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1. Effort/reward
 1.a. Two Minute Teacher Test (Norwegian website)
 This is a high reward/low effort web design hard to beat. Two sentences and a ‘start’ button over a black background is all they need to make the viewer eager to take action.
 Big blue ‘Start’ button is extremely suggesting.
 Such brief time reference is also a good incentive to ‘play’.
 ‘Do you have some of the knowledge required to become a teacher?’ makes the viewer curious.
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Another good example of low effort/high reward ad, with just
 four words and a combined image of a polar bear and the company
 beverage.
 It takes less than 2 seconds to identify the elements and deliver to
 the viewer the suggesting sensations of coolness and
 freshness rewarded by the product.
 1. Effort/reward
 1.b. Coca-Cola (Magazine ad)
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1. Effort/reward
 1.c. SPD-Engenhahn (German political party website)
 This is a good example of a design that implies too much effort in exchange for a questionableamount of reward. The features signaled and too much information, make the website unappealing.
 Background tiled picture is disturbing
 Unfriendly & uncategorized menu
 Excessive use of typefaces in red and different sizes make the reading hard.
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1. Effort/reward
 1.d. RAF-Perton airfield (Information board)
 This information board from an airfield in UK uses a white typeface over a sea-green color hard to be read, resulting in a high-effort and mid (the map) or low (the text and legend) reward.
 The size of the board is enough to stand out (compared with the direction post by its side) but the content is not appealing and will not be easily delivered.
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2. Theme
 2.a. Coca-Cola (Magazine ad)
 A good example of a clear and simple theme suggested by most of
 the elements in the ad.
 The word “cool” in the title, the chilled bottle, and the polar bear
 recalls in the viewer sensations of coolness and freshness. Besides,
 the adverb “always” (repeated twice, in the title and the company
 ‘motto’), also reinforces idea of long-lasting cooling effect of the
 refreshment advertised.
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2.b. Wawa Coffee (Website)
 This website uses a nice combination of suggestive
 pictures, text, and tones, all related to the same theme: coffee. The only exception
 would be the top and middle ad-boxes on the right.
 It creates on the visitor the sensation of belonging to a
 whole coffee culture, a really appreciated touch for many
 beanery lovers.
 2. Theme
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2. Theme
 2.c. Sigma lenses (Magazine ad)
 The theme in this ad is confusing: on the one hand, the text invites the viewer to celebrate their 50th anniversary but, on the other hand, the picture does not match the written suggestion. A more cheerful picture should have been used.
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2.d. Astrophysics conference (Poster)
 This conference poster has a distortion between the theme in the text and the
 one suggested by the picture.
 The conference is about astro-particle physics but the drawn-like picture of the
 Roman Coliseum misleads completely the viewer, because its theme is more
 related to art or history.
 2. Theme
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3. Picture words and concrete verbs
 3.a. Crunch bars (Logo variation)
 This design is a good example of how the word “crunch” is immediately pictured in the
 mind of the viewer and associated with the expected
 sound of the product as it is bitten or snapped.
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3. Picture words and concrete verbs
 3.b. BBC documentary (DVD cover)
 The DVD cover of BBC documentary series ‘Human
 Planet’ uses two picture words with an altered image creating a
 powerful combination effect.Both ‘human’ (eye) and ‘planet’
 (Earth) are represented in the design, but the image fusions both terms making the planet the iris of
 the human eye.
 It is an excellent trigger of the sensations the viewer will picture before, during and after watching
 these documentary series.
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3. Picture words and concrete verbs
 3.c. Furniture Sir-Plus (Web ad)
 An example of the use of a concrete verb, ‘strip’, in an unusual way to refer ‘lowering product prices’. The designers added a picture which shows the original common meaning of the concrete verb to “play” with both meanings. Whether their taste is appropriate or not could be further discussed.
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3. Picture words and concrete verbs
 3.d. Sigma lenses (Magazine ad)
 The message of this ad should be centered in the celebration of the 50th anniversary of the company but the elements that should reinforce the message are not close enough (‘50 years’ logo at the bottom) or misleading (‘not-really-cheerful’ girl picture) the image the viewer could be picturing in his/her mind.
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4. Audience
 4.a. Manolo Blahnik (Magazine ad)
 Manolo Blahnik is a worldwide famous
 fashion shoe company known for
 their exclusiveness and prêt-à-porter
 products.
 This ad is an excellent example of
 how the image of one extravaganza
 creation and the company name are
 enough to reach the specific target
 audience.
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4.b. BMW 530i (Motor magazine ad)
 The words and the images evocate the idea of evolution, targeting an audience who wants to be in the vanguard of progress and technology. This design delivers with ease the sensation that all the previous cars can be considered outdated compared to the new BMW 530i.
 4. Audience
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4. Audience
 4.c. Next Tag, Inc. (Website banner)
 This is an unfortunate design where the target audience, adults who pursue further education, are addressed with childish giraffe cartoons. In addition, the designers did not used different cartoons for the different degrees, giving the impression that it does not matter what degree the viewer wants to pursue: nobody will note the difference.
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4.d. Visual Arts League (website)
 This website’s goal is to promote the visual arts but their target audience, supposedly people with an interest in art and design, will be more than disappointed when they find themselves there. The website design does not commit to any single basic principle: contrast, repetition, alignment, or proximity.
 It transmits the same the same sensation of going to a five-star restaurant and be served in paper plates and cups: this is not what was expected at all.
 4. Audience
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5. Visual context
 5.a. BMW 530i (Motor magazine ad)
 The words and the images create immediately a timeline in the mind of the viewer and evocate the idea of evolution, from the invention of the wheel to the car advertised.
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5.b. Kedai Kopi Espresso Bar (Menu)
 5. Visual contextAnother good example of design to give the viewer an appropriate context. The dishes are pictured in the sides of this menu to help the customer visualize what can be expected. This is a good technique for places in touristic spots to ease the anxiety of language barriers.
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5. Visual context
 5.c. North Dallas Bar & Grill (Newspaper ad)
 Only two visual clues in this bar & grill ad. It makes an effort to advertise great offers with coupons (50% off) but there is only one visual element to give context and it is not very appealing (small picture of raw-like meat). Restaurants in general, and award-winning ones in particular, are encouraged to use visuals in their ads to place in the viewers’ mind the desire to go there.
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5. Visual context
 5.d. Furniture Sir-Plus (Web ad)
 The visual clues on this advertisement create a mixed idea. On the one hand, the text mainly alludes to furniture offers but, on the other hand, the picture of the half-naked girl, the red color, and the ‘barely legal’ reference are easily associated with a different activity.
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6. Embellishment/Enhacement/Embodiment
 6.a. Pan-Caribbean Sugar Co. Ltd. (Company logo)
 A sugar cane plant, growing from the name of the company creates a good embodiment, enhanced with the use of colors to distinguish between the upper side (aerial) and the bottom.
 The graphic designers have done a great work here to create an embodiment of the product in the company logo. In addition, the selection of colors green (fresh, natural) and yellow (heat, sun) is a smart combination to evocate a product obtained in the Caribbean.
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6.b. BBC documentary (DVD cover)
 This is, in my opinion, one of the most powerful designs in
 my collection.
 The resizing of the Earth to fit in the iris of the human eye is extremely effective. Text and image are so well embodied
 that it is hard to think on a better design alternative to
 enhance the visual experience.
 6. Embellishment/ Enhacement/Embodiment
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6. Embellishment/Enhacement/Embodiment
 6.c. Astrophysics conference (Poster)
 I find the elements of this design not really well embodied. It gives the
 impression of several unconnected pieces of information, ineffective use of
 blank space, and improvable contrast.
 Further more, the title is strangely broken (see oval), the picture of the
 host city (The Roman Coliseum) does not embodies well with the theme
 (astrophysics), and the alignment of elements, multiple and kind of forced.
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6. Embellishment/ Enhacement/Embodiment
 6.d. PennState Career Fair (Sign)
 Another unfortunate design because it lacks of internal harmony, embodiment or
 elements that stand out for their beauty.
 The combination of so many different elements (typefaces,
 colors, pictures, Wordart designs, logos, alignments, etc.) that could work individually, do
 not work as a whole.
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7. Proximity
 7.a. Kedai Kopi Espresso Bar (Menu)
 Organized by categories, with an excellent contrast, the prices grouped in a column, and some pictures of dishes in each sides (unfortunately, they are not always close to the appropriate item), this menu is a smart example of using proximity of related elements to facilitate the delivery of information.
 Unfortunately, they are not always close to the appropriate item.
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A good example of a well organized website where the elements that relate to each other, are placed together.
 In addition, the author uses a uniform design (in color, type, and textboxes) to gather the information, creating a sense of continuity all over the website.
 7. Proximity
 7.b. Alex Swanson (Website)
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7. Proximity
 7.c. Down To Earth Café (Menu)
 The efforts to introduce proximity in this menu stand out well only with the
 prices but in the rest of the elements could be improved.
 The name of the restaurant and the dinner menu title are in the same
 typeface size and they should not be. The same typeface size problem occurs with the groups of foods and dishes. In
 addition, the use of same leading (space between dishes and groups of foods) do not help either to ease the
 grouping of same category dishes.
 Although the “Sides” section at the bottom offers a better proximity among
 their elements, the menu could use an improvement in proximity.
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With the arguable exception of the groups of small pictures (that represent actual works done with the software developed by this company) and the messy menu on top, this homepage design did not manage to offer the visitor a sense of identifiable sections whose content is related.
 7. Proximity
 7.d. DPGraph Software (Website)
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8. Alignment
 8.a. Alex Swanson (Website)
 A pretty well aligned homepage website with the exceptions of the top menu (slightly to the left) and the bottom right (unaligned), marked with ovals.
 The site is divided in blocks and the edges serve as lines of alignment (marked in red).
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A simple and strong example of a centered alignment (both vertical and horizontal) designed with the aim to focus the viewer’s attention to the blue ‘start’ button and encourage participation in the online test they host.
 8. Alignment
 8.b. Two Minute Teacher Test (Norwegian website)
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8. Alignment
 8.c. Jeff Jacobsen carpet cleaning (Newspaper ad)
 Center alignment
 Right alignment
 Left alignment
 The alignment in this design is multiple (see red textboxes) and there are other elements randomly placed too (see yellow arrows), making the user’s eye wander around excessively.After reading and listening to some of my peers in assignment 9-1, I am a little concerned because for at least a couple of them this ad works, an opinion that I do not share. For me, it is not committed to simplicity and this has a poor effect on overall harmony.
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Again, the Visual Arts League website is an example to learn about of “how not to do” design.
 We can virtually find every possible alignments, although there is a preference for centered ones.
 This multiple alignment is an addition to the other issues of the design that make the browsing experience not very pleasant.
 8. Alignment
 8.d. Visual Arts League (website)
 Center alignment
 Right alignment
 Left alignment
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9. Repetition
 9.a. Apple (Website snapshot)
 Apple’s website is excellent to show off how the
 repetition of elements (menus, submenus,
 typefaces, advertising textboxes, etc. –see marked
 circles–) create a sense of consistency throughout the
 website.
 Wherever the visitor looks, he/she can identify the elements, browse with confidence, and easily
 associate any advertised product with the company
 commitment for design.
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9. Repetition9.b. Kedai Kopi Espresso Bar (Menu)
 There are a few elements used repeatedly in this design (textboxes, typefaces, pictures, layouts, alignments, or broken paper style) that enhances continuity. I have marked a sample of them.
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9. Repetition
 9.c. Visual Arts League (website)
 And once again, the paradox of how a NGO promoting the visual arts can have such poorly designed website (still available at valvweb.org)
 There are no repetition elements other than the typeface colors, but those are due to hyperlinks so there is no designing intention to create a sense of continuity.
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9. Repetition
 9.d. Jeff Jacobsen carpet cleaning (Newspaper ad)
 Despite what other classmates have stated, I still do not think that this is an effective design. The elements that are repeated (coupons, typefaces, flowers, etc.) do not create harmony or continuity throughout the whole piece. My eyes goes from place to place in this ad and I do not feel the design very professional which has nothing to do with the idea of not supporting local businesses.
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10. Contrast
 10.a. Wawa Coffee (Website)
 Using mainly a monochromatic collection of
 brown “coffee-like” colors (with the exception of red in
 the company logo), this website offers excellent
 readability thanks to the contrast between their
 elements. The result is a very appealing website where
 menus, images, textboxes and content stand out
 individually but in a harmonic way.
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10. Contrast
 10.b. Crunch bars (Logo variation)
 This is an example of good contrast too. The large size of
 typeface in red over a white rectangle with an intense for
 background stand out very well. It can be readable from
 the distance and easily identifiable with the company
 thanks to the product name and logo.
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10. Contrast
 10.c. RAF-Perton airfield (Information board)
 This information board from an airfield in UK uses a white typeface over a sea-green background color. It could work for the map but it does not allow the written information to stand out . The right-hand side includes what it appears to be a numbered legend, making even more complicated to locate where the visitor is or wants to go.
 In addition, using that color combination with a natural green background does not help to catch the eye either.
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10. Contrast
 10.d. DPGraph Software (Website)
 The background in this website is really harmful to the visual experience. It is so strong and omnipresent that annihilates the potential powerful effect that could have one single of those digital designs with a monochrome dark background. The center textbox is a good contrast but it is hard to keep the focus there.
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11. Emphasis
 11.a. BBC documentary (DVD cover)
 The election of this design, using the planet Earth as an iris of a
 human eye, emphasizes the connection that the BBC
 documentary collection makes between the human life and the
 planet throughout the series.
 The title, also puts an emphasis in the mentioned relationship:
 the human and the Earth cannot be conceived separately.
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The stress of this design from the “Scream” franchise is on a number. They want to deliver the message of ‘prepare to be
 scared for the fourth time’.
 The number four takes the place of the letter ‘a’ in the
 title, forms an image of one of the characters with the shape
 of the number and even contains a reference in the
 premier date.
 11.b. Scream 4 (Movie poster)
 11. Emphasis
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11. Emphasis
 11.c. Apex Alarms Inc. (Website)
 Although the most emphatic element in this website is the sepia background picture of a house, the product they advertise cannot be seen on it. It would have been more effective to use a full colored element to stand out (i.e. the alarm on the exterior wall.)
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11.d. Fabricland (Website)
 11. Emphasis
 The emphasis in this website is centered into the company name on top but the eye easily goes immediately to the phone or the red textboxes where there are no references to what the company does. Only after reading the menu on the left, you get an idea about the activity. The few images that contain do not give a clue either.
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12. Color
 12.a. Paypal (Website)
 A smart combination of greys, blues (enhanced contrast), and whites for the typefaces makes the PayPal website really kind to the eye. The background picture also helps because contains also a spectrum of similar colors (mountains, lake, and the couple).

Page 47
						

This website has implemented a palette of analogous warm colors that create a nice ambience.
 The inspiration for such color combination could come a standard theater stage (red curtain and wood stage flooring) which they have also chosen to portrait the website content.
 12.b. Vigonne Produções (Website)
 12. Color
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12. Color
 12.c. DPGraph Software (Website)
 The use of a tiled multicolored background (that rotates!) makes this website design really hard to look. It is almost impossible to concentrate on the content with such disturbing background. The additional elements, also multicolored, do not help either.
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In this example, the exterior sign of this store has an ineffective combination of colors that make the letters ‘BC’ almost disappear. The white typeface color stands out really well in the purple and green backgrounds but not the green typeface over purple color. It makes really difficult to be read from the distance and it may be impossible for some color-blinded people.The interior sign, on the contrary, is can be read more easily thanks to the lights and the clear background.
 12.d. GolfBC Sports (Exterior store sign)
 12. Color
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13. Style
 13.a. Termanthia (Wine label design)
 0
 This design is quite plain taking into account how wine labels use to have specifications about year, variety of grapes and the manufacturing winery but the simplicity and, the selection of colors used, red and gold, associated with passion and luxury styles, end up offering an exclusive style, which is the goal of the design.
 A call for exclusivity: this is a bottle of ‘Termanthia’. It is all you need to know.
 Logo inspired on ancient Roman/Etruscan design, a piece of rare art hard to find today.
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13. Style
 13.b. Manolo Blahnik (Magazine ad)
 This is a wild call for exclusiveness and
 prêt-à-porter fashion shoes.
 Not only the product is associated with a
 luxury style, but also the will to wear
 what is considered art itself in the
 profession (whatever the cost
 could be, economically or
 physically).
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13. Style
 13.c Tetas de la Sacristana (Wine label design)
 In this example, the efforts to create a classy label design end up
 ruined due to the name given to the wine, ‘Tetas de la Sacristana’ (I
 cannot think of an accurate English translation; it is an old-fashioned
 inappropriate saying which refers to the supposedly extremely desirable
 upper body parts of a nun).
 Aiming for a refined style while using a gross name is not a good
 idea. Besides, the typeface selected cannot be considered too
 sophisticated either.
 Black & silver recall glamour, elegance and security. A safe bet.
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13. Style
 The classical elements in this design from the top edges and the background soft sepia color (signaled with blue arrows) do not really match with the highlighted energetic colors for the type. This mix of ‘soft + energy/classic + hip’ will not work well to target the audience.
 13.d. Apex Alarms Inc. (Website)

Page 54
						

14. Type
 14.a. Art & Copy (Movie poster)
 Playing only with a handful of type variations, this poster ends up with a very professional look and related to the movie theme.
 It shows an elegant and efficient combination of sans serif and script (&) typefaces in black , bold, large size (title) and grey that offer an excellent contrast.
 In addition, the upper ‘catch phrase’ has the same color than the drawing above, looking part of the drawing itself.
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This logo is a great example of contrast between two very different types: decorative (upper) and san serif (bottom) which combined bring harmony to the final design.
 The contrast is also enhanced by the different colors (grey and dark pink) which stand out well from each other, and the use of bold typeface at the bottom to distinguish between the two words written together (drivingtuition.)
 14.b. Visibility Driving Tuition (Company logo)
 14. Type
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14. Type
 14.c. PennState Career Fair (Sign)
 Four very similar typefaces used (could be six, if we count the logo) are excessive to create a sense of continuity and harmony through the sign.
 Besides, it alternates with too many different typeface features: sizes, styles (roman, italic, bold, shape-lined and Wordart) and colors (six plus background).
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There are also too many different types in this website and their sizes do not really stand out from each other. It is not as harmful to the eyes as others we have seen but the contrast offered is poor.
 It is interesting to see how the different type in the boxes marked in blue, could be interpreted as advertising banners not related to the college, when in fact they are different sections of the website.
 14.d. Hartnell College (Website)
 14. Type
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