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 Executive MBA
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2 A unique online learning experience
 The IUM Online Executive MBA is a 24-month, 54-credit degree program. It offers
 a comprehensive selection of courses to become a top business manager with a
 deep understanding of today’s important business issues. The program integrates a
 carefully structured curriculum blending distance learning and on-campus sessions
 to allow students to hold a full time job while pursuing their graduate degree.
 The Principality of Monaco is renowned for its highly varied, interna� onal
 popula� on with more than 100 na� onali� es represented. It provides
 the ideal backdrop for students to learn and grow in a truly mul� cultural
 environment, inside and outside the classroom. Business is a way of life
 here, and the Principality boasts one of the highest GNP per capita in
 the world.
 There are more than 4600 companies, of which many are subsidiaries of
 interna� onal companies. Low taxa� on encourages entrepreneurship and
 business development, especially in sectors such as banking, fi nance,
 engineering, tourism, and services.
 In Monaco you can start making connec� ons and build up your business
 straight away, both within the University and in the business community
 which is right at your doorstep.
 Experience Monaco where business is a way of life
 The Interna� onal University of Monaco is an interna� onal ins� tu� on
 dedicated to educa� ng business leaders through programs based on a
 global focus, entrepreneurial spirit and a humanis� c approach. It is
 recognized as one of the pioneers and leading specialists in graduate
 educa� on worldwide.
 The learning process at IUM is based on a highly demanding and
 rigorous approach, and ac� ve learning par� cipa� on. This approach
 contributes to make the University a place of intellectual and prac� -
 cal exchanges of the highest level.
 Be part of one of the most unique
 universities in the world
 Why study an
 Executive MBA at IUM?
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 1 ❘ Award-winning eCampus: a unique online EMBA
 The eCampus used by IUM was recognized as “Best of the Best”
 in the Educa� on and Academia category of the 2009 Computer-
 world Honors Program.
 2 ❘ Interna� onally recognized, accredited and Top Ranked
 IUM is one of few business schools accredited by AMBA
 (Associa� on of MBAs) for the both programs full-� me MBA and
 Execu� ve MBA. The MBA has been featured for the past fi ve
 years in The Economist’s Top 100 MBA Programs Worldwide.
 3 ❘ Highly qualifi ed FacultyThe Faculty consists of renowned professors (90% of them
 hold a Ph.D.). Coming from about 20 countries, all of them
 have also a high-level of exper� se in various industries.
 4 ❘ Excellence of its mul� lingual studentsEMBA Par� cipants are career-minded professionals who
 hold – or demonstrate the poten� al to a� ain – execu� ve
 posi� ons. The EMBA students o� en speak 3 languages and
 have already traveled or worked abroad. With more than 60
 na� onali� es represented in the student body (MBA
 Full-� me and Execu� ve MBA), the richness of the IUM comes
 from its cultural diversity. It is a chance to gain a cri� cal
 understanding of the interna� onal business climate and to
 discover other cultural and poli� cal backgrounds.
 5 ❘ Wealth of experience to share from a magic place: Monaco
 The EMBA program creates a s� mula� ng environment,
 bringing together par� cipants with incredible professional
 experiences. You have the opportunity to share and gain
 insigh� ul knowledge during classroom discussions and
 class projects and to study in the excep� onal se� ng of the
 Principality of Monaco during the on-campus sessions.
 6 ❘ Develop your distance-working capaci� esAs a manager, you must increasingly interact with remote
 offi ces, subsidiaries, clients or suppliers. With the IUM EMBA
 online program -which has been designed to fi t the online
 requirements- you learn to posi� on yourself in a distance
 work rela� onship, to master the specifi c tools and to collabo-
 rate with people across the world.
 7 ❘ Individualized a� en� onThe EMBA program is designed for small-sized groups of
 students to ensure a tutoring-based approach. Professors
 are then available, ready to answer all your ques� ons. They
 also give you regular individual feedback, at each stage of the
 learning process.
 8 ❘ Interac� ve modules to fi t your own learning style
 The program off ers a non-linear and student-focused
 learning experience. You have the op� on to watch, view, read
 or listen to fi t your own learning style. You can also choose the
 order and depth of topics to study, according to your previous
 knowledge.
 9 ❘ Program that fi ts YOUR scheduleThe Online EMBA off ers fl exible pace. You can follow
 the 24-month program according to your personal and
 professional calendar.
 10 ❘ Excep� onal opportunity to develop your network
 Chat, email, instant messaging, IUM groups on Facebook,
 LinkedIn, Twi� er… You are constantly connected with class-
 mates, professors and alumni. Without even no� cing it, you
 enhance your professional network.
 Top 10 reasons to choose the IUM online Executive MBA
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4 A unique online learning experience
 The Executive MBA program at IUM was
 created in 2003 as an offspring of the
 existing full-time MBA.
 Accredited by the Association
 of MBA’s since 2005, the
 EMBA program has been
 recently modernized both in its
 distance learning component
 – that now benefi ts from state-
 of-the-art technology with a
 highly interactive distance
 learning platform – and in its
 integrative residential sessions
 in Monaco that make the
 program a unique academic
 and personal experience.
 An Execu� ve MBA is not an end in itself, but a means to an end. It is a
 degree designed to give you the ability to develop your career to its fullest
 poten� al, at your own pace.
 In today’s rapidly changing compe� � ve environment, execu� ves must
 be adept at moving quickly out of their comfort zone to build new
 capabili� es as leaders. The Execu� ve MBA Online program prepares
 fast-track execu� ves for moving from mastery of one area to a broader role.
 Specifi cally designed for managers with seven years of experience or more,
 the Execu� ve MBA gives you the structured learning experience of an MBA
 program in a convenient format without interrup� ng your career.
 You will broaden your core business knowledge in areas such as strategy,
 marke� ng, fi nance, and nego� a� ons as you benefi t from the exper� se of
 par� cipants from a wide variety of industries, cultures, and geographical
 regions.
 The knowledge you gain in discussion groups led by IUM faculty will have
 immediate relevance and impact on your daily work - your degree will start
 working for you before you have even fi nished it.
 A team of professors and experts in diverse business disciplines provide
 in-depth knowledge in core business areas. The IUM Execu� ve MBA
 uses a mul� -dimensional approach of large and small group discussions,
 online chat sessions, interac� ve mul� media student ac� vi� es, case studies,
 video lectures, discussion forums, library research assignments, webinars,
 wikis, and individual and group work to provide new insights and allow par-
 � cipants to apply them.
 Our curriculum is more than a list of courses, each taken independently.
 Instead we integrate our modules so you will experience a program in
 its true sense. The Online Execu� ve MBA provides students with an
 individualized learning experience, small class size, and personal a� en� on.
 This is what underpins our philosophy of focused, rigorous and ongoing
 educa� on.
 We believe every student has something to bring to the learning
 environment. We create and encourage a culturally diverse student body
 that is sensi� ve to - and apprecia� ve of - cultural diff erences.
 Welcome to the IUM Execu� ve MBA!
 Dr. Claude CHAILAN,
 EMBA Program Director
 A word from the program director
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 The degree you earn will posi� on you to compete and succeed in your career, and will provide added value for both you,
 and your organiza� on. You will improve your analy� cal, decision-making, implementa� on, and presenta� on skills, and
 develop a new way of thinking that will become integral to everything you do.
 The IUM Executive MBA will transform your career in ways that extend far beyond traditional measures of return on investment.
 On comple� ng the EMBA you will:
 Master the necessary knowledge,
 skills, and behavior in order to
 become a top level manager
 Be able to apply models and theories
 immediately in your job
 Become an effi cient problem-solver
 and a well-informed and crea� ve
 manager
 Gain confi dence and the skills to
 excel in a rapidly changing and glo-
 balized world.
 ü
 ü
 ü
 ü
 IUM EMBA Online Value Chain
 Get a return on your investment
 What will you
 get out of
 your EMBA at IUM?
 Behavior
 Knowledge
 Managing
 Doing
 Understanding
 Skills
 A� tudes
 Vision
 ManagerialExper� se
 ManagerialPrac� ce
 Leadership
 200.0%
 160.0%
 120.0%
 80.0%
 40.0%
 0.0%
 Average increases:
 33% immediately
 post EMBA
 92%
 3-5 years
 post EMBA
 151%
 6-10 years
 post EMBA
 Source: The Associa� on of MBAs, 2011
 Immediately Post EMBA
 3-5 Years Post EMBA
 6-10 Years Post EMBA
 Overall increase in salary as a result of an EMBA
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6 A unique online learning experience
 The IUM Online Executive MBA is a
 24-month, 54-credit degree program.
 The program integrates on-cam-
 pus and distance learning, and
 is designed to enhance already-
 fl ourishing careers.
 It has been designed to fi t the
 needs and requirements of
 today’s managers. It is divided
 into six online modules and
 two on-campus sessions.
 Entrepreneurship &
 Intrapreneurship
 Integra� ve
 Capstone Project
 On-campus session IIIntercultural Management,
 Communica� on
 & Nego� a� on
 Ethics in Business &
 Corporate Social
 Responsibility
 Online Module VI Strategy and Global
 Compe� � on
 Corporate Governance
 & Business Law
 Online Module V
 Human Factors
 in Organizations
 Corporate
 Finance
 Online Module IV
 Project
 Management
 Business
 Simula� on
 On-campus session I
 Services
 Marke� ng
 Opera� ons & Supply
 Chain Management
 Online Module III
 Marke� ng
 Management
 Data
 & Models
 Online Module II
 Managerial
 Economics
 Financial
 Accoun� ng,
 Repor� ng & Control
 Online Module I
 Program Structure
 Each online module has a length of 15 weeks and is composed
 of two 4-credit courses.
 In the online modules, par� cipants interact with their instructors and
 classmates via a highly sophis� cated and award-winning e-learning plat-
 form and engage in both synchronous and asynchronous learning ac� vi� es.
 Par� cipants are expected to make a signifi cant learning eff ort during the
 online period and should plan to spend approximately 10-15 hours per
 week outside of class for study, class projects, reading and prepara� on.
 EMBA par� cipants use an award-winning eCampus to complete the online
 study period and the individual applica� on project of each module. It allows
 them to stay in close contact with fellow par� cipants and their instructors,
 download course notes, syllabi, and other materials.
 Program Structure
 The on-campus sessions
 take place in the Principality
 of Monaco, where students
 can take advantage of
 the networking opportuni� es of this
 vibrant city. The fi rst on-campus session
 lasts one week and carries 2 credits.
 The second on-campus session lasts
 two weeks and carries 4 credits.
 The ac� vi� es during the on-campus
 sessions include workshops, guest
 lectures by business professionals and
 fi eld specialists, applied integra� ve
 projects and a business simula� on.
 Students should therefore count on
 spending three weeks away from their
 workplace to a� end these two sessions.
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 My Unique Student ExperienceTM
 My Unique Student ExperienceTM (M.U.S.E.) is the innova-
 � ve and student-focused course content delivery system
 used by the Online EMBA program.
 In contrast to other online delivery systems, M.U.S.E. also
 allows “freedom learning” with increased choice of how
 students want to interact with the course material.
 By delivering topical-based course content in a non-linear
 mode, it enables par� cipants to choose the order and
 depth of topics to study. It increases students effi ciencies
 allowing them to review known informa� on and concen-
 trate on unknown informa� on. This is a focused, designed
 experience built around the student.
 To try M.U.S.E, please visit the “Online Environment” item
 of our website embaonline.monaco.edu
 Virtual Commons
 The award-winning eCampus used by IUM is more than a
 place to earn your degree. It’s a community of students,
 alumni, instructors and administrators joining together to
 share experiences and off er support in the pursuit of your
 personal, professional and academic goals. The innova� ve
 design of our Virtual Commons incorporates numerous
 interac� ve technologies that enable you to share many of
 the same types of experiences you would expect to fi nd on
 a tradi� onal college campus.
 The Virtual Commons is where you will create, defi ne and
 maintain your student profi le. At IUM, you will interact
 with classmates and instructors in many of the same ways
 you already keep in touch with your friends, family and
 co-workers:
 Live Chat
 Live Chat allows you to interact with anyone in your
 network who happens to be online at the same � me
 you are.
 Email
 You can also email anyone in your network of friends,
 classmates, and former classmates.
 Social Networking
 You can even stay in touch with established IUM
 communi� es on some of today’s most popular social
 networking sites like Twi� er, Facebook, YouTube and
 LinkedIn.
 At IUM, we believe that con� nuing your educa� on in
 today’s world requires a community eff ort. That’s why we
 off er so many convenient ways to stay connected to your
 studies.
 Online Library
 The eCampus of IUM Online off ers you the learning
 experiences and support services you would expect to fi nd
 on a tradi� onal business schools campus.
 The Library serves as an important research facility. We
 support your learning and research through the Library’s
 online public access catalogue, reference services and
 online databases.
 The Library resources are very strong in business and
 auxiliary subjects to support research, the curriculum and
 the academic specialisa� ons of our clientele - Students,
 Faculty and Alumni.
 The IUM Online EMBA courses are very interactive and are delivered via engaging multimedia
 and live presentation of content designed to enhance the student learning experience.
 Unlike predominantly text-based online platforms, our learning environment is a dynamic,
 professional learning community with an interactive network of content and people.
 eCampus
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8 A unique online learning experience
 Managerial EconomicsThis course presents a modern treatment of economic theory to help
 students both understand and improve the managerial decision-making
 process whereby we concentrate on microeconomic and macroeco-
 nomic topics of par� cular importance. The integra� ve approach used
 in this course demonstrates that important managerial decisions are
 interdisciplinary as eff ec� ve management is seen to involve an integra-
 � on of the accoun� ng, fi nance, marke� ng, personnel and produc� on
 func� ons. Therefore, the business fi rm is treated as a unifi ed whole
 rather than a series of discrete, unrelated parts.
 Par� cipants will gain a solid founda� on of economic understanding
 and the “economic way of thinking” for use in strategic and manage-
 rial decision-making, and an understanding of the basic forces of supply
 and demand and how they interact to determine the quan� ty of goods
 traded in a market – and the price paid for those goods.
 They will learn to analyze market structure, examine the pricing prac-
 � ces needed for successful management, discuss ways in which real
 markets depart from perfect compe� � on, and describe the role of gov-
 ernment in a market economy.
 Marketing ManagementThis course provides an overview of all the fundamental marke� ng
 management concepts and provides par� cipants with the opportunity
 to integrate them.
 Par� cipants will learn how to scan the environment, perform market
 studies, evaluate buyer and consumer behavior, launch new products,
 and choose a coherent marke� ng mix strategy (product and branding,
 price, distribu� on, and communica� on strategies). They will also learn
 to analyze and formulate a marke� ng strategy, and select an imple-
 menta� on process by preparing and presen� ng a marke� ng plan for
 aproduct or service. Through this process, par� cipants will develop
 an understanding of the ways in which the customer is the focus of all
 marke� ng ac� ons, and the role marke� ng plays within a company and
 in the general economy.
 Strategy and Global Competition Strategy involves the alloca� on of cri� cal resources in a compe� � ve
 and global environment over rela� vely long periods of � me in the pur-
 suit of specifi c goals and objec� ves.
 The Strategy and Global Compe� � on course examines how organiza-
 � ons achieve, sustain and renew compe� � ve advantage in a global
 environment, and explores what managers have to do in order to
 increase the likelihood of success.
 Today’s strategies are infl uenced by many factors such as the resources
 available to management, the industry and the compe� � ve condi-
 � ons, and of course the fi rm’s internal structure, systems, and culture.
 Developing a fi rm’s strategy involves the analysis of the business as a
 whole system of interrelated decisions, and therefore requires integra-
 � on of func� onal (marke� ng, fi nance, human resources, etc.), as well
 as industry knowledge all blended with transversal competences such
 as organiza� onal behavior and communica� on.
 The course helps students to develop the ability to think strategi-
 cally about businesses in a variety of situa� ons, to ask the right
 ques� ons about the future of a business, and to judge uncertain
 strategic situa� ons.
 Corporate FinanceThis course examines the role of fi nance in suppor� ng the func� onal
 areas of a fi rm and fosters an understanding of how fi nancial deci-
 sions themselves can create value. The course builds a strong fi nancial
 founda� on, concentra� ng on the func� ons of modern capital markets
 and fi nancial ins� tu� ons, the main principles of corporate fi nance and
 standard techniques of analysis, capital budge� ng, discounted cash
 fl ow valua� on, risk analysis, and cost of capital. Students will also learn
 valua� on techniques, ways to manage working capital, how NPV and
 valua� on techniques are related, and methods for managing debt and
 equity fi nancing.
 Furthermore, the Corporate Finance course encourages students to
 explore a number of managerial decisions such as the evalua� on com-
 plex investments, as well as the set up and execu� on of fi nancial poli-
 cies within a fi rm.
 Program DesignThe Executive MBA is designed using a blend of
 3 distinctive components:
 Managerial Prac� ce
 ■ Project Management
 ■ Business Simula� on
 ■ Entrepreneurship& Intrapreneurship
 ■ Integra� ve Capstone Project
 Leadership
 ■ Human Factors in Organiza� ons■ Corporate Finance■ Strategy & Global Compe� � on
 ■ Corporate Governance & Business Law
 ■ Intercultural Management, Communica� on & Negocia� on
 ■ Ethics in Business &
 ■ Corporate Social
 ■ Responsability
 Managerial Exper� se
 ■ Managerial Economics
 ■ Financial Accoun� ng, Repor� ng & Control
 ■ Marke� ng Management
 ■ Data & Models
 ■ Services Marke� ng
 ■ Opera� ons & Supply Chain Management
 Course DescriptionsEMBA courses present an overview of key functional areas by providing a strong knowledge
 base in subjects like economics, fi nance, accounting, statistics, marketing, strategy and the
 legal environment of business.
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 Corporate Governance and Business LawThe course addresses the broad issue of how fi rms are being “governed”
 and how they relate to shareholders in par� cular and to stakeholders in
 general, as it is today generally admi� ed that there exists a rela� onship
 between governance prac� ces and corporate performance. The course
 presents the principal corporate governance and legal mechanisms
 used in the world of interna� onal business, and explore the ethical and
 legal founda� ons of business ac� vi� es in an interna� onal se� ng.
 This course develops an apprecia� on of the importance, an understand-
 ing of the mechanisms, as well as an overview of the par� cular issues of
 corporate governance and business law today. Subject ma� er includes
 legal and ethical responsibili� es of managers, compara� ve law of cor-
 pora� ons, changes in corporate form, and corporate informa� on. The
 course will also focus on prac� cal aspects of law for business profession-
 als, including understanding contracts and working with lawyers.
 Intercultural Management, Communication and NegotiationThis course helps students understand the challenges that are likely to
 be faced while working interna� onally and to develop cross-cultural
 competence to work eff ec� vely in interna� onal assignments, on cross-
 cultural teams, with increasingly diverse customers and clients. Nego-
 � a� on is the art and science of securing agreements between two or
 more par� es who are interdependent and who are seeking to maxi-
 mize their outcomes. Nego� a� on and selling skills are necessary for all
 business func� ons to eff ec� vely convey their ideas and win approval
 for them. The interna� onal aspect of selling and nego� a� ng across
 cultures adds signifi cant complexity to the process. Issues that can be
 par� cularly troublesome when nego� a� ng in the global se� ng will be
 addressed. Students who have been prac� cing sales will be able to put
 their experience in perspec� ve with theore� cal concepts, whereas the
 ones who have never or rarely been involved in the selling process will
 acquire basics and prac� ce role plays.
 Services Marketing and Customer Relationship ManagementThis course will examine the unique aspects of services management
 and marke� ng, with a par� cular focus on services as key diff eren� ators
 in today’s more and more price-driven global business environment.
 The “service perspec� ve” characterizes the approach of the course.
 According to this perspec� ve, customers are not looking for goods or
 services, but rather for benefi ts or solu� ons to their problems. In other
 words, to be compe� � ve, fi rms need to understand their selected cus-
 tomers’ total needs in order to design and deliver the core solu� on: the
 per� nent package of goods and services. But beyond that, the solu� on
 should also include other relevant billable, and non-billable services,
 such as invoicing, complaint handling, advice and personal a� en� on,
 informa� on, and other value-adding components. In this service per-
 spec� ve, the role of service components in building and maintaining
 customer rela� onships is fundamental and strategic, and sustainable
 compe� � ve advantage can only be created by understanding and
 mee� ng every element of the individual customer rela� onship.
 Ethics in Business and Corporate Social ResponsibilityThis course focuses on the applica� on of moral principles and models
 for ethical decision-making to individuals and businesses in the 21st
 century. Management is becoming more complex because it has to
 conciliate environmental, social and economical requirements; the
 challenges are formulated in terms of transparency, risk and reputa� on.
 The Corporate Social Responsibility (CSR) movement is a worldwide
 phenomenon, and corpora� ons, trade associa� ons and nonprofi ts are
 being asked to step up and be accountable. Therefore, new modes of
 management and performance evalua� on must be developed in order
 to devise the most effi cient strategy. The course examines the dynam-
 ics of strategy management and responsibility, aiming at combining
 business objec� ves and societal values, or how CSR can be internalized
 in the strategic management and how CSR tools can be eff ec� vely and
 effi ciently put in force. The course also provides valuable insights into
 the cycle of organiza� onal change in this context, and develops both
 intellectual and behavioral skills to facilitate a more nuanced under-
 standing – and successful management of – change in such a se� ng.
 Students are encouraged to progress from seekers of to catalysts for
 posi� ve change against a mul� cultural backdrop.
 Human Factors in OrganizationsThis course focuses on organiza� onal behavior (OB) and human
 resources management (HRM). Some aspects of organiza� onal and
 industrial psychology, ergonomics, and human factors engineering
 will be also presented. It covers tradi� onal OB and HRM subjects
 such selec� on, recruitment, personnel development, organiza� onal
 culture, leadership, stress at work, job sa� sfac� on, mo� va� on, perfor-
 mance appraisal, etc., as well as some issues related to performance
 and occupa� onal health and safety.
 The course focuses on the variables that aff ect individual and collec-
 � ve behavior. Students will learn how work-related variables can aff ect
 human behavior and their implica� ons for performance and sa� sfac-
 � on. They will also develop the ability to recognize the infl uence of
 these factors on organiza� onal system-level variables and their impact
 on the cri� cal determinants of organiza� on human resource eff ec� ve-
 ness: produc� vity, absenteeism, turnover, sa� sfac� on, and ci� zenship.
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10 A unique online learning experience
 David ANSIAU
 Dr. Ansiau is Professor of Organiza� onal Behavior and Manage-
 ment as well as the Director of Academic Research at IUM. He
 has also lectured at the University of Toulouse, where he stud-
 ied for his PhD in Industrial Psychology.
 He holds a BSc in Psychology and Pedagogy from the Univer-
 sity of Mons-Hainaut, Belgium; an MA in Industrial Psychology
 from the University of Mons-Hainaut, Belgium; and an MSc
 in Cogni� ve Psychology from the Ecole Pra� que des Hautes
 Etudes, Paris.
 Ingo BÖBEL
 Dr. Böbel’s specialty fi eld is economics. He is a member of the
 “Microeconomics of Compe� � veness” (MOC) network at the
 Ins� tute for Strategy and Compe� � veness at Harvard Business
 School (Professor Michael E. Porter) and a Visi� ng Professor of
 Economics at SCQM Jiao Tong University, Shanghai.
 His career has led Dr. Böbel to several countries where he has
 been involved in dozens of research ac� vi� es. His academic
 work comprises six books and numerous refereed ar� cles and
 is referred to in many renowned books and encyclopedic publi-
 ca� ons. Professor Böbel obtained his Dr.rer.pol. and Dr.rer.pol.
 habil. at the University of Erlangen-Nüremberg, Germany.
 Claude CHAILAN
 Prior to joining the academic world, Dr. Chailan held high- level
 posi� ons in interna� onal management from 1985 to 1999,
 including senior posi� ons at Danone, Sara Lee, and L’Oréal.
 He was ac� vely involved in the development of interna� onal
 brands in France, Mexico and Venezuela.
 Dr. Chailan is currently Professor and Program Director at IUM,
 Monaco, and Visi� ng Professor at ITESM, Puebla campus, in
 Mexico. He is a guest lecturer in several foreign schools (ESAN
 in Lima, ESA in Beirut, CFVG in Hanoï, Segepec in Morocco) and
 several French universi� es (Celsa Paris-Sorbonne, Nice, Mar-
 seille). He received his Master’s degree from ESSEC Business
 School in Paris and his diploma in Poli� cal Science from IEP Aix-
 en-Provence. He also holds a Doctorate in Management from
 the University of Nice Sophia-An� polis.
 Gregory GADZINSKY
 Dr. Gadzinsky is Professor of Finance and Economics at IUM,
 and was un� l recently a full-� me Researcher at the Hedge
 Fund Ins� tute at the university.
 He was previously an assistant professor of Economics and the
 Chair for Interna� onal Economics in Cologne, Germany. He
 holds a BSc in Mathema� cal Economics and Econometrics from
 the Faculty of Economics, Aix-Marseille; an MSc. in Financial
 Econometrics and a PhD in Econometrics from the GREQAM,
 Université de la Méditerranée, France.
 At IUM, you will learn from highly-qualifi ed professionals, using the latest technology.
 The IUM faculty has been assembled from all over the world. It consists of renowned professors who are recognized experts in various industries and have excellent academic credentials.
 All of our instructors bring situation-specifi c relevance to every course, ensuring that you
 will be prepared for real-life challenges after you graduate. All these elements culminate
 to create a unique academic environment, contributing to the worldwide recognition of
 the International University of Monaco.
 Meet some members of the faculty
 EMBA Faculty
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 Moïse LOUISY-LOUIS
 Dr. Louisy-Louis is Professor of Financial Accoun� ng and Corpo-
 rate Finance at IUM.
 He received his MBA from IUM and is currently studying for a
 PhD in Financial Accoun� ng. He holds a BSBA with a major in
 Finance from Auburn University, USA. Before star� ng at IUM,
 he was an Equity Analyst at Knight Vinke Asset Management in
 Monaco.
 Gregory MOSCATO
 Dr. Gregory Moscato has joined IUM’s faculty since 2003 and is
 the director of IUM Master in Finance programs.
 Prior to star� ng his academic career, he has worked as an ac-
 count execu� ve on Wall Street for bou� que investment banks
 and as a futures trader. He has also served as a foreign exchange
 consultant. His main areas of focus are private equity, company
 & project valua� ons and subjec� ve risk measures.
 Professor Moscato is a member of the Monaco Venture Capital
 Associa� on. He holds an MBA from Interna� onal University of
 Monaco and a PhD from Paris-Est University.
 Marika TAISHOFF
 Prior to becoming Professor of Marke� ng and Strategy,
 Dr. Taishoff was Associate Director of the Masters in Luxury
 Goods and Services at IUM.
 She has also worked at leading European business schools such
 as IMD (Interna� onal Ins� tute for Management Development)
 in Lausanne, Switzerland; Imperial College Management School
 of the University of London; and SDA Bocconi in Milan, Italy. In
 addi� on to her academic background,
 Dr. Taishoff has also been an independent consultant, focusing
 in the fi elds of strategic marke� ng, customer orienta� on, and
 leadership development, with corporate clients in Europe, Tur-
 key, and the US.
 “Teaching in the Executive MBA Program at IUM is a permanent intellectual challenge enriched by the diversity of its student body.”
 Grégory Moscato
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12 A unique online learning experience
 EMBA participants should possess an undergraduate degree, have completed at least
 seven years of work experience, and hold – or demonstrate the potential to attain –
 executive positions in corporate companies, government bodies, non-profi t organizations,
 family businesses, or small and medium enterprises. The EMBA is aimed at professionals
 with extensive experience who wish to broaden their perspectives or change direc-
 tion in their career. Students holding degrees in disciplines other than management
 or business are encouraged to apply.
 “Thanks to the cultural diversity and professional experience of its par� cipants,
 the EMBA at IUM is a journey for an execu� ve who wants an interna� onal over-
 view of business administra� on.
 I was part of the January 2008 cohort. My colleagues came from Croa� a, Finland, Aus-
 tralia, Germany, Macedonia, France, Romania and the USA to name a few countries. We
 exchanged on our careers, our current business and future strategies, our respec� ve
 poli� cal and cultural background, and received valuable insight on one another’s fi eld of
 exper� se. The richness of this EMBA comes from this cultural diversity.
 An execu� ve on the EMBA program has to be willing to dedicate a substan� al amount
 of � me to work autonomously as well as enjoying the crunch 54 hours on-site period
 in a group se� ng. Typically, each group is composed of a small number of par-
 � cipants, which is another very signifi cant asset of this program.
 The process is collegiate - like a round table - where each student collaborates under
 the direc� on and with the contribu� on of the highly qualifi ed teaching staff . This
 EMBA program is comprehensive whatever your previous background. A� er complet-
 ing the program, I have a be� er understanding of how diverse cultures aff ect the way
 business is conducted in various part of the world. The highlight of my experience will
 remain the wonderful people I was fortunate enough to meet.”
 Executive MBA
 Participant Profiles
 Caroline Pratte EMBA 2010
 CEO, Group Pratte
 Vancouver, Canada
 Age of Executive MBA Students
 25-30 years
 30-35 years
 35-40 years
 40-45 years
 45-50 years
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 “My experience in the EMBA program at IUM was unique.
 I was the only French na� onal in my group and the variety of my classmates’
 professional and academic experiences was truly incredible. I cannot appreciate
 enough the quality of the teaching and of the environment. The small size of the
 groups allowed us to ask as many ques� ons as we wanted to professors who were
 always available to answer and ready to create the dialogue within the class.
 Finally, I appreciated the prac� cal approach of the course which allowed me to
 immediately apply my new knowledge to my current professional projects.”
 “As an interna� onal manager in a global organiza� on, I wanted to expand my
 knowledge. I enrolled in the MBA program at IUM. IUM provided me with a learn-
 ing environment consis� ng of advanced students and educators from various
 industries and countries.
 Educators with real world high level experience in the subject ma� er they
 taught. All in a se� ng that was compe� � ve, challenging, enjoyable and
 relaxing. The MBA degree is certainly valuable, but the experience of being an
 IUM student is one that will last a life� me. I would hear� ly endorse the Univer-
 sity to any student considering a global business educa� on.”
 Anne-Karine AgiusEMBA 2007
 Marketing Director,
 Goldmund
 France
 Dennis StimpsonEMBA 2008
 Director of Sales,
 Sun Microsystem
 Frisco, TX, USA
 Student Population Work Experience
 Less than 5 years
 5 to 9 years
 10 to 15 years
 more than 15 years
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14 A unique online learning experience
 Entry requirements for admission:• A Bachelor degree
 • English profi ciency
 • A minimum of seven years of work experience
 • Distance admission interview
 A complete graduate application fi le consists of:• A completed online applica� on form with
 your answers to the essay ques� ons
 • Two le� ers of recommenda� on from professors
 and/or employers who have observed your perfor-
 mance in an academic and/or professional context
 • University transcript(s) and diploma(s), with
 offi cial transla� on when necessary
 • The grading scale of the transcript(s)
 • 4 passport-size and style photographs
 • Photocopy of your passport or na� onal iden� ty card
 • Proof of English profi ciency for non-
 na� ve English speaker
 • An updated resume
 • Non-refundable €100 applica� on fee
 Selection criteria for admission:• Academic ability and poten� al as shown by
 grades or equivalent tests and examina� ons
 • Evidence of relevant personal, profes-
 sional, and educa� onal experience
 • Mo� va� on to study in the chosen fi eld
 and clearly defi ned career objec� ves
 • Leadership poten� al and personal
 achievement and interests
 • Uniqueness and contribu� on to the University’s mission.
 Tuition & FeesTui� on and fees for the program are €21,750 which include:
 • Enrollment Fee: €1,900 payable once only
 at acceptance of the admission off er.
 • IUM for Life Fee: €750
 Please note that the informa� on contained within this brochure may be subject to change.
 Application
 Process
 IUM may help EMBA students to secure accommoda-
 � on during their on-campus period. Please note that
 the above fees do not include travel and accomoda� on
 expenses. Every student also needs to have appropriate
 health insurance.
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 Complete and submit your applica� on online at
 embaonline.monaco.edu
 or Contact the Admission Team
 Click here to start
 Ms. Leila Bello
 by email: [email protected]
 by phone: +377-97- 986-986
 Mr. Aymeric Pazzaglia
 by email: [email protected]
 by phone: +377-97- 986-986.
 Accreditations & Rankings
 AccreditationsAMBA: The MBA programs (MBA/EMBA) at the Interna� onal University of Monaco
 are accredited by the Associa� on of MBAs (AMBA) to award Master Degrees in
 Business Administra� on. The Associa� on’s vision is to be the interna� onal authority on
 the development of business leaders.
 RankingsThe Interna� onal University of Monaco is recognized worldwide for the quality of its programs. The IUM is therefore listed in
 many interna� onal rankings.
 The Economist - The Monaco MBA has been ranked in the Top 100 MBA programs in the world for several consecu� ve years.
 CNN Expansion - The Monaco MBA also fi gures among the Top 50 MBA programs
 Eduniversal - IUM has been awarded with 4 Palms considering its interna� onal infl uence
 Poets&Quants - The Monaco MBA is ranked in the Top 50 MBA programs outside the US
 Principality of Monaco
 Licensed by the Government of the Principality of Monaco - The Interna� onal University of Monaco is a Monegasque corpo-
 ra� on (Ministerial Act No. 86-472 of August 1986) licensed to operate and issue diplomas.
 Recogni� on by the Government of the Principality of Monaco - The Government of Monaco, in pursuance of the law
 number 826 of August 14, 1967 on Educa� on, recognizes the Interna� onal University of Monaco and cer� fi es its degrees.
 Academic Memberships
 Co
 e
 M
 b
 b
 by email: lbe
 by phone:
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International University of Monaco2, avenue Albert II
 MC 98000 Monte-Carlo
 Principality of Monaco
 Tel: +377.97.986.986
 embaonline.monaco.edu
 The International University of Monaco
 is a partner of the INSEEC Group, one of the largest French
 educational institutions with campuses in Paris, Bordeaux, Lyon, London and Monaco.
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