Consistent messaging
 • Performance monitoring of sales channels
 • Free and easy-to-use sales tools
 • Increased web traffic and improved SEO
 • Seamless integration of product site at point of sale
 #3: Channel Ecosystem Benefits
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Way #4
 Make Your Content Portable with Social Media
 #4: Social Media Portability
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• Blogs
 • Community Forums
 • Social Networking Sites
 • Virtual Trade Shows
 • Mobile/iPhone Content
 #4: Social Media Portability
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#4: Social Media Content Cycle
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Way #5
 Crowdsource: Use Customer Content
 #5: Crowdsource
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• Identify
 • Listen
 • Gather
 • Engage
 • Amplify
 #5: Crowdsourcing That Works
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• Visit your customers
 • Engage in conversations about your product
 • Link positive reviews and conversations
 #5: Crowdsourcing That Works
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Positive Peer Reviews are Priceless
 #5: Crowdsourcing That Works
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Way #6
 Develop Tracking/Metrics That Listen
 #6: Tracking/Metrics
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“Today knowledge has power. It controls access to opportunity and advancement.”
 “Knowledge has to be improved, challenged, and increased constantly, or it vanishes.”
 #6: Peter Drucker Says
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• Quantify engagement (time spent with content)
 • Track conversion rates for online content
 • Deploy SEO strategies and analytics
 • Compare version performance
 #6: Tracking/Metrics Initiatives
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• Measure performance between varying formats of similar information (i.e. video vs. whitepaper vs. web copy)
 • A/B test (landing pages, content versions)
 • Develop landing pages of specific targets
 • Use a CTA on every page/content piece and monitor it
 #6: Tracking/Metrics Strategies
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Way #7
 Create a Long Term Strategy (not a campaign)
 #7: Long Term Strategy
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#7: Long Tem Strategy
 Content
 Content
 Content
 ContentContent
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
 Content
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Quality Content
 = Value
 = Relationship
 = Sales
 #7: Long Term Strategy
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Thank You!
 Your Prospect Is Your Champion

Page 39
						

[email protected]
 888.404.8686



					
LOAD MORE                                    

            


            
                
                

                

                
                
                                

                                    
                        
                            
                                                            
                                                        

                        
                        
                            4 Steps to Deliver Sales Ready Leads Using Web Cms

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            Ubix: Generate Leads. Create and Identify Sales Ready ... · Lead Generation: Referral Manager strategies 4/9/2015 Sales Conversions: Online Sales Counselor ... Referral Program Measure-

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            0ca36445185fb449d582 …… · content drives revenue and learn what works so you can re-invest. SALES-READY SOONER 73% of B2B leads are not sales ready.5 A lead nurturing program

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            NextGen Leads Sales Pitch

                            Sales
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            Nurturing Beyond Your Current Pipeline · sales-ready Score on implicit and explicit data Recycle Leads Set threshold for Sales Handoff and only call on those leads Integrate CRM

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            Learn How to Qualify More Sales Ready Leads

                            Technology
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            Generating Sales Leads Online

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            Sales Leads: Close Your Highest Margin Sales Leads - Matt Heinz

                            Business
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            5 Tips For Generating Sales-ready Leads

                            Documents
                        

                    

                                    
                        
                            
                                                            
                                                        

                        
                        
                            How to Drive More Sales Ready Leads with Digital

                            Marketing
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Meer leads & sales scoren online?

                            Marketing
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Sales Leads Are Like Aggregate - Deister Sales Meeting

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Leveraging Value Marketing Tools to Generate More Leads & Sales Ready Opportunities

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            How to Find the Sales Ready Leads Already Existing in Your Prospect List

                            Technology
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            3 Essential Steps for Turning Social Inbound Prospects Into Sales-Ready Leads

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            irp-cdn.multiscreensite.com · Automating sales outreach emails Nurturing warm leads to be sales-ready Onboarding new buyers Reactivating cold leads Converting trial users into buyers

                            Documents
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Server Refresh Sales Leads

                            Technology
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Content is King: How to use Content to Generate More Sales Ready Leads

                            Documents
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Sales Leads Tracker Software

                            Software
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Convert leads to sales webinar

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Generating Sales Ready Leads Through Content Marketing

                            Marketing
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Turning leads into sales

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Your Prospect Is Your Champion Seven Ways To Increase Sales Ready Leads with Content Marketing

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Your Prospect Is Your Champion: Seven Ways To Increase Sales Ready Leads with Content Marketing

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Qurater for Sales Leads

                            Technology
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Digital Marketing PresentationOur Process Setup, Analyze & Optimize 1 Create Engaging Content 2 Nurture Leads with Additional Content 5 Produce the Most Sales-Ready Leads 6 Promote

                            Documents
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Are you ready to generate leads?

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            Turn B2B Leads Into Sales; Align Marketing & Sales

                            Business
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            bounzd: Emails to drive Sales ready phone call leads

                            Marketing
                        

                    

                                    
                        
                            
                                                            

                                                        

                        
                        
                            How to Help Your Clients Generate More Sales-Ready Leads

                            Business
                        

                    

                                            

        

    


















    
        
            	About us
	Contact us
	Term
	DMCA
	Privacy Policy


            	English
	Français
	Español
	Deutsch



            
                

				STARTUP - SHARE TO SUCCESS

									
							
	


					

				            

        

    












	



