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            KAREN DAVIDSON Reach for an Ontario peach because it’s likely juicier and tastier than ever. That’s not a pro- motional pitch. It’s scientific fact proven by a value chain team consisting of two Niagara-area peach growers, the Vineland Growers Co-operative Ltd. and retailer Loblaw Companies Ltd. Now in the second year of production and consumer trials, this trio of collaborators is taking square aim at California peaches which are bigger, redder and cheaper. How? With 2010 studies of a thousand shoppers at Loblaw under their belt, they now know that consumers will favour flavour – the top attribute of Ontario peaches. By measuring brix levels and adopting new orchard practices, growers Chris Andrewes and George Lepp are perfecting how to deliver consistently on the flavour promise. Their packer, Vineland Growers Co-operative, is tweaking the packaging so that a peach is coddled like an egg from tree to table. “We’re building the specifications for a platinum peach,” says Mike Ecker, president of Vineland Growers Co-operative Ltd., noting that all the cues are coming from consumers back through the chain to the grower. “We believe that we can leave a peach on the tree longer and still ship it to Sudbury in northern Ontario.” As tricky as that sounds, grower Chris Andrewes, who has committed 4,000 trees to the project, has reason to believe the industry can change. He’s modified his practices after a trip to California in June 2010 to observe the San Joaquin Valley peach harvest in full swing. That eye-opening trip was organized by Martin Gooch, Value Chain Management Centre (VCMC), who also invited grower George Lepp, Mike Ecker and Frank Pagliaro, vice-president, national produce procurement, Loblaw Companies Ltd. As a result, the group was galvanized to experiment with specific produc- tion and packing practices back in Ontario. Andrewes and Lepp put down reflective foil between the rows to help colour the peaches while summer pruning helped to thin the crop and allow larger fruit to develop. Leaf plucking was found to have some benefit on fruit quality, but proved too labour-intensive at 12 minutes per tree and too costly at $2.40 per tree. While all of these practices are common in California, VCMC analyzed whether there was a business case for the Ontario peach industry. “Initial indications are that using reflective foil in conjunction with summer pruning is financially feasible and can increase producers’ returns, even if they lead to the production of just one additional case of platinum peaches,” says Martin Gooch, director, VCMC. That conclusion is based on labour costing $12 per hour, every case of platinum peaches (35) earning a $3 premium, summer pruning costing $1.13 per tree and foil costing $0.50 per tree for a single row. “This appears to be an extraordinarily low estimate considering the first year’s limited trial.” Those 2010 trials also tested pressure per square inch on peaches. “Too soft and that peach is mushy in the mouth and too hard, then there’s no flavour,” says Ecker. “We are still testing for the optimum pressure to pick at. We believe there’s an opportunity to deliver better peaches in eastern Canada.” Part of that confidence is stoked by consumer studies conducted in Loblaw stores. VCMC found that the peach market is segmented into four groups according to income, education and household unit size. Continued on page 3 INSIDE Transition funding for grape$ Page 4 Sign up for Self-Directed Risk Management Page 5 Focus: storage Page 14 www.thegrower.org AUGUST 2011 CELEBRATING 131 YEARS AS CANADA’S PREMIER HORTICULTURAL PUBLICATION VOLUME 61 NUMBER 08 P.M. 40012319 In peach season, it’s hard for value chain players to find a moment to savour the sun-ripened goodness of the tender fruit. It’s all about hustling the product to market. However, Mike Ecker (L), president of Vineland Growers Cooperative Ltd, Jordan Station, Ontario and Chris Andrewes, grower at Beamsville, Ontario confer on new growing techniques that result in chin-wiping juiciness for consumers. After a year of production trials and consumer studies, they both have encouraging data that flavour pays everyone, including retail partner Loblaw Companies Ltd. Photo by Glenn Lowson. Value chain records platinum returns on peaches FruitVegTechXchange.com FIND ME! SHOW PROGRAM INSIDE P: 226.381.0282 Print your $ 5 OFF admin coupon online! anada’s Fruit & Veg Tech X-Change September 1, 2, 3 2011 Norfolk County, Ontario 
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KAREN DAVIDSON
 Reach for an Ontario peachbecause it’s likely juicier andtastier than ever. That’s not a pro-motional pitch. It’s scientific factproven by a value chain teamconsisting of two Niagara-areapeach growers, the VinelandGrowers Co-operative Ltd. andretailer Loblaw Companies Ltd.
 Now in the second year of production and consumer trials,this trio of collaborators is takingsquare aim at California peacheswhich are bigger, redder andcheaper. How? With 2010 studies of a thousand shoppers atLoblaw under their belt, they nowknow that consumers will favourflavour – the top attribute ofOntario peaches. By measuringbrix levels and adopting neworchard practices, growers ChrisAndrewes and George Lepp areperfecting how to deliver consistently on the flavourpromise. Their packer, VinelandGrowers Co-operative, is tweaking the packaging so that apeach is coddled like an egg fromtree to table.
 “We’re building the specifications for a platinumpeach,” says Mike Ecker, president of Vineland GrowersCo-operative Ltd., noting that allthe cues are coming from consumers back through the chainto the grower. “We believe thatwe can leave a peach on the treelonger and still ship it to Sudburyin northern Ontario.”
 As tricky as that sounds, grower Chris Andrewes, who hascommitted 4,000 trees to the
 project, has reason to believe theindustry can change. He’s modified his practices after a tripto California in June 2010 toobserve the San Joaquin Valleypeach harvest in full swing. Thateye-opening trip was organizedby Martin Gooch, Value ChainManagement Centre (VCMC),who also invited grower GeorgeLepp, Mike Ecker and FrankPagliaro, vice-president, nationalproduce procurement, LoblawCompanies Ltd. As a result, thegroup was galvanized to experiment with specific produc-tion and packing practices back inOntario.
 Andrewes and Lepp put downreflective foil between the rows tohelp colour the peaches whilesummer pruning helped to thinthe crop and allow larger fruit todevelop. Leaf plucking wasfound to have some benefit onfruit quality, but proved toolabour-intensive at 12 minutes pertree and too costly at $2.40 pertree. While all of these practicesare common in California, VCMCanalyzed whether there was abusiness case for the Ontariopeach industry.
 “Initial indications are thatusing reflective foil in conjunction with summer pruning
 is financially feasible and canincrease producers’ returns, evenif they lead to the production ofjust one additional case of platinum peaches,” says MartinGooch, director, VCMC. Thatconclusion is based on labourcosting $12 per hour, every caseof platinum peaches (35) earninga $3 premium, summer pruningcosting $1.13 per tree and foilcosting $0.50 per tree for a singlerow. “This appears to be an extraordinarily low estimate considering the first year’s limited trial.”
 Those 2010 trials also testedpressure per square inch on
 peaches. “Too soft and thatpeach is mushy in the mouth andtoo hard, then there’s no flavour,”says Ecker. “We are still testingfor the optimum pressure to pickat. We believe there’s an opportunity to deliver betterpeaches in eastern Canada.”
 Part of that confidence isstoked by consumer studies conducted in Loblaw stores.VCMC found that the peach market is segmented into fourgroups according to income, education and household unitsize.
 Continued on page 3
 INSIDETransition funding for grape$ Page 4
 Sign up for Self-Directed Risk Management Page 5
 Focus: storage Page 14
 www.thegrower.org
 AUGUST 2011 CELEBRATING 131 YEARS AS CANADA’S PREMIER HORTICULTURAL PUBLICATION VOLUME 61 NUMBER 08
 P.M. 40012319
 In peach season, it’s hard for value chain players to find a moment to savour the sun-ripened goodness of the tender fruit. It’s all about hustling the product to market. However, Mike Ecker (L), president of Vineland Growers Cooperative Ltd, Jordan Station, Ontario and ChrisAndrewes, grower at Beamsville, Ontario confer on new growing techniques that result in chin-wiping juiciness for consumers. After a yearof production trials and consumer studies, they both have encouraging data that flavour pays everyone, including retail partner LoblawCompanies Ltd. Photo by Glenn Lowson.
 Value chain records platinum returns on peaches
 FruitVegTechXchange.comFIND ME! SHOW PROGRAM INSIDE
 P: 226.381.0282Print your $5 OFF admin coupon online!
 anada’s Fruit & Veg Tech X-Change
 September 1, 2, 3 2011Norfolk County, Ontario
 http://www.thegrower.org
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 NEWSMAKERSJemD International GreenhouseVegetables has hired AdrianAbbott as director of opera-tions, based in Kingsville,Ontario. Formerly director ofmarketing and industry rela-tions with BC Tree Fruits,Abbott will be responsible foroccupational health and safetyinitiatives, food safety pro-grams, audits and ProduceTraceability Initiative mile-stones in addition to industryrelations. The operation has sixdistribution centres acrossNorth America.
 Five horticultural producers have been selected to join a class of30 emerging agri-food leaders in the Advanced AgriculturalLeadership Program that starts on September 25. They are: WillHeeman, Thorndale, Heeman Greenhouses and StrawberryFarm; Andrew Miller, Picton, Cherryvale Organic Farm; RemiVan De Slyke, Straffordville, ginseng and cash crop producer;Wes Wiens, Niagara-on-the-Lake, grape vine propagator,Michel Dignard, Embrun, blueberries and raspberries.
 Congratulations to recently announced Ontario Agri-FoodInnnovation winners. They are Greta Kryger, Greta’s OrganicGardens, Ottawa; Grant and Dorothy Dobson, ConnaughtNursery, Cobben; and Kylah Dobson and Zach Loeks, Cobden.
 The Ontario Greenhouse Vegetable Growers have hired JustineTaylor in the capacity of science programs and issues coordina-tor (acting). She will be working part-time with current coordi-nator Leanne Wilson who will be taking leave in September.Justine will be responsible for research, pest management, ener-gy and environment issues until April 2012.
 Tony Morris is the new traceability coordinator for the OntarioMinistry of Agriculture, Food and Rural Affairs (OMAFRA)based in Guelph. He is well-known to agribusiness for his con-sulting services and a former role as president of the OntarioFederation of Agriculture.
 Hon. Lyle Vanclief, former Canadian minister of agricultureand agri-food, has been named Honourary Chair of the 2011International Federation of Agricultural Journalists Congresswhich will be held in Guelph and Niagara Falls, Ontario. Orga-nizers expect 260 farm writers from around the world to attendthe event September 14– 18. Several horticultural highlightswill be showcased on the tour. This is the first time the eventhas been hosted by Canada since 1967.
 The Dispute Resolution Corporation elected the following toserve another three-year term on the board of directors: GlennBaty, president/COO, Star Produce Ltd, Calgary, AB; NorbertoGalvan Gonzalez, general manager, Rodeva S.P.R. de R. L.,Tapachula, Chiapas, Mexico; and Matt McInerney, executivevice-president, Western Growers, Newport Beach, CA. Gonza-lo Aguilar Guizar, export manager, Grupo Empaque RoguinSA de CV, San Juanico, Michoacan, Mexico was elected to theboard to replace Miguel A. Garcia Paredes, director general,Consejo Nacional Agropecuario who resigned in the fall of2010.
 Condolences to the family of Jim Rainforth, former secretarymanager of the Ontario Grape Growers Marketing Board, whopassed away June 23. He retired in 1998 after 21 years of boardservice, and a former horticultural career with both AgricultureCanada and OMAFRA. He was predeceased by his wife Chris-tine just three weeks prior.
 Also in Ontario grape industry news, Grimsby-based growerSteve Fernick passed away June 3. He had served with distinc-tion on the board of directors since 2004. Bill Lemko, GrapeKing 1990, a pioneer of vinifera plantings, also passed away thispast month.
 The World Food Prize has been awarded to two former presi-dents: John Agyekum Kufuor, Ghana and Luiz Inacio Lulada Silva, Brazil. They were honoured for their independent,personal commitment and visionary leadership in alleviatinghunger and poverty in their respective countries.
 AT PRESS TIME…
 BEDDINGPRO
 SPRING IS COMING! PUT STRAW BETWEEN ROWS KEEPING MOISTURE IN AND MUD OUT.
 The only round bail shredder that offers controlled and consistant spreading and requires only a 40 hp tractor.
 The best solution for all spreading requirments.
 Double R Manufacturing270 Branch Road, Crapaud PE, C0A 1J0
 1-888-658-2088 • [email protected] • www.doublermanufacturing.com
 Adrian Abbott
 Information sessionsfor Ontario’s SDRM
 Here are the dates and locations for information sessionsfor the new Self-Directed RiskManagement Program. Expertsfrom the Ontario Ministry ofAgriculture, Food and RuralAffairs and Agricorp will providean overview of how the programworks. The meetings run from7:00 p.m. – 9:00 p.m.Wednesday, August 31, 2011Red Pine Inn & Conf. Center497 Victoria St. E., AllistonMonday, September 6, 2011Travelodge 555 Bloomfield Rd., ChathamTuesday, September 7, 2011Knights of Columbus Hall307 Main St., DelhiWednesday, September 8, 2011Prudhommes Inn3305 North Service Rd, Vineland
 Staff from OMAFRA will alsobe available at the following tradeshows:• Hastings Plowing Match,August 17-18, Tweed• Canada’s Fruit & Veg Tech X-Change, September 1-3, Norfolk• Canada’s Outdoor Farm Show,September 13-15, Woodstock• International Plowing Match,September 20-24, Hawkesbury
 More information on SDRM:Edible Horticulture is also avail-able by visitingwww.ontario.ca/rmp or by calling1-877-424-1300.
 ACC getsfacelift
 After 10 years offunding agri-ideas,it’s time for a facelift for theAgricultural Adaptation Council(AAC). A new logo and tag linewas recently unveiled at a sum-mer annual meeting along withplans for a refreshed website.
 In addition, board chair JimRickard announced the results ofACC’s economic impact inadministering CanAdapt andCanAdvance funding from thefederal government. Key find-ings of the 612 projects included: • $42.2 million in funding pro-duced increased sales in variousindustries estimated at $334.8million • these sales increased Canada’sGDP by $142.9 million
 Hort-oriented displays at Canada’sOutdoor Farm Show
 The Organic and Market Vegetable Expo will be a specificdestination for horticultural grow-ers at Canada’s Outdoor FarmShow this year. The area has been revamped to include plots ofalternative vegetables and equipment demonstrations, saysStephanie Nagelschmitz,communications coordinator.
 The Canadian Energy Expo
 continues to attract interest for itsleading-edge biomass exhibitswhere field-scale miscanthus andswitchgrass trials have beenplanted. The show runs from September 13 through 15 nearWoodstock, Ontario.
 Funds for traceability
 The Traceability FoundationsInitiative was announced byCanadian and Ontario govern-ments July 19, investing $21.5million for the next three yearsand providing up to 75 per centcost share funding. Approvedprojects might be eligible for upto a maximum of $5 million infunding per project.
 The fund will support projectsled by the agri-food industry toshare information, enhance indus-try competitiveness and improvethe speed in which Ontarioresponds in the event of a foodproduct recall. A full traceabilitysystem requires the collection,storage and sharing of three keypieces of information: premisesidentification, product identifica-tion and movement recording.
 For more information andapplication forms, visitwww.ontario.ca/traceability.
 mailto:[email protected]
 http://www.doublermanufacturing.com
 http://www.ontario.ca/rmp
 http://www.ontario.ca/traceability
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 INTERNATIONAL
 LEGAL
 Lebanon detainsCanadian potatogrower
 New Brunswick’s potatogrower Henk Tepper, TobiqueFarms, has been in a Beirutprison since March. He wasdetained on an Interpol warrantat the request of Algerian author-ities who say a previous ship-ment of potatoes containedringrot. While the disease is notharmful to human health, Algeriasays the potatoes are unfit forhuman consumption. His lawyerhas advanced the case to Canadi-an authorities in attempts to pre-vent Tepper’s transfer to Algeria.- Potato Pro
 NUTRITION
 U.S. journal rousesdebate on potatoes
 The Canadian Potato Council(CPC) is challenging the conclu-sions of a recent study publishedin the New England Journal ofMedicine on potato consumption,which wrongly depicts potatoesas a hindrance to weight loss andmaintaining a healthy bodyweight.
 Most scientific nutritionistsstate that potatoes are nutrient-dense, meaning many nutrientsare obtained for the amount ofcalories.
 “The (New England Journalof Medicine) study is confusing,as it fails to quantify how anextra serving of any food or bev-erage will affect your weight.Potatoes are Canada’s numberone vegetable, and an extremelyhealthy, versatile part of ourdiet,” says CPC chair KeithKuhl. -- CDN Hort Council
 TRADE
 Canada/EU recognize organicstandards
 Canada and the EuropeanUnion (EU) have agreed to recognize each other's organicstandards and laws. This is a significant milestone after theCanadian Food InspectionAgency and the United StatesDepartment of Agriculture signed an organic equivalencyarrangement in 2009.
 The Canada Organic TradeAssociation calculates that thedomestic organic market hasgrown from $2 billion in 2008 tomore than $2.6 billion in 2010.Canadian companies annuallyexport more than $390 millionworth of organic commodities,ingredients and products to theU.S., EU and elsewhere.-- FreshPlaza.com
 INFRASTRUCTURE
 Bridge proposal sagsin Michigan
 Canada is willing to help funda second bridge between Wind-sor and Detroit to ease conges-tion on the 80-year-old, privatelyowned Ambassador Bridge. Butthe $550 million offer is boggeddown in Michigan State politicsover the rationale for a govern-ment-backed second crossing.Bills that were expected to pavethe way for a bridge deal did notpass before the summer break.
 Proprietors of the AmbassadorBridge argue that a rival crossingwould steal customers. Opposingarguments stress that the currentbridge is vulnerable not only toterrorists but also structuralfaults due to age. A secondbridge would speed movement ofthousands of trucks, which nowcarry about 25 per cent of allCanada’s trade with the U.S.
 Canadian Chamber of Com-merce president Perrin Beattycalls the new crossing “the singlemost important thing we can doto improve functioning of theborder.” He worries that due toa misinformation campaignfronted by bridge opponents,Michigan taxpayers aren’t valu-ing the extraordinary Canadianoffer and the long-term, two-waybenefits of a twinned bridge.
 The nearby greenhouse indus-try in Essex County is particular-ly dependent on the bridge witha majority of its $500 milliontomatoes, cucumbers and pep-pers sold to the U.S. -- Globe and Mail
 Value chain records platinum returns on peachesContinued from page 1
 They consist of discriminators, discerners, affluent andengaged, and disengaged. Visual cues have the greatestinfluence on the purchase decision. But several findingssurprised these value chain partners.
 First, consumers ranked colour, size, sweetness, flavourand juiciness as their top attributes for quality. Pricelimped into the equation at 11 out of 15 factors.
 Secondly, consumers didn’t rate “grown in Ontario” or“tree ripened” as very important in their purchase decision.
 Finally, consumers have specific preferences for howfruit is packaged, with half of the respondents indicatingthat their ability to buy individual fruit rather than basketsor containers is important or extremely important.
 These insights have triggered new packaging formatsthat will target specific consumer segments. To that point,Vineland Co-operative has ordered trays which will dis-play peaches singly in an individual cell. A foam bottomwill cradle each succulent peach, protecting it from bruis-ing.
 The question becomes whether this extra packaging
 will negate grower returns. In last year’s trials, Ecker saysthat growers received 20 cents per pound more and con-sumers paid the price willingly. In fact, Loblaw is askingfor more of this premium peach.
 “Locally-grown, tree-ripened, extra large fruit earnedfavourable response from our consumers,” says Pagliaro.
 “This is about taking Ontario peaches with a short windowand basket format to an even better product. I view this asan opportunity for the industry as a whole – growers,packers and retailers -- to benefit.”
 “This entire exercise has been amazing for me,” saysAndrewes. “Until now, I didn’t understand how the chainstores work. It was a mystery to me.”
 Armed with new knowledge and more open dialogueabout needs, Vineland Co-operative will be offering nec-tarines in this new packaging format this summer. Ecker islooking over his shoulder to the 2010 California statisticswhich showed that nectarine production outpaced peachesthere for the first time. Although Ontario currently pro-duces 90 per cent of the country’s fresh peaches and has asmall acreage in nectarines, he says it’s not inconceivablethat the mix could move to a ratio of 70 per cent peachesand 30 per cent nectarines.
 “Right now, we don’t have early varieties of nec-tarines,” Ecker says. Given the new alignments betweenthe Vineland Research and Innovation Centre, growers,packers and retailers, he has every reason to believe thatstory could come true.
 The two E’s of value chain thinking: effectiveness and efficiency It’s harder than ever to protect the family farm. Peach
 growers who could once make a living on 25 acres likelyneed 150 acres to survive today. That’s why value chainsare emerging to gain competitive advantage.
 “Working together delivers improvements that are hardto copy because they are business-to-business and basedon relationships,” says Ray Collins, University of Queensland, Australia, who recently conducted an indus-try workshop along with Martin Gooch, Value ChainManagement Centre. “Agribusiness chains start and endwith the consumer. No sustainable value is created untilthe consumer pays. The consumer determines how muchvalue is in a product. Chain members determine how thatvalue is distributed.”
 The members of Vineland Co-operative have discovered what attributes are valued by consumers. Nowthey’re finetuning where and how those attributes are created in the value chain. Taste? That’s genetics andproduction practices. Size? That’s growers andgraders/processors. Freshness? That’s the responsibilityof the whole value chain. Safety? That’s the whole chaintoo. Convenience? That’s the onus of the processor andretailer.
 As Collins puts it, creating consumer value meansbeing effective, that is, doing the right things. But that’s
 only half of value chain thinking. The second half isbeing efficient or doing things right. Reducing costs suchas shrinkage and eliminating waste in the value chain creates value.
 Champions of the value chain system know that it’sabout more than product flow. At the heart is informationflow between the partners: who tells what to whom andwhen. The direction, quality, timing and usefulness ofinformation can play huge roles in driving out inefficien-cies. For independent business people, this is tough workbecause it’s about the quality of the relationships, solvingproblems, resolving conflicts and sharing power.
 Niagara’s peach growers are on early legs of their journey. For inspiration, Collins suggests that they look togrower-owned Zespri kiwifruit from New Zealand, theworld’s largest kiwifruit grower, processor and marketerwith $1 billion in sales. Anyone would take a call for thatorder.
 Ray Collins (L), University of Queensland, Australia andMartin Gooch, Value Chain Management Centre, Guelph,Ontario recently presented a number of case studies onvalue chain management. Ontario’s peach pilot was oneof them.
 Single cell packaging
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KAREN DAVIDSON
 Ontario’s 500 grape growersare measuring not only brix levelsin their vineyards, but the fundinglevels in a recently announcedtransition program that willaccept applications as soon asAugust 2. The $12 million, four-year Ontario Vineyard Improve-ment Program encompasses bothproducer and industry supportwith the bulk - $11 million –going to growers.
 “We’re pleased that govern-ment is investing in the industry,”says Bill George, chair, GrapeGrowers of Ontario (GGO).“We’re in mid-season now, butgrowers shouldn’t worry aboutthe deadlines. Each grower is eli-gible for up to $1,000 per acreretroactive to April 2. For thosegrowers in developing areas suchas the South Coast or PrinceEdward County, this will be ahelp in purchasing trellises orwind machines.”
 Eligible grape growers will becompensated up to 35 per cent oftheir costs to transition to higher-demand grape varieties and toadopt production practices thatwill improve grape quality. Theprogram, which benefited fromindustry input, is closely alignedwith a varietal plan commissionedfrom the George Morris Centre ayear ago.
 What constitutesvineyard improve-ment? Thatincludes: vineremoval, vineyardpreparation, vinetrellis systems, con-sultation servicesfrom a viticultureexpert, equipment toimprove key quali-ty-related viticulturepractices, measuresto prevent frost andcold damage,improved irrigationand bird-netting. Tobe eligible for fund-ing, growers musthold: a farm busi-ness registrationnumber; a GrapeGrowers of Ontarionumber; a validatedPremises Identifica-tion number, andhave marketed pro-cessing grapes orlate harvest juice inthe past two years.
 The cap for each grower ofhybrid or vinifera wine grapeswill be calculated at $1000/acreup to a limit of $100,000 each.Those who invested in eligiblecomponents after April 2, 2011may apply for cost-share funding.A second application deadlinewill be held in December for the
 second year of funding. The association also has access
 to $1 million to assist the sectoras a whole to help improve grapeproduction in the vineyard.
 Debra Marshall, a GGO direc-tor and a relative newcomer to theindustry, expects to benefit fromthe program. With 10 acres inPrince Edward County, situatedon Lake Ontario, she says there isa need for mechanical equipmentsuch as hedgers and leaf trim-mers. With only one mechanicalharvester in the county, most ofthe crop is harvested by hand.Inclusion of mechanical har-vesters would be an asset toregions such as Prince Edward
 County, says Marshall. “What is good about this pro-
 gram is that every grape growerhas an entitlement,” says Mar-shall. “In our region, there will be36 or 37 growers eligible toapply. It’s fair to everybody.”
 Unlike some government pro-grams that are first-come, first-served, the vineyard improvementprogram will have monies setaside for each active grower. InMarshall’s case, that’s $10,000.To capitalize on those funds,she’ll need to invest about$18,600 of her own money. Forstart-up growers, the challengewill be to find the matching fundsfrom meager cash flows.
 While growers are improvingproduction practices, Marshallnotes that equal effort must beplaced on getting more shelfspace for Ontario wines at theLiquor Control Board of Ontario(LCBO). She points out that gov-ernment agency Foodland Ontariois not allowed to use taxpayerdollars to promote Georgia peach-es or Washington apples, yet theLCBO, another governmentagency, is allowed to promoteChilean and Australian wines, forexample. All the vineyardimprovements are going in theright direction but won’t solve theultimate challenge: owning thedomestic market.
 PAGE 4 –– AUGUST 2011THE GROWER
 Ontario grape growers welcome transition funding
 www.Hot-Potatoes.ca
 Hot-Potatoes.ca
 Make it a Point.
 Ontario agriculture minister Carol Mitchell shares a moment with BillGeorge (L) Chair, Grape Growers of Ontario.
 Debra Marshall, Robert Thomas Vineyard, Cherry Valley, Ontario, is part of the Grape Growers of Ontario Facebookcampaign to share stories of the challenges and successes of “living on the edge” in one of the country’s newest viticultural regions.
 http://www.Hot-Potatoes.ca
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 The Self-Directed Risk Management Program (SDRM) helps Ontario farmers dealwith risks that are beyond their control. With this program in place, farmers can focus onwhat they do best — growing good things in Ontario.
 The SDRM program was designed in consultation with farmers. This program joinsAgriStability as one more component of an effective risk management package.
 Ontario will be funding SDRM its traditional 40 per cent share. Agricorp will adminis-ter the program on behalf of the Ministry of Agriculture, Food and Rural Affairs.
 What crops are eligible?More than 150 fruits, vegetables, herbs and spices, as well as honey, mushrooms and
 maple syrup are eligible. See attached list.
 What do farmers have to do?In order to participate, farmers are required to:
 • Report SDRM-eligible crop sales on a T1163 tax form to the Canada Revenue Agencyor a Schedule “A” to Agricorp.• Meet the minimum Allowable Net Sales (ANS) of $5,000 to be eligible to receive theOntario government’s matching deposit.
 How does the program work?For the 2011 transition year, farmers must sign and return the SDRM deposit notice
 mailed to them by Agricorp. For 2011, farmers are not required to forward a deposit toAgricorp.
 The eligible matchable deposit is a percentage of the ANS. The ANS is determined bydeducting the eligible crops purchased from the total eligible crops sold in the farmer’sincome tax year.
 Program accounts will be established by Agricorp in the name of the participant.Farmers with a selfdeclared risk related to their crops that is covered by the SDRM program can withdraw funds to help mitigate that risk.
 Although voluntary for the 2011 program year, current AgriStability participants willhave their SDRM government matching deposits treated as an advance on any 2011AgriStability payments.
 The deposit cap is 2 per cent of ANS up to $2.5 million; and 0.5 per cent of ANSabove $2.5 million.
 Program accounts will not bear interest.The matching deposit by government is taxed when it goes into a participant’s
 account, not when funds are withdrawn.
 How do participants make withdrawals?
 To withdraw funds from the SDRM account, participants:• Must complete and submit the SDRM Withdrawal Form to Agricorp.• Need to identify the self-declared risk.
 What is different between the 2011 and 2012 program years?For the 2012 program year:• Participation in AgriStability and Premises ID is mandatory.• Farmer’s will be required to make a matchable deposit to receive the Ontario govern-ment’s matching funds.• The matchable deposit cap will be 2 per cent of ANS up to $2.5 million; 1.5 per cent ofANS between $2.5 million and $5 million; and one per cent of ANS above $5 million.
 Sample Matchable Deposit CalculationCalculation of Allowable Net SalesANS are calculated by subtracting the purchases of eligible crops from the gross sales ofeligible crops.
 Example 1 Example 2Gross sales of eligible crops $120,000 $3,500,000Purchases of eligible crops purchases – $20,000 – $500,000Allowable Net Sales (ANS) $100,000 $3,000,000For the 2011 transition year, the matchable deposit limit will be 2 per cent of AllowableNet Sales (ANS) up to $2.5 million and 0.5 per cent of ANS of $2.5 million and above.Participants can withdraw funds up to the account balance by submitting a SDRM Withdrawal Form to Agricorp.
 Example 1: Allowable Net Sales (ANS) = $100,0002 per cent of $100,000 = $2,000Maximum Matchable Deposit = $2,000
 The participant can deposit up to $2,000 and have the government make a matchingdeposit. Note: Deposit requirements are waived for the 2011 program year.
 Example 2: Allowable Net Sales (ANS) = $3,000,0002 cent of first $2,500,000 = $50,0000.5 per cent of remaining $500,000 = $2,500Maximum Matchable Deposit = $52,500
 The participant can deposit up to $52,500 and have the government make a matchingdeposit. Note: Deposit requirements are waived for the 2011 program year.
 To see a complete list of eligible crops visit www.ontario.ca/rmp or for more information call 1-877-424-1300.
 Self-Directed Risk Management Program: edible horticulture(Fruits, herbs, honey, maple syrup, mushrooms, spices and vegetables)
 ProGuard Row CoverPremium Frost Protection
 Plastic mulches, ground cover, twine and wood stakes
 Gintec is a world renowned provider of innovative growing solutionsfrom the ground up!
 R.R.1 , Windham Centre, Ontario NOE 2A0Phone: (877)443-4743 Fax: (519)443-8120
 http://www.ontario.ca/rmp
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 KAREN DAVIDSON
 To be a bee is not easy. Pests, diseaseand erratic weather are taking a toll on beecolonies, with the latest survey of Ontariocommercial beekeepers reporting 43 percent colony mortality last winter. Thesealarming statistics continue a recent trend,up from traditional losses of only five to 10per cent earlier in the decade, says PaulKozak, OMAFRA apiarist.
 That’s why the recent news of $244,000from the Agricultural Adaptation Councilto the Ontario Beekeepers’ Association(OBA) is so critical for future sustainabili-ty. Two years of funding is intended tomanage genetics, pests and nutrition in anindustry that’s considered an essential ser-vice to horticulture.
 “Any clue to improving our winteringresults will be welcomed by the industry,”says John Van Alten, president, OBA.“Our queen bees used to last at least two tothree years but it seems we have to replacethem on a yearly basis. There’s no clearindication as to why.”
 To raise stronger queen bees, theresearch will focus on resistance to virusessuch as acute Israeli paralysis virus anddeformed wing virus, says Les Eccles,OBA’s tech transfer program lead special-ist. The University of Manitoba will pro-vide laboratory analysis under Rob Currie.
 The second phase is to look at spermviability. “When queens mate, they do soonly once and must store the sperm for along time,” explains Eccles. “Fertility test-
 ing will determine which queens can lastup to three or four years.” The Universityof Guelph will provide testing servicesunder the guidance of Ernie Guzman.
 These building blocks will form thebasis of a formal breeding program withrecommendations to the 20 or so membersof the Ontario Bee Breeders’ Association.
 All beekeepers depend on this elitegroup of breeders to provide the
 strongest stock possible for Canadian condi-
 tions. Monies are also
 eamarked for the studyof diseases and pestssuch as the varroadestructor mite so thatbeekeepers who provide
 pollination services canbetter support bee health.
 Bees that pollinate ratherthan produce honey are subject
 to more stress as they are movedfrom crop to crop. Nutrition is a big part
 of keeping bees healthy, so research willinvestigate pollen nutrition and pollen sub-stitutes such as soy and brewers’ yeast.
 Other pests such as the small hive beetleare of particular concern with Ontario’sEssex county under quarantine. Bees andequipment can move into the county,known for its large acreages of fruits andvegetables, but none can move out. Whilethis start-up research is not expected toresolve that ongoing situation, federalfunding to the beekeeping industry is apositive commitment to an essential serviceto fruit and vegetable growers.
 Results from Ontario’s tech transferprogram, unique in Canada, will be sharedwith beekeepers across the country tostrengthen the entire industry.
 Federal funding announced for honey bee breeding and management
 The light-coloured developing honey bee has a parasitic varroa mite attached to it. Varroa mites feed on developing bees and can severely weaken colonies. Photo by Debbie Roos, Agricultural Extension Agent, North Carolina Cooperative Extension.
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 KAREN DAVIDSON
 If it’s August, it must be timefor tender fruit, sweet corn, fieldtomatoes and zucchini. But not allconsumers think that way any-more with year-round, globalaccess to fruits and vegetables.That’s why Foodland Ontario ishosting the Good Things Grow inOntario Road Show, a travellingconsumer engagement exhibit topromote Ontario foods.
 “We want to connect with con-sumers in meaningful moments atfamily-oriented events,” saysDenise Zaborowski, manager,Foodland Ontario. “We justhanded out 6,000 samples onCanada Day.”
 The strategy makes sense sincethe definition of the target markethas shifted in recent years frommothers 25 to 49 years to adults25 to 64 years. That’s becauserecent research shows that foodbuying is a shared activitybetween males and females.Many households have two prin-cipal grocery shoppers.
 When families visit the roadshow, they will be exposed tothree tents: an interactive kids’area, food sampling and a ‘singand win’ podium. There will be avariety of kid-friendly activitiesin partnership with Ontario Agri-Food Education Inc, OntarioFarm Animal Council (OFAC)and Agricultural Groups Con-cerned About Resources and theEnvironment (AGCare).
 The sampling tent showcasesrecipes and produce that’s in sea-son at the time of each event,including field and greenhousetomatoes, cooking and greenonions, celery, carrots, garlic,sweet red, green and yellow pep-pers, sweet corn, field and green-house cucumbers, herbs, green-house lettuce, jalapeño and hotbanana peppers, blueberries, rasp-berries and tender fruits.
 New for the Ontario Fruit andVegetable Growers’ Associationis co-sponsorship of the ‘sing andwin’ tent. The concept is a twiston the popular karaoke trendwhere families and individualscan sing their rendition of thepopular “Good Things Grow inOntario” jingle. All entries will beposted on Facebook where view-ers can vote for their favourites.The winner of each of 35 eventswill win a $100 grocery gift cardand will advance to the grandprize round for a $1,000 grocerygift card.
 Foodland Ontario currentlycommunicates with 17,000 fol-lowers on Facebook.
 The Road Show has an exten-sive summer schedule of bothOntario festivals and retailerssuch as Walmart, Longo’s, Metro,Loblaw and Sobey’s. While theFoodland Ontario brand alreadygarners high consumer recogni-tion, the next step is to educateconsumers about when to look forwhat, and where. Here’s hopingthe promotion goes viral.
 Foodland Ontario is on the road again, in-season
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 Niagara Falls, Ontario
 canadian
 conference
 Scotiabank Conference Centre, October 5-6
 Now, more than ever... You’ll Want to Be
 Here!
 Visit www.CanadianGreenhouseConference.com
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 Quebec promotes freshness
 The Quebec Strawberry and Raspberry Growers’ Association isproud of how their umbrella brand is promoting local produce to theprovince’s consumers. “Les Fraiches du Quebec,” literally translatedas freshness of Quebec, with a berry-shaped logo is expected on eightmillion containers this year, says Caroline Thibault, association direc-tor.
 “These collaborations promote enthusiasm among distributors andgive tremendous visibility to our new brand,” says Thibault.
 The association is also cross-promoting local berries with Quebecfood manufacturers such as Yoplait yogurt, fresh cream and chocolatefondue made by Lassonde Specialties Inc.’s Canton brand.
 Greenhouse and berry grower Jacques Demers of St. Nicolas, nearQuebec City, says his 40-acre strawberry crop was seven to 10 daysbehind this year, but day-neutral varieties will allow him to pick untilOctober. He expects enough volume to supply chain stores in Augustand September.
 In addition, he grows seven acres of raspberries under high plastictunnels. Packaged in clamshells to showcase their quality, these rasp-berries will bear fruit until mid-October. The fruit is so fragile thatpickers must be trained to be efficient and careful.
 “Consumers are now looking for this kind of fruit and quality, andwe’re trying to produce as fast as we can to compete against open fieldraspberries,” says Demers.
 http://www.CanadianGreenhouseConference.com
 http://www.Canadi
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 At last I can finally talk aboutit. A new modified Self-DirectedRisk Management (SDRM) pro-gram is here and it is official. OnJune 29th Minister Mitchell for-mally announced Risk Manage-ment Programs (RMP) for meat,grain and the edible horticulturesectors. For fruit and vegetablefarmers there will be a new
 SDRM program and it is comingthis fall. I would encourage allfruit and vegetable producers inthe province to participate. Iwould also encourage you towrite a letter of appreciation tothe Minister for all of her work tobring this to fruition.
 Over the past three years theOFVGA has worked diligently todesign a RMP program that suitsthe needs of our farmers. It wasnot easy but we have succeeded.Program details:
 Year one: in September thegovernment of Ontario will con-tribute two per cent of a fruit andvegetable farmers Allowable NetSales (ANS) into an account atAgricorp on behalf of the farmer.Also in September a withdrawalnotice will be sent out to thefarmer who would then fill outthe form and be eligible for thefunds.
 The government contributionsin year one will be two per cent
 of ANS up to $2.5 million ANSand 0.5 per cent on all ANS over$2.5 million. Also in year one thefarmer will not need to participatein Agri-Stability, however if thefarmer has an Agri-Stabilityaccount and he /she triggers anAgri-Stability payment theSDRM will be considered anadvance on the provincial portiononly of the Agri-Stability pay-ment.
 In year two and beyond, thefarmer will need both an Agri-Stabiliy account and make amatchable deposit into his /herSDRM account held at Agricorpby specified deadlines. Thesematchable deposits will be limitedto two per cent of ANS up to $2.5million, 1.5 per cent on the next$2.5 million and one per cent onall ANS over that. Again should afarmer trigger an Agri-Stabilitypayment then the matching gov-ernment portion will be consid-ered an advance on the provincial
 portion of the Agri-Stability pay-ment.
 The program outline as well asfrequently asked questions isreviewed in much greater detailon page 5 of The Grower.
 Again I believe that this is agood program for our growersand urge every fruit and vegetablefarmer in Ontario to take advan-tage of this and participate in theprogram.
 One question that I have beenasked is why should I bother ifthe matching government dollarsare just going to be considered anadvance payment toward Agri-Stability. The answer to that issimple: when we look at the pay-ment distribution of Agri-Stabilitywe find that on average only athird or less of the farmers withaccounts trigger a payment in anygiven year. Therefore two thirdsor more do not and in these yearsthen the entire SDRM accountwill belong to the farmer. It is
 believed that in year one therewill be an additional $20 milliongoing to our farmers and that inyear two and beyond that figurewill grow to about $25 million.
 Another reason to participateis the speed at which the moneywill flow to you, the farmer,regardless of whether you triggeran Agri-Stability payment or not.This is something your bankerwill be glad to see.
 Additionally there will benumerous information sessionsheld across the province in earlySeptember. This will provideexcellent opportunities for farm-ers to talk to the experts on theprogram.
 As I said before, it was a longtime coming but we’ve got it soplease use it. I believe that youwould be making a huge mistakeif you do not participate.
 For what it is worth, it is theway I see it.
 ART SMITHCEO, OFVGA
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 SDRM for Ontario fruit and vegetable farmers
 The June 29th announcementby Minister Carol Mitchellregarding a Self Directed RiskManagement (SDRM) programfor edible horticulture was indeedwelcome news. The work done byall involved over the past twoyears has been impressive as allof the non-supply managed com-modity groups, Ontario Federa-tion of Agriculture and ChristianFarmers Federation of Ontarioworked together to improve thebusiness risk management pro-grams available to Ontario’sfarmers. The details of the pro-gram are contained elsewhere in
 this issue and I encourage you tolearn more and participate. Spe-cial thanks to Minister Mitchellfor being the political championof these programs and makingthem a reality.
 Without the federal govern-ment’s participation in theRMP/SDRM programs it meansthat farmers will only have accessto 40 per cent of what the pro-gram was designed to do. Thecommodity groups and OASChave continued to encourage fed-eral participation but are havingvery limited success. The mes-sage that we are getting back
 from our efforts to garner federalsupport is that what we areproposing is countervailable.Statements are also made that thefarm leaders are out of touch withwhat the farmers are saying.
 The recent Federal/Provin-cial/Territorial Agriculture Minis-ters Meeting saw our OntarioMinister carry the message fromOntario’s farmers to the meeting.The federal government isproposing cuts to the safety netenvelope in Growing Forward 2and our Minister was adamantthat business risk managementprograms need to be improved to
 better meet farmers’ needs. In theend Minister Mitchell did not signthe meeting outcome statementwith the support of OASC and thenon-supply managed commoditygroups.
 The reality of the day is thatgovernments are looking toreduce spending and the agricul-ture budget is one of the min-istries where cuts will, likely,come. The need for farmers tolook carefully at what govern-ment helps to fund and developpriority lists is imperative if weare to have meaningful input.
 Looking ahead to Growing Forward 2
 BRIAN GILROYCHAIR, OFVGA
 The tree fruit industry hasgone through a Strategic Planningprocess funded by the Ontario
 and federal government as part ofthe Orchard and Vineyard Transi-tion Program. The plan whichwas released more than two yearsago provided direction to theindustry on a number of issueswhich included fruit quality,product mix, packaging and stor-age. All good stuff! The industryhas now made the necessaryadjustments, at least those withintheir control, which includedpackaging and quality standardimprovements. The remainingrecommendations includedimprovements in storage, packinglines and orchard adjustments allof which would require consider-able investments.
 The Tender Fruit and AppleBoards presented a proposal to
 Agriculture Minister CarolMitchell in 2010 for an “Infra-structure Program,” designed toaddress the remaining recommen-dations, which would be cost-shared by producers. This pro-posal has been rejected.
 A request for reconsiderationwas also rejected stating that theproposal was well received butthat the Ontario government wasnot able to provide funding. Thisis very difficult to accept whenthe Ontario government justannounced a similar program forthe grape industry. Don’t get mewrong -- grape growers need thesupport but why not tree fruitgrowers.
 In the OMAFRA response,they stated that the new Self-
 Directed Risk Management(SDRM) program could be usedby producers for infrastructureimprovements. This is true butthat isn’t what that program is for.To put the problem into perspec-tive, the tender fruit industry,with annual sales of about $50million, can expect to receiveabout $1 million per year fromthe SDRM program. The Ontariogovernment legislated a 27 percent increase in the minimumwage rates, which alone repre-sent a cost increase of about $5million annually with no hope ofever recovering this amount fromthe market place.
 It makes one wonder why wewent through the strategic plan-ning process when all the partici-
 pants (governments) were notwilling to do their share to ensurea positive outcome.
 Governments sat back andwatched the CanGro Fruit Can-ning Plant and the Cadbury GrapeJuice Plant close.
 The question remains “Doesthe Ontario Government Believethe Ontario Tree Fruit Industry isWorth Saving?” If so, what arethey prepared to do to providemeaningful support to ensure itssurvival? This is the question Ibelieve our boards and theirgrower members need to ask eachof the political parties during theupcoming provincial election.
 Does the Ontario government believe the Ontario tree fruitindustry is worth saving?
 ADRIAN HUISMANONTARIO TENDERFRUIT PRODUCERS
 mailto:[email protected]
 mailto:[email protected]
 mailto:[email protected]
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 Energy costs put pressure onone of the original concepts oflocal food — that is, to bring con-sumers and farmers closer togeth-er through on-farm visits andsales. Too bad, because thatapproach is good for rural com-munities and tourism. It’s hard tounderstand why postal workersand airline employees are forcedby the government to go back towork, but energy companies areallowed to skin us alive.
 Food choice patterns areformed for many young peoplethe first time they leave home andstart buying food for themselves.What’s readily available in theirnew local communities and cam-puses? Whatever it is, that, alongwith information about how gooddietary choices provide energy towork, study and play hard, is piv-otal for shaping new consumptionhabits.
 And that’s part of what’s dri-ving the University of Guelph’sbeefed-up local food program,which started emerging this
 spring. The university is finaliz-ing plans to build a produce pro-cessing room on campus, whichwill allow it to prepare more veg-etables procured from local farm-ers at the Elmira produce auction,as well as from direct connectionswith suppliers specializing inlocal and regional commodities,and from the agricultural researchstations it manages in Bradfordand Simcoe on behalf of theprovince.
 Mark Kenny, the university’sfood purchasing co-ordinator,says most of what’s branded“local” food is sourced from up to200 kilometres away. That dis-tance reflects the university’sbroad research station network, aswell as the span of what’s grownregionally in Ontario. Some ofthe food he and the HospitalityServices crew procures — 125cases of honey each year, forexample — is available on theuniversity’s doorstep, from itsown apiaries. Other foods (coffeeand spices, for example) areimpossible to grow locally, inwhich case Kenny looks to areasuppliers, giving him at leastsome local connectivity.
 The numbers show how he’sdoing. The university now buys13,500 kilograms of local freshchicken breast every year, about2,200 kg of sausage, 4,500 kg of
 red onions and 1,700 kg of car-rots. Since 2009, Hospitality Ser-vices has doubled its purchasesfrom the Elmira produce auction.As a result of these many efforts,about 45 per cent of all in-seasonproduce used at the university islocal.
 Kenny sees this pattern grow-ing as more farmers realizethere’s a market for competitivelypriced goods, and as the on-cam-pus processing capacity increases.
 U of G is not a new arrival onthe food scene. It’s actually had alocal food policy in place for thepast decade, and it’s becoming abig part of the region’s Taste Realprogram, designed to highlightlocal food offerings. Taste Realsignage can be seen on campus inthe main food court, designatingspecific products such as carrots,apples, onions and potatoes.
 Guelph’s founding collegeshave been connected to advancesin the province’s food and agri-culture sector since the 1800s,and continue to do so todaythrough the unique researchagreement between the universityand the Ontario Ministry of Agri-culture, Food and Rural Affairs.The commitment to increasedlocal food is a natural progressionin the drive to provide Ontarianswith the best food possible.
 Onsite produce processing enhanceslocal food program
 OWEN ROBERTSUNIVERSITY OFGUELPH
 PERSPECTIVE
 Aug 2 – 4 Canadian Horticultural Council Mid-Summer Apple Meeting, Old Orchard Inn, Wolfville, NS
 August 11 Peak of the Market’s Family Fun Day, Winnipeg, MB
 August 11 Ridgetown College Vegetable Open House, Ridgetown, ON (afternoon and evening tours, no preregistration req’d)
 Aug 13, 14 14th Annual Perth Lions Garlic Festival, Fairgrounds, Perth, ON
 August 18 Ontario Potato Field Day, HJV Equipment, Alliston, ON, 3 pm
 Aug 18, 19 Apple Crop Outlook and Marketing Conference, Ritz-Carlton, Chicago, IL
 Aug 18 – 20 QPMA Annual Convention, Fairmont Tremblant, Mont-Tremblant, QC
 Augt 19 – 21Leamington Tomato Festival, Leamington, ON
 August 20 Newmarket ‘Garlic is Great’ Festival, Newmarket, ON
 August 24 Herbs for Ontario: a workshop on production and marketing for culinary and medicinal use, Simcoe Research Station, Simcoe, ON 10 am to 3 pm
 August 25 Triggs International Premium Vinifera Lecture Series, Dr. Glen Creasy on “Vine balance: ways to accelerate fruit maturity,” Brock University, Academic South 216, St. Catharines, ON
 Aug 26 – 28 Winona Peach Festival, Winona, ON
 August 28 FarmStart Second Annual Harvest Table, McVean Incubator Farm, Brampton, ON 3 – 8 pm For tickets: www.harvesttable.ca
 Aug 29 Twilight Grower Sessions, ethnic vegetable production, Vineland Research and Innovation Centre. Aug 30 - Simcoe Research Station. Sept 7 - J. Collins & Sons, Copetown
 August 31 Triggs International Premium Vinifera Lecture Series, Dr. Glen Creasy on “Vine balance: ways to accelerate fruit maturity,” Pacific Agrifood Research Centre, Summerland, BC
 Sept 1 – 3 Canada’s Fruit and Vegetable Technology X-Change, St. Williams, ON
 COMING EVENTS 2011
 http://www.harvesttable.ca
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LILIAN SCHAER
 Do you know who comes onand off your farm or in and out ofyour farm buildings? What doyou really know about the peoplethat work for you or ask you for ajob?
 On-farm security is somethingmost farmers in Ontario give verylittle thought to outside of tryingto keep operations pest and dis-ease-free – activities known infarm lingo as “biosecurity.” How-ever, not being aware of potentialhuman threats could have someserious consequences for yourfarm business, according to aleading agriculture advocate. Animal and environmentalactivism can come in manyforms, says Leslie Ballentine. On
 behalf of AGCare and the OntarioFarm Animal Council 9OFAC),she monitors groups, individualsand campaigns who are opposedto agriculture This includes orga-nizations like the Humane Societyof the United States or Green-peace working to have legislativechanges governing farmingimplemented all the way toextremist groups such as the Ani-mal Liberation Front (ALF) or theEarth Liberation Front (ELF),who specialize in violent attacksdesigned to put their targets outof business and cost them money– “economic sabotage.”
 Based on media reports, Bal-lentine estimates activist damagein Ontario in 2006 in the $2.5million range. In the U.S., theFBI recorded 1,200 criminal actswith damages pegged at $110million in the period 1996 – 2008.This does not include additional
 costs, such as lost business, repu-tation damage, and increasinginsurance fees.
 Not just an animal agricultureissue
 Most of the high-profileactivist activity – such as under-cover video footage for example– has traditionally been aimed atanimal agriculture, but biotech-nology and genetically modifiedorganisms are also increasinglybecoming key targets, says Bal-lentine. This could also spread toinclude pesticide use and otherpractices with the potential forenvironmental impact, as well ason-farm labour issues as mediacoverage of Canada’s temporaryworker population increases.
 Internationally, most leadingactivist groups are well co-ordi-nated with excellent intelligence
 and surveillance, as well as beingwell funded and versed in law. Arecent spate of undercover videosreleased by animal activist groupsin North America has put thespotlight on how far these groupswill go in order to infiltrate farm-related operations.
 “One of the more commonmistakes that farmers make isthinking that because they’re inrural areas or small towns, thatsomehow no one knows they’rethere,” says Ballentine. “A ruralfacility is every bit as vulnerableto spying as one located in a largecity.” Added to that, she says, is the factthat today’s miniaturized videoequipment allows hidden footageto be taken without risk of gettingcaught.
 What you can do to be vigilant
 While realizing that it isimpossible to totally guardagainst these undercover activi-ties, Ballentine offers some rec-ommendations for farmers andagri-business:
 a. Properly vet all help, includingday labour. This means checkingapplications, ID, work history,etc. Be particularly careful whenhiring for positions where the jobwould allow free access to thefull operation. Be especially waryof unannounced visitors or “walk-ins” looking for seasonal or shorttime work. Double check IDs,including any college/businessreferences provided. Be consciousof touring or hiring anyone whomay not otherwise be qualified orwho is “overly positive” claimingto have heard good reports aboutyour farm or business.
 b. Watch for people who are notwhere they’re supposed to be, e.g.service people at loading/unload-ing areas or clerical staff near theproduction facilities. Make sureunauthorized personnel are pre-vented access or told to leave thearea for safety reasons.
 c. Watch for new employees whoare overly curious about opera-tions that are well beyond theirjob descriptions. Encourage long-term employees who are overlyquestioned about specific farmpractices to talk with you aboutthese encounters.
 d. Report any suspicious or ille-gal encounters to your localpolice, the Ontario Farm AnimalCouncil/AGCare and your com-modity group.
 Protecting your farm business,your employees, your family andthe safety and integrity of yourproduct is a valuable investment.
 KAREN DAVIDSON
 This summer, apple growers acrossCanada are getting previews of DuPont’snew fungicide Fontelis which has beensubmitted for global registration. Com-mercialization will be welcomed becauseits active ingredient, penthiopyrad, protectsagainst scab and powdery mildew, amongother diseases. Blueberries, stone fruitsand vegetables will also be on the label.
 “Trials are showing excellent results formanaging both apple scab and powderymildew,” says Margaret Appleby,OMAFRA IPM systems specialist, whospoke to growers at a demonstration trialnear Clarksburg, Ontario in late June. Agroup 7 fungicide, the new product haspreventative, residual and curative proper-ties. Its rainfastness was appreciated atGlobal Fruit’s high-density orchard whereit was used according to label instructions
 in two applications at seven-day intervals.“Global Fruit will test any new technol-
 ogy that will give an advantage,” says KenWilson, independent consultant to thefarm. “The product had a fair trial during acool and rainy spring beside check,untreated rows and other conventionaltreatments.”
 In recent cost of production studies forOntario apples, OMAFRA specialists arereporting that 15 per cent of costs are forpest management and another nine per centfor plant growth regulators. Total costs toproduce apples in a mature orchard are cal-culated to be 32 cents/pound, based onOntario average yields of 27,745 lbs/acre(2007-2009). Growers are looking toincrease production to be profitable.
 DuPont is also conducting trials in NovaScotia and British Columbia.
 THE GROWER
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 Business Development for Farm Businesses
 Your business plan• is a map - following it gives you confidence that
 you know where you’re going• will help you develop creative ways to implement
 and reach your farm business goals
 Ontario Soil and Crop Improvement Association1-800-265-9751 www.ontariosoilcrop.org
 Build a solid foundation for your business…..develop a business plan
 workshop is the place to start!
 Register for a workshop today!
 A business plan revolutionizes a farming operation. Speaking frompersonal experience, this written living document impacts the
 future but even more so the day to day operations of the farm.
 Dr. Peter Vander Zaag, Past Chair of the Agricultural Management Institute
 COST-SHARE
 FUNDING
 AVAILABLE*
 *Cost-share funding available until further notice
 Be vigilant to protect your farm against activist threats
 New fungicide protects against scab and powdery mildew
 Ken Wilson
 http://www.ontariosoilcrop.org
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 anada’s Fruit & Veg Tech X-Change
 PRIDE IN GROWING
 226.381.0282FruitVegTechXchange.com
 SEPTEMBER 1, 2, 3 2011NORFOLK COUNTY, ONTARIO
 Outdoor Horticulture Trade Show250 Exhibitor Trade Show
 Pride In Growing Farmers Market
 Working Lunch Education Program
 4-H Ontario Passport Challenge
 Sun Harvest X-PO
 Trial Plots & Live Demos
 Live Equipment Auction
 You Drive - Ride & Drives
 THE FUTURE BELONGS TO THE FEW STILL WILLING TO GET THEIR HANDS DIRTY!
 PLEASE PLAN TO ATTEND AND SUPPORT THIS HORTICULTURE SHOWCASE!
 Presented By R&D Energy Solutions & Foodland Ontario
 Presented By OFVGA, Farms.com, FCC, Staples & EIC Presented By Sunrise Equipment
 anada’s Fruit & Veg Tech X-Change
 SEPTEMBER 1, 2, 3 2011
 $5.00 OFF ADMISSIONCOUPON
 1195 Front Rd., St. Williams ONP: 226.381.0282
 [email protected] time use only, valid through September 1, 2, 3 2011. Adult
 admission & day time programming only.
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“If you build it, they willcome.” This is the philosophybehind North America’s first everFruit and Veg Tech X-Change.Canada’s Fruit & Veg Tech X-Change expects thousands offarmers from across the continentto be arriving in St. Williams onSeptember 1, 2 and 3rd to learnthe latest in fruit and veg innovation and technology.
 The trade show hopes to kickoff with a welcome from the Fed-eral Minister of Agriculture, onThursday September 1st 2011.The non-profit trade show willhost educational seminars,approximately 250 exhibitorsfrom across Canada, the UnitedStates and Europe; interactivedemonstrations, ride and drives,head-to-head competitions, a liveauction and a massive farmersmarket. open to the public. TheX-Change provides the opportuni-ty for members of the industry tocome together and explore whatthe future of agriculture has instore to make them efficient and
 sustainable.The outdoor site will be full of
 energy. There will be ongoinglive demonstrations focused onvarious precision farming applica-tions, robotic and automationdemos, and helicopter sprayingdemos - all offering innovativeapproaches to farm operations.
 There is also a classic component to the show as well-big iron! The trade show has rideand drive sites from six majortractor brands. Attending produc-ers will have the opportunity totest first hand, and see live inoperation, state-of-the-art farmingmachinery at the north and southends of the site. The demo ringswill feature the Utility VehicleChallenge. Utility vehicles willdemonstrate their abilities as theyapply to on-farm applications.Manufacturers and after marketattachments will be showcasedalong with the UTVs.
 A unique component to thethree day X-Change is the fieldplot located at the far north end of
 the site. The X-Change has titledthe plot “Ontario’s Garden FieldPlot”, in recognition and supportof both Norfolk County’s newbranding and horticulture diversi-ty in Ontario. The two-acre plotwill focus on water conservation,new crops and live planting andtillage demos. A show within ashow!
 The final day of the event willwrap up with a live auction,beginning at 10 am. The auctionwill feature 60-80 pieces of high-end, used agricultural equipment,and some recreational equipment.
 The X-Change has organized afundraising, educational compo-nent with 4-H Ontario, titled ‘ThePassport Challenge’, which willalso be taking place at the site onSaturday. The X-Change antici-pates approximately 50 kids toparticipate. Sunrise EquipmentAuctions will be making a dona-tion to 4-H Ontario.
 With less than a month untilthe show, the buzz of enthusiasmcan be felt among exhibitors and
 attendees alike. To be part of theexcitement, visit the CFVTXwebsite at www.fruitvegtechx-change.com or call 226-381-0282.
 You don’t want to miss out onthis thrilling inaugural event thatthat will go down in agriculturalhistory. See you there!
 THE GROWER
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 CANADA’S FRUIT & VEG TECH XCHANGE
 A month to go before new hort show
 ATTENTIONVEGETABLE GROWERS
 SCOVA DIESEL PUMPS & OCMIS REELS IN-STOCKPLANTING EQUIPMENT FROM STANHAY,
 CHECCHI & MAGLI AND SFOGGIA
 PUMPS, REELS PIPE AND FITTINGSNEW AND USED - CALL NOW FOR BEST SELECTION
 PHONE (705) 458-4003 [email protected]
 New units of ALLsizes ready to go.
 Great selection ofquality used units
 available.
 Horticulture farm show embracessocial media tool
 “I have the best dad in the world! He’s going totake me to Canada’s Fruit and Veg Tech X-Change,I can’t wait!” The preceding statement was Tweetedby “Timmy,” a young boy whose image has becomethe face of Canada’s Fruit and Veg Tech X-Change,and represents the future of agriculture. CFVTX’sTwitter and Facebook pages are home to “Timmy’s”profile, where anyone on the planet with an internetconnection can have instant access to live updatesabout the X-Change.
 ROI Event Management is spearheading the X-Change, taking a non-traditional marketingapproach to a typically conservative industry.“We recognize that social media is the way of thefuture in terms of mass awareness building and networking,” says Donna Powell - Media RelationsManager. “Due to the fact that this trade show isgeared toward progressive producers and is empha-sizing the future of farming, we wanted to take a
 forward approach to promote the event.”ROI Event Management, based out of Simcoe,
 Ontario, is welcoming 250 exhibitors from acrossCanada, the United States and Europe. The compa-ny has chosen social networking giants, Twitter andFacebook, to keep exhibitors and attendeesinformed about the inaugural trade show. They regularly post live “tweets” and “status updates”online that can be read instantly from a computer,laptop, iPad or even a cell phone. The company frequently uploads videos, important messages andcoupons to their social networking websites.
 “The evolution of farming from this point forward will follow other industries and becomelargely technology based. As it has in the past, webelieve the agriculture industry will adapt, evolveand drive forward,” says Powell.
 Continued on next page
 http://www.fruitvegtechx-change.com
 http://www.fruitvegtechx-change.com
 http://www.fruitvegtechx-change.com
 mailto:[email protected]
 http://www.rwequipment.ca
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 Canada’s Fruit & Veg TechX-Change is not the first event touse social media to market, butthey are the first event on theplanet to build a face and person-ality, “Timmy”, around theirtrade show, and directly link it totheir social media tools.
 What’s next? Organizers sug-gest online virtual X-Changetours and 3D augmented realityapplications. As the final count-down to the show gets underwayto North America’s first everFruit and Veg Tech X-Change,get live updates anytime andanywhere attwitter.com/@fruitvegxchange“Twitter Timmy”, visitwww.fruitvegtechxchange.comor log into facebook.com “Cana-da’s Fruit & Veg Tech X-Change”.
 CANADA’S FRUIT& VEG TECHXCHANGE
 Showembracessocialmedia
 Erie Innovation and Commercializationwas initiated to support new ideas andconcepts, opportunities and programs thatwould have significant impact on thehealth and well being of the regionaleconomy. Its role has been to support andlead the organization in many develop-ments that impact many growers andindustries. From the creation of an Indi-vidual Quick Freeze (IQF) food process-ing centre in Delhi which will use horti-cultural products, developing a new hazel-nut sector in Ontario, the use of biomassfor heat and power generation, and orga-nizing growers and the industry to takeadvantage of the power of many (like theOntario South Coast Wineries and Grow-ers Association and the Ontario LavenderAssociation), Erie Innovation and Com-mercialization has been supporting manycommercial opportunities across southernOntario. Supporting Canada’s Fruit &Veg Tech X-Change is very consistentwith our goals of diversifying agricultureand agri-food opportunities for Ontario.
 At Canada’s Fruit & Veg TechnologyX-Change, Erie Innovation and Commer-cialization is proud to be leading theLunchtime Speakers Series, which willprovide attendees a rapid opportunity tohear leading innovators with a variety oftopics. These represent but just a glimpseof the opportunities that are coming to thesector!
 OFVGA supportslunchtimespeaker series
 http://www.fruitvegtechxchange.com
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KAREN DAVIDSON
 Murray Porteous of LingwoodFarms Ltd has just taken a long-term position on Northern Spyapples by planting 35 acres in amedium-density orchard on hisSimcoe-area farm. His commit-ment of 400 trees per acre isbased on a contractual relation-ship between Chudleigh’s, amajor Ontario processor of applebaked goods which uses onlyNorthern Spy apples, and theNorfolk Fruit Growers’ Associa-tion.
 Why coddle a Northern Spyapple, when it’s not destined forfresh eating? It’s the only variety
 that Chudleigh’s will use for theirtrademarked Blossoms product,an individual-size serving ofapple pie and other assortedgoods. To be a preferred supplierto Chudleigh’s, one must perfectnot only the agronomics of high-yield orchards but maintain ayear-round supply through theNorfolk Fruit Growers’ Associa-tion.
 Fortunately, the Ontario Apple
 Growers and Chudleigh’s, withthe help of AgroFresh Inc., havefunded storage research with theOntario Ministry of Agriculture,Food and Rural Affairs(OMAFRA). Lessons learnedfrom Northern Spy’s are just asvaluable for other higher-valueapple varieties. The most recentproject looked at the following: 1) the effects of cooling rate andcooling delays on Northern Spyapple quality2) the use of SmartFresh formaintaining apple quality duringlong-term storage and 3) the relationship between applematurity at harvest and fruit qual-ity after storage.
 Determining optimum applematurity for harvest is essentialfor maximum storage life andquality, while minimizingpostharvest losses. Numerousmethods have been suggested fordetermining harvest date, but nosingle test is completely satisfac-tory, and some are too unpre-dictable, complicated or expen-sive. Days after full bloom is gen-erally fairly constant, but can vary
 in any one year. The 2010 seasonin Ontario, for example, was threeweeks earlier than in 2011.
 “Days after full bloom shouldbe used as a general reference toindicate the approximate datewhen apples might reach harvestmaturity,” says Jennifer DeEll,OMAFRA Fresh Market QualityProgram Lead. “Harvest date isthen confirmed using tests such asinternal ethylene concentration(IEC), starch-iodine staining,flesh firmness, and soluble solidscontent (sugars).”
 In general, she says that anIEC of 1 ppm is considered to bethe ultimate threshold abovewhich fruit ripening and fleshsoftening are initiated andprogress rapidly. Harvest forlong-term storage should be com-pleted before 20 per cent of theapples have an IEC higher than0.2 ppm. Using the starch-iodinetest, apples destined for long-termstorage should have 80-100 percent of the core tissue starchdegraded, (very little stain) withgreater than 60 per cent of theflesh tissue still having starch pre-sent (stain). However, not allapples mature and ripen in thesame manner each year, and oftencompromise is needed betweencorrect maturity and the requiredfirmness and sugar levels for mar-ket.
 As Chudleigh’s will attest,firmness retention is a keyattribute in order to processapples for processing. For long-term storage of Northern Spy’s, astarch index of 2.5 – 3.5 and min-
 imum firmness of 18 pounds atharvest time is optimal. Asnoted, ethylene levels are veryimportant.
 “A lot of times, Northern Spyapples are neglected by the grow-er because they are going to pro-cessing while other cultivars ear-marked for the fresh marketreceive preferential order in theharvest,” says DeEll. “Then theNorthern Spy’s get harvested toolate.”
 Results from recent studiesshowed that faster cooling andreduced delays in cooling couldimprove firmness retention duringstorage by approximately onepound.
 “After harvest, cool the applesas rapidly as possible,” saysDeEll. “Fruit off the tree maturemuch faster and begin to ripensooner the warmer the tempera-ture. Try to get the harvest fromeach day into the cooler by night-fall. However, do not strain thecapacity of your cooling systemto the detriment of apples alreadypre-cooled and in storage, or theentire lot.”
 Under controlled atmosphereconditions, the quicker apples arecooled and reach the desiredatmosphere, the longer the appleswill store and be of good qualityupon removal. (For Northern Spy,standard controlled atmospherestorage consists of 2.5 per cent 02plus 2.5 per cent C02 at zerodegrees Centigrade.) The longer ittakes to adjust the oxygen (O2)and carbon dioxide (CO2) levels,the less effective the length of
 storage. The objective should beto cool the apples and achieve thedesired atmosphere within five toseven days from initial harvest.
 SmartFresh can greatlyimprove quality retention ofapples during storage. ApplySmartFresh when apples arecooled, as soon after harvest aspossible. Increased time betweenharvest and SmartFresh applica-tion reduces its efficacy. Thelower the ethylene levels in thefruit, the more effective theSmartFresh treatment will be,especially for long-term storage.Research results showed thatapples treated with SmartFreshretained greater firmness through-out storage, with treated applesexhibiting up to seven poundsmore firmness.
 More is learned every year,even after five years of con-trolled-atmosphere storageresearch funded by the OntarioApple Growers. For example,direct relationships between applematurity at harvest and the devel-opment of physiological disordersduring storage have been found.Higher internal ethylene in theapples at harvest resulted in moresenescent breakdown after stor-age. DeEll adds that treatmentwith the antioxidant dipheny-lamine (DPA) after harvest canalso help reduce the developmentof certain storage disorders, espe-cially superficial scald and associ-ated senescent breakdown inNorthern Spy.
 THE GROWER
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 •
 Agricultural * Commercial * Industrial
 50 Years of Excellent Service
 Refrigeration (All Types)
 Heating, Air Conditioning
 Controlled Atmosphere
 18 Seapark Drive, St Catharines ON, L2M 6S6
 905-685-4255
 www.pennrefrigeration.com
 [email protected]
 Fruit cooled rapidly, treated with SmartFresh and held in proper controlled atmosphere conditions result inSpy apples as shown in the top photo. Those without adequate postharvest handling display discolouration.Photos by Jennifer DeEll.
 Murray Porteous’ medium-density planting of Spy apples is destinedfor processing by Chudleigh’s when the first crop matures in 2014.The Norfolk Fruit Growers’ Association plans to take advantage ofnew storage research to assure a year-round supply. Photo by DenisCahill.
 http://www.pennrefrigeration.com
 mailto:[email protected]
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After picking, quality can’t beimproved, only maintained.That’s why extending shelf life ofperishable produce is still theHoly Grail of the industry.
 “Our growers produce superbproduct but proper handling andstorage management practicescontinue to be a challenge,” saysLen Troup, chair, Ontario Tender
 Producers’ Marketing Board. “Tohold a premium place in the mar-ket we need product to reach theconsumer in its best possible con-dition which also includes con-sumer-tested and technology-proven packaging. "
 From Troup’s perspective, theindustry needs cost-sharing pro-grams so that growers can imple-
 ment the storage knowledge thatalready exists. “So much of ourprofit has eroded - due to gov-ernment regulations - that wedon’t have enough to reinvest instorage,” says Troup. “We needcapital investment for facilities.The longer we delay, the moredifficult it will be to implement.”
 While industry copes with
 existing infrastructure, theVineland Research and Innova-tion Centre has recently hiredBernard Goyette, a former Agri-culture Canada researcher to con-tinue his work on postharvesttechnologies such as advancedpre-cooling systems, storageregimes and packaging.
 New techniques such as hyper-baric treatment on tomatoes, forexample, have shown thatlycopene can be synthesized,ripening delayed, water loss
 decreased and overall quality offruit improved. By using ahyperbaric respirometer, Goyettediscovered that lycopene contentof the tomatoes was improved byhyperbaric pressure followed by12 days of maturation. Thisnovel approach could be used totest other commodities.
 THE GROWER
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 LOUTH & NIAGARA ORCHARDSP.O. Box 43 • Virgil, Ontario • L0S 1T0 • 905-468-3297
 4000 Jordan Road • Jordan Station, ON • 905-562-8825
 Supplying Fruit and Vegetable Growers with:
 • Baskets • Berry Boxes• Masters • Waxed Cartons• Fertilizer • Crop Protection Material• Vineyard Trellis Supplies
 1-800-265-2397 • www.wwp.on.caMount Forest 519-323-1060 • Leamington Area 519-326-2394
 Manufacturer & Distributor
 Produce PackagingoduPr ackaginguce P
 Recycle your emptypesticide containers
 ™
 RINSE +Triple or pressure RINSE
 REMOVE Caps and booklet,
 leave the label on
 RETURNTo your local
 collection site
 Visit www.cleanfarms.ca to find the collection site nearest you.
 ++Join the thousands of farmers across the country who are
 recycling their empty pesticide containers. Protecting our farms,families and the environment is our shared responsibility.
 IT’S FREE AND EASY!
 One-Piece and Portable Skid-Mount Systems, Hydro-Coolers, Medical and Process Chillers, Blast Freezers,
 Vacuum Coolers, Refrigerated Dehumidifiers.KOOLJET®
 Reliable Refrigeration Systems
 1-866-748-7786 www.kooljet.com Visit our website to view our complete line
 Custom Built Designs • Domestic and International Markets
 This picture represents the ripening delay as hyperbaric pressure treatment increased (1 atm being the control at atmospheric pressure).
 http://www.wwp.on.ca
 http://www.kooljet.com
 http://www.cleanfarms.ca
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 Modified atmosphere storage extends shelf life for small berriesThe practice of holding berries
 on pallets in semi-permeable plas-tic film, pumping in carbon diox-ide and lowering oxygen levelsmay be more widespread in theU.S. than growers realize.
 “It’s not talked about a lot,”
 says Jim Schaefer, president,Storage Control Systems, Sparta,Michigan. “Perhaps growersaren’t sure what the public reac-tion would be.”
 As safe as the practice is, thereality is that’s how California
 growers are able to ship perish-able produce to Canada. Schaefersays that one of California’s blue-berry growers is installing a sys-tem right now.
 “For a small grower, modifiedatmosphere systems are an ace inthe back pocket,” says Schaefer.For those with on-farm retail
 stores or farmers’ market stalls,it’s a natural way to hold fruits ininventory. Strawberries and rasp-berries can be held only aboutfour days, but blueberries domuch better at four weeks. Redcurrants can be held up to sixmonths. The benefit is to keepmolds at bay.
 Modified atmosphere storagerepresents a modest investment.The gas analyzer costs about$3850 and depending on the quality of plastic used, costs canrange from $100 to $550 per pallet.
 LLOYD BAG CO.(www.lloydbag.com)
 Established in 1939
 BURLAP (JUTE)
 TREE WRAP / LINERS / SHEETS
 WOVEN POLYPROPYLENE
 PAPER
 LENO MESH
 COTTON AND CANVAS
 FOR MORE INFORMATION CONTACT:
 MARK ALLOTT BEV ADDEMAN JASON LONGGeneral Manager Sales Sales
 1-800-549-2247114 St. Clair Street • P.O. Box 208, Chatham, Ontario N7M 5K3
 Telephone (519) 352-9300 • Fax (519) 352-3413E-Mail: [email protected]
 These Ontario blueberries look freshly picked under modified atmosphere storage.
 http://www.lloydbag.com
 mailto:[email protected]
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KAREN DAVIDSON
 The brand new doors of WelshBros.’ 14,000 square-foot coolingand storage facility at Scotland,Ontario have already been chris-tened. Just days after becomingoperational in May, a truck acci-dently backed up too far andcreased the aluminum. Thataside, the Welsh’s objectiveshave not been dented for improv-ing the quality of their asparagusor sweet corn.
 “We outgrew our old facilityso instead of cobbling togethersolutions, we built a hydro-cool-ing facility with six coolingrooms,” says Charles Welsh.“It’s tripled our capacity.”
 Sourcing local contractors, theWelsh’s built a system that canbe computer controlled to track
 the flow of recirculated water inhydro-cooling bays and inventoryin four storage units. None oftheir produce is stored for muchmore than a day or two beforebeing sold to higher-end indepen-dent retailers and the OntarioFood Terminal.
 They expect shelf life to beconsiderably improved from their500 acres of sweet corn, droppingcore temperatures from 90degrees Fahrenheit to under 40degrees Fahrenheit in about 100minutes. That’s a 50-degree dropfrom the field, a tough thing to dobecause the cob retains field heat.
 The 2011 investment respondsto several needs: improving foodsafety, extending shelf life,streamlining handling and reduc-ing manual labour.
 Eighty acres of asparagus weretreated to new hydro-coolingfacilities at the farm of CharlesWelsh, Scotland, Ontario thissummer. A computer-controlledpanel allows tracking of fourstorage rooms simultaneously.Photos by Denis Cahill.
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EUGENIA BANKSPOTATO SPECIALISTOMAFRA
 Mechanical damage and bruis-ing at harvest increase the inci-dence of storage rots, reducequality, increase grade-out andreduce the value of the potatocrop. There are two types of pota-to bruising that occur at harvest:blackspot bruising and shatterbruising. Both types are causedwhen the potato strikes an object(machinery, soil clods, stones,other potatoes, etc.), however,each type of bruise occurs undercontrasting environmental condi-tions.
 Blackspot bruising occursunder warm dry soil conditions.Susceptibility increases withincreasing tuber temperature andreduced water content in thetuber. The impact ruptures indi-vidual cells below the skin of thetuber without breaking the skin.These bruises are not immediatelyvisible. After two days, the dam-aged tissue will turn dark grey orblack and can be seen only afterthe tuber is peeled. Varieties varygreatly in their susceptibility.
 Shatter bruises are thin cracksor splits in the tuber flesh.. Sus-ceptibility increases at tempera-tures below 45°F (7°C) andincreasing soil moisture and watercontent in the tuber. Thumbnailcracks are a form of shatterbruise, which can occur whencold tubers are roughly handledout of storage or on packing lines.The following are managementpractices that help to reducebruising damage:
 Pre-Harvest Preparation• Install padding on the harvesterat points where potatoes may bebruised. • Adjust the depth of the diggerblade on harvesters and windrow-ers so that potatoes are not cutand do not bump into the front ofthe primary chain.
 Harvest Management• Harvest potatoes only whentuber pulp temperatures are 10°Cto 16°C. • Keep drops to a minimum, 15cm or less. • Adjust the speeds of all convey-ors on the harvester in relation tothe ground speed to maintain afull, uniform flow of potatoes onthe conveyors. • Avoid using chain shakers onharvesting equipment to separatesoil and clods. • Keep the boom from the diggerclose to the pile on the truck. • Do not walk on potatoes whentarping a truck. The best way toavoid walking on tubers is tohave an automatic tarping device.
 Storage Management• Pile potatoes in a stair-step man-ner to reduce the number oftubers rolling down the face ofthe pile. • Keep drops to a minimum.
 • Maintain high humidity in stor-age unless drying is required to
 control rots. The latest technology to
 reduce bruising is theSmartSpud device, a potato-sized sphere that enclosesan impact-recording device.The device records the num-ber and force of impacts asthe sphere passes along withthe potatoes through theharvesting equipment. Oncethe SmartSpud sphere hasidentified points of impact,growers can modify theirequipment to reduce bruis-ing. This may require cush-ioning hard surfaces, mini-mizing drop heights, usingvinyl sling chutes, installingretarding curtains to slowdown movement throughdrops and removing solid sup-ports from under conveyor belts.Bruising was common when thediggers picked up clods and
 stones with the tubers. Trials conducted in Ontario
 proved that the SmartSpud deviceis a valuable tool to reduce bruis-ing, an important yield robber.
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 Preventing potato bruise damage at harvest
 CANADA’S OUTDOOR FARM SHOW 2011ORGANIC & MARKET VEGETABLE EXPO
 HORTICULTURE EQUIPMENT DEMOS
 NEW SPRAYER DEMO LOCATION • Spray Coverage vs Travel Speed
 BIOGAS EXHIBITS & DEMOS
 BIOMASS DEMONSTRATION PLOTS • Miscanthus & Switchgrass
 FORAGE HARVESTING DEMO
 NEW AG-BIZ PAVILION
 NEW PASTURE/GRAZING DEMOS LOCATION
 WOODLOT EXPO
 CANADIAN ENERGY EXPO • Presented by Ag Energy Co-operative
 39,200ATTENDEES
 715EXHIBITORS
 2010 SHOW STATS
 WHEREFARMERS
 MEET™
 “It’s huge, it’s friendly, it’s extremely well organized and we should have allowed more than one day to see it!”
 Harold & Shelley McPhailHarshell Family Farm Enterprises, Almonte ON
 Blackspot bruising, which is detectedwhen tubers are peeled.
 Shatter bruise. The stem end of the tubers is very susceptible to shatterbruise.
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HANNAH FRASER, HORTICULTURE CROPSENTOMOLOGIST, OMAFRADENISE BEATON, CROP PROTECTION PROGRAMLEAD, OMAFRA
 The brown marmorated stinkbug (BMSB) is an invasive alieninsect native to Japan, Korea, Tai-wan and China. It was first iden-tified in Pennsylvania in 2001,but records indicate it arrived sev-eral years earlier. Since that time,it has spread and has now beenreported in 33 states (and count-ing) including those borderingOntario. Large populations arenow established in Pennsylvania,New Jersey, Delaware, Maryland,West Virginia, and Virginia. TheBMSB is an excellent hitchhikerand is readily moved over greatdistances in cargo and vehicles.
 BMSB has a wide host rangethat includes tree fruit (e.g. peach,pear, apple, plum), grapes, berrycrops (e.g. raspberry, blueberry),soybeans, edible beans, corn,tomatoes, peppers and ornamentaltrees and shrubs. Heavy losses insweet corn, tomato, pepper (Fig-ure 1) and squash, have beenreported in areas where the pest iswell-established, particularlythose crops under organic produc-tion. This insect overwinters as anadult in protected areas, such asoutbuildings and homes, and itcan be a significant nuisance pestto homeowners.
 So far, BMSB has not beenfound in Ontario crops. Howev-er, this pest has been interceptedin some shipments of importedgoods coming into severalprovinces including Ontario, anda sample submitted by a home-owner in early June has been con-firmed as the BMSB. The insectwas discovered in an urban home,not outdoors. The origin of theinsect is unknown. It may be arecent hitchhiker, or it may haveoverwintered here, indicating asmall and as yet undetected popu-lation has established itself in
 Ontario. Either way, growers andconsultants should be on the look-out for BMSB in the field.
 OMAFRA specialists and pro-gram leads are working with con-sultants, growers, the Universityof Guelph and other agencies toconduct a monitoring program inrepresentative host crops throughtrapping and field surveying in2011/12. Funding to purchasetrapping equipment has been gen-erously provided by the NiagaraPeninsula Fruit & VegetableGrowers Association, Hort CropOntario, and the NortheasternIPM Centre (Great Lakes Veg-etable Working Group).
 BMSB was identified bynumerous commodity groups as apest of significance during the2011 Canadian Minor Use Pesti-cide Priority Setting Conference.OMAFRA and other provincialagricultural ministries, Agricul-ture and Agri-Food Canada, PestManagement Centre and UnitedStates counterparts (U.S. IR-4minor use program) are workingtogether to find pest managementsolutions for BMSB, in anticipa-tion that this pest could becomean agricultural nuisance followingits establishment.
 How can you help?
 Early detection of field popu-lations of BMSB will be animportant part of limiting poten-tial damage by this pest. There isa network of people monitoringfor BMSB; however, the chancesof finding small pockets ofBMSB populations are better withmore eyes on the look-out.Knowing where populations existis crucial for learning more aboutthis pest under Ontario’s condi-tions. Based on the Americanexperience, it typically takes sev-eral years from the point of detec-tion in the field before BMSBpopulations build to a level whereit is considered a crop pest or anuisance to homeowners.
 Features of the BMSB
 Stink bugs are shield-shapedinsects with piercing-suckingmouthparts. The BMSB has sev-eral distinct features that can helpyou distinguish it from othercommon stink bugs:• two white bands on dark anten-nae (Figure 2)• smooth edge along pronotum or“shoulders” (behind the head)(Figure 3)• white triangles alternating withdark areas at the edge of theabdomenOlder nymphs (immatures) havethe same banding patterns on theantennae and on the abdomen asthe adults (Figure 4).More information about BMSBcan be found on the OMAFRAwebsite atwww.ontario.ca/stinkbug. If you find suspect stink bugs,collect a sample and call theAgricultural Information ContactCentre at 1-877-424-1300 fordetails on where to send it. Placethe insect in a leak-proof contain-er, and kill it by freezing oradding it to rubbing alcohol orvinegar.
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 CALL
 Figure 1: Feeding damage on tomatoes and peppers appears as cloudy spots on the surface that are spongy/ pithy under the skin (Photo credit: David Wright, Virginia Tech). Damage to corn may not be evidentuntil the husk is removed to reveal deflated kernels (Photo credit: Thomas Kunar, Virginia Tech).
 Figure 2: Adult BMSB. Note the two white bands on the antennaeand the white triangles on the margin of the abdomen. Photo credit:Purdue Extension Entomology
 Figure 3: Adult BMSB. The margins of the pronotum (shoulders) aresmooth, not serrated.
 Figure 4: BMSB nymphs also have obvious white bandson antennae. There is white banding on their legs. Thewhite triangles on the abdomen are not as pronounced atthis life stage. Photo credit: Gary Bernon, APHIS-USDA
 http://www.ontario.ca/stinkbug
 mailto:[email protected]
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JANICE LEBOEUF, VEG-ETABLE CROP SPECIALIST,OMAFRA, RIDGETOWN
 The variegated cutworm isoften found feeding on tomatofoliage and fruit (Figure 1). Insome years, the pest can causeextensive fruit losses in fieldswhere the population is high.This climbing cutworm is dark-coloured with orange spots andlines along its back and sides andcan reach one and a half inches totwo inches in length. It curls intoa C shape when disturbed. InOntario, there can be two to threepeaks in adult activity from Julyto September.
 Scouting for variegated cut-worm is difficult as the larvae areusually hidden in the lowercanopy of the crop. Pheromone
 traps are sometimes used to deter-mine moth activity and help todetermine when intensive scout-ing should begin.
 In Ontario research in 2006-2007, variegated cutworm fromlarvae collected from Norfolk toEssex counties were used to testseveral insecticides for direct con-tact toxicity in the lab. This pop-ulation was most susceptible tolambda-cyhalothrin, followed bypermethrin, then methomyl.Other registered insecticides werenot tested in this efficacy trial.As variegated cutworm adultsmigrate into Ontario from thesouthern U.S., populations fromyear to year might vary in suscep-tibility to insecticides, based onexposure to various insecticidesin southern crops.
 Interestingly, the researchers
 were able to compare the effec-tiveness of permethrin to a testconducted 30 years prior, usingthe same method. It showed thatthe population tested in 2006-2007 was just as susceptible topermethrin as the population test-ed in the 1970s.
 Although there may be somedifferences in efficacy betweeninsecticides, the keys to successwhen trying to control variegatedcutworm in the tomato crop aregetting the insecticide to the lar-vae and treating them while theyare small and most susceptible.
 In order to apply insecticidebefore the larvae get too large,you need to scout very carefully.Unfortunately, they are muchharder to find when they aresmall.
 To get adequate spray penetra-
 tion into the canopy, you mayneed to increase your water vol-umes. Label recommendationsfor water volumes vary consider-ably. If you are not happy withthe control you’ve been getting,try adjusting water volumesupwards. Water-sensitive paperplaced at several points in thecrop canopy can show whetherthe spray solution is reaching itstarget.
 Try to apply the insecticide inearly morning or evening whileit’s cool and the larvae are up in
 the canopy feeding. That’s thebest time to scout for them too.Remember that pyrethroid insecti-cides lose effectiveness at hightemperatures. If daytime temper-atures are high, spray in theevening (when temperatures arebelow 22°C) or consider anotherproduct.
 Once the re-entry period haspassed, scout the fields again todetermine the effectiveness of thetreatment. And always rotateinsecticide families to avoid thedevelopment of resistance.
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 Variegated cutworm
 866-HAYGROVEhaygrove.com tunnelbuzz.com
 3 season protection electric roller venting (roof, doors, sides)
 steel gutters
 $0.50 - $1.50 sq ft
 $0.50 -
 $1.50 sq ft
 .com tunnevoygrah
 YGAAYH-668
 nelbuzz.com
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 TUNNELSGreenhouse and Heating Systems
 Canada’s Leading Greenhouse Manufacturer
 Tel: 519-582-3081 Fax: 519-582-0851Toll Free: 888-786-4769
 RR 1, Simcoe Ontario, [email protected] www.decloetgreenhouse.com
 Complete Greenhouse Systems Since 1986
 GREENHOUSE MANUFACTURING
 BIOFUEL
 Plant your way into a new year with,
 Visit us @ www.biogreens.ca Call us @ 1-604-796-0930
 Figure 1. VCW feeding damage on tomato fruit and leaves. Note thefrass.
 BLUEBERRIES
 mailto:[email protected]
 http://www.decloetgreenhouse.com
 http://www.biogreens.ca
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 EQUIPMENT
 DON ARTHUR ORCHARD EQUIPMENT(519) 599-3058 [email protected] Clarksburg, ON
 Several Models: 5-Bin or 6-Bin, Tandem Axles or Single Axle WithSoft-Ride Flotation Tires, Narrow, Low Profile Model With AdjustableWidth Axles For Plastic or Wood BinsApple Bin Dumpers (Rotator) - Fit Forklift or Tractor LoaderNEW TURBO-MIST SPRAYERS - VARIETY OF MODELS IN STOCKLOW DRIFT SPRAY TOWERS to fit any TURBO-MIST - IN STOCK NOW
 Perfect KG220,, H.D. Flail Shredder, New Hammers . . . . . . . . $6,500Seppi 200 Flail Mower, Cut Grass or Mulch Prunings. . . . . . . . .$5,500Bush Hog 3210 HD Rotary Mower, New Blades, Nice Cond . . . $5,900Perfect ZA380, Adjustable Offset, Swing Cutter, New Blades . . $5,500
 ** Instant photos to you by e-mail - all advertised items **Trades, Consignment, Leasing, Delivery Anywhere
 BIN CARRIERSNEW AND USED
 Pipe& Fittings
 for Water Systems
 • PVC, ABS, Poly, Copper• Stainless, Brass, Steel
 Product Lines• Drip & Micro Irrigation• Septic & Sewer• Drainage & Culverts• Berkeley Water Pumps
 Winona Concrete & Pipe Products Ltd.
 489 Main St. W., Grimsby, ON. L3M 1T4
 Phone (905) 945-8515 Fax: (905) 945-1149
 or call toll-free
 1-800-361-8515
 SPRAYERS FOR SALE3 referb JB Modulars Sprayers• REFURB JB LV 321
 Narrow, $5995.00• NEW Hardi 3pt. Air
 Cannon, $4500.00• NEW 100gal 3pt JB
 Air, $7500.00• New Durand Vineyard
 Sprayer Great Price. Over Stock.
 • Barely used Hardi Mercury call for $$
 RR 3, PO Box 3613 Guelph, ON Phone:(519) 763-2400 Fax: (519) 763-3930
 www.easternfarmmachinery.com
 The Millcreek Row Mulcher is a simple way to maneuver, and adjusts to handle most row spreading jobs with ease.
 Shown here: Model 75RM
 CALL ABE FIRSTFOR BETTER PRICES, MORE
 CHOICES, FAST, AND FRIENDLY SERVICE. BUY A DIESEL ENGINEFROM THE DIESEL MECHANIC.
 AVAILABLE NOWNEW IRRIGATION PUMP UNITS
 ON TRAILER
 • Cummin 4 cyl, 80 HP, $11,900• Cummin 4 cyl turbo, 105 HP
 $13,850• John Deere, 4 cly, 80 HP, $13,175• Cummin 6 cyl, 165 HP-5.9L,
 $15,750• Iveco/Cummins 130 HP (134-H),
 $12,950
 All with Rovatti Pumps, etc.And many more new or
 used up to 550 HP. We build them all big or small.
 Also couplers, hoses, clamps, forsuction, camlock, ringlock, etc.
 A. KOOLMEESR.R. 1, Otterville, ON N0J 1R0
 (519) 879-6878 Fax: (519) 879-6319
 WARWICKORCHARDS & NURSERY LTD.
 R.R. #8 Watford, Ontario N0M 2S0Tel: (519) 849-6730 Toll free: 877-550-7412
 Fax: (519) 849-6731 Email: [email protected]
 • BIN TRAILERS • Tree STAKES• BIN TIPPERS • TIE MATERIAL• Picking LADDERS • TREE GUARDS• Picking BUCKETS
 FORKLIFTM.F. 4500, 21 ft.Mast, 48” forks.
 2WD DieselPH: 519-599-5535
 eveningsEmail: mcmurchyfarms
 @georgian.netWe offer two great catalogs for your business.
 Bale Blaster
 $199
 Maplee Ridgee Supplyy [email protected] ~ 800-968-9627
 Turn a $4 straw bale into
 ~ 28 pg. Halloween/Fallcatalog includes supplies,equipment, resale items,children’s books, ribbon,decoratives, bows, scary
 stuff, and more!
 Wreath Master- Unique double action forbetter quality wreaths - Offset foot pedal easier touse than other machines.
 $5.00 postage refundableon first order.
 25 - five dollar bales!
 ~ 48 pg. Christmas catalog can help you start or grow afresh decoratives business, featuring our Wreath Master,GM-10 garland machine, ribbons, picks, and much more!
 BIRD REPELLERS
 BIRD REPELLERSGREAT EAGLE
 (44” wingspan) $99.95BLACK EAGLE
 (26” wingspan) $59.95BLACKHAWK
 (13” wingspan) $29.95
 OLOF’S TRAVELMAPS7037 WYANDOTTE ST. E.WINDSOR, ON. N8S 1R1
 TEL: 519-944-9196FAX: 519-944-8331
 Email: [email protected]: www.olofmaps.com
 ASK FOR MORE INFORMATION
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 NURSERY AND ROOTSTOCK
 The best producing orchards startwith exceptional trees.
 ApplesApricotsCherriesNectarinesPeachesPlums
 The best producing orchards startwith exceptional trees.
 ApplesApricotsCherriesNectarinesPeachesPlums Quality
 Fruit Treesfor 60 years.
 Mori Nurseries1695 Niagara Stone Rd., RR#2
 Niagara-on-the-Lake, ON L0S1J0 T: 905-468-3217 F: 905-468-7271
 Email: [email protected]
 QualityFruit Trees
 for 60 years.
 Mori Nurseries1695 Niagara Stone Rd., RR#2
 Niagara-on-the-Lake, ON L0S1J0 T: 905-468-3217 F: 905-468-7271
 Email: [email protected]
 R.R. #4 Creek RoadNiagara-on-the-Lake, ON. L0S 1J0
 Tel: (905) 262-4971Fax: (905) 262-4404
 [email protected]
 Howard A. ColcucNursery Manager
 SPECIALIZING IN FRUITTREES & GRAPE VINES &
 ELDERBERRIES. VARIETY AND PRICE LISTAVAILABLE ON REQUEST
 AlpineNurseries(Niagara) Limited
 QUALITY FRUIT TREES
 • APPLE on M9, B9 and M26• Peach on Bailey• PEAR on Quince
 ]ORDER NOW FOR BEST SELECTION
 WARWICKORCHARDS & NURSERY LTD
 RR 8, 7056 Egremont Rd. Watford, ON N0M 2S0
 [email protected]: (519) 849-6730
 Toll free: 877-550-7412Fax: (519) 849-6731
 • VEGETABLE SEEDERS
 Planet Jr. Gaspardo Cole
 • CASH CROP PLANTERS
 Conventional – Pneumatic (Air)
 • FERTILIZER ATTACHMENTS
 (SideDressers)
 • ROW CROP WEEDERS, ETC.
 • DISC HILLERS
 • SPECIALIZED ROW CROP EQUIPMENTCultivator Steels, Sweeps, Hoes, Furrowers,Hillers, Etc.
 JOHN C. GRAHAM CO. LTD.DISTRIBUTORS
 88 Erie Street North • P.O. Box 13Leamington, Ontario • N8H 3W1
 Tel:(519) 326-5051 Fax: (519) 326-0480
 EQUIPMENT
 One-Piece and Portable Skid-Mount Systems, Hydro-Coolers, Medical and Process Chillers, Blast Freezers,
 Vacuum Coolers, Refrigerated Dehumidifiers.KOOLJET®
 Reliable Refrigeration Systems
 1-866-748-7786 www.kooljet.com Visit our website to view our complete line
 Custom Built Designs • Domestic and International Markets
 REFRIGERATION
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 Change ofaddress???
 866-898-8488 ext. 221or online at
 www.thegrower.org
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 866-HAYGROVEhaygrove.com tunnelbuzz.com
 Sale price $6,000 (2 for $11,000)
 Solo 3 season tunnel (28’ x 200’) vents 7 ft high
 roller doors
 Sale price
 o$6,000 (2 ffo
 or $11,000)
 .com tunnelevoygrah
 RYGAAYH-668
 buzz.com
 EVOR
 CROP TUNNELSREAL ESTATE
 PLUG TRAYS
 Gerry Loeters for Royal LePage,
 RCR Realty.PH. 519-765-4217Cell. 519-773-6460
 ORCHARD FOR SALE. Outstanding orchard Farm in full
 production with very good varieties including strawberries and youngertrees. List of varieties available with age and quantity of trees, cropsnot included in asking price, but available. Also list of equipment available but not included. The orchard is recognized as the best orone of the best orchards in Ontario.Very good home and storage buildings on property.Great opportunity to get into the business with increased production inthe coming years. Asking $1,300,000.00.Address: 5893 Sawmill Road and 5894 Sawmill Road, RR2 Aylmer,Malahide TWP, Elgin County
 IRRIGATION CLASSIFIEDSVeg washer. Absorbing rollersand inspection conveyor, $4,500.Call 519-683-2643 or 519-682-3731
 Dogelman Rock Picker, PTOdrive. New Float tires, 4’ PU.PU & dumps, excellent condi-tion, $5,000. Hydraulic postpounder. All fittings and mountbracket for 135 MF. ExcellentCondition, $1,000. Phone 905-685-0129
 Advertiseyour businessin Canada’s
 most popular agriculturenewspaper!
 Call Herb Sherwood519-380-0118
 IRRIGATION
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The Pest Management Regulatory Agency (PMRA) recentlyannounced the approval of URMULE registrations for Success480 SC and Entrust 80 W Naturalyte Insect Control Products forcontrol and suppression of several new pests in Canada oncaneberries (crop subgroup 13-07A), bushberries (crop subgroup13-07B), low-growing berries (crop subgroup 13-07G), bulbvegetables (crop subgroup 3-07B), Brassica vegetables (cropsubgroup 5) and several greenhouse vegetables. Success (spin-osad) and Entrust (organic formulation of spinosad) werealready labeled on a wide range of fruit, vegetable, ornamentaland turf crops for a variety of insect pests.
 These minor use registrations target several key pests ofimportant specialty crops in Canada and will help to provide amore robust pest and resistance management strategy. Further-more, organic producers of the approved crops now have wideraccess to the Entrust formulation which provides them with avery useful management tool.
 The following table is provided as a brief, general outlineonly. Users should consult the complete Success and Entrustlabels for timing, water volumes and other guidance beforeusing these products.
 Follow all other precautions and directions for use on theSuccess and Entrust labels carefully.Success and Entrust should be used in an integrated pest man-agement program and in rotation with other management strate-gies to adequately manage resistance.
 For copies of the new minor use label contact Pam Fisher(berries), OMAFRA, Simcoe (519) 426-2238, Marion Paibome-sai (bulb, Brassica vegetables), OMAFRA, Guelph (519) 826-4963, Gillian Ferguson (greenhouse vegetables), OMAFRA,Harrow, (519) 738-1258 or visit the Dow Agro Canada websiteat www.dowagro.com/ca/index.htm
 Insect control products granted label expansions
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 Only at Sheehan’s TruckCentre we offer our customer’s everything fromgreat trucks, fast deliveryof parts to extraordinarycustomer service. We arelocated in a 52,000-sq/ftfacility with 65 highlytrained staff to take care ofyour transportation needs.We have over 200 newand used vehicles on display in our newlypaved lot. Call us today for a test drive, quote on a new truck or any other questions that youmay have.
 Selling the farm?Get the results you expect.
 Guaranteed.Discover how a cash guaranteecan take the stress out of selling the farm.From advertising to set-up, equipment to real estate – we take care of it all.
 Call today for a free no-hassle proposal.
 Harm SpangenbergRitchie Bros.Territory Manager | Ontario Agriculture
 226.688.8800 or [email protected]
 rpelssah-oneerfarofyadotllaC
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 MINOR USE
 Allegro 500F fungicide label expandedJIM CHAPUT, OMAFRA,MINOR USE COORDINATOR,GUELPH
 The Pest Management Regula-tory Agency (PMRA) recentlyannounced the approval ofURMULE registrations forALLEGRO 500F AgriculturalFungicide for control of applescab, fly speck and sooty blotchon apples, for suppression of
 mites on apples, for control ofAlternaria leaf blight and whitemold on carrots, for control ofAlternaria and Botrytis blight andRhizoctonia rot on ginseng inCanada. Allegro was alreadylabeled for white mold on dry andsucculent beans, late blight onpotatoes, clubroot on Brassicasand several diseases on bushber-ries in Canada.The minor use project for carrots
 was initiated in 2005 by AAFC-PMC and the U.S. IR-4 programas a result of minor use prioritiesestablished by growers and exten-sion personnel in Canada and theU.S. The minor use projects forginseng and apples were initiatedin 2007 and 2010 respectively byAAFC-PMC as a result of minoruse priorities established bygrowers in Canada and the needto address the pest management
 technology gap. These minor uselabel expansions for Allegro 500F Fungicide are a significant steptowards developing a more robustand sustainable pest managementtoolkit for diseases on these cropsin Canada.
 For copies of the new minoruse label contact Jim Chaput,OMAFRA, Guelph (519) 826-3539, Kathryn Carter, OMAFRAApple IPM Specialist at Simcoe
 (519) 426-4322 (apples); SeanWesterveld, OMAFRA GinsengSpecialist at Simcoe (519) 426-4323 (ginseng); Marion Paibome-sai, OMAFRA Vegetable Special-ist at Guelph (519) 826-4963(carrots) or visit the SyngentaCanada website at www.syngen-ta.ca/en/
 Crop(s) Pest(s)Success (rate
 product)Entrust (rate
 product)Comments
 Bushberries (blueberry, currant, elder-berry, gooseberry, Saskatoon, sea buck-thorn; cultivars, varieties and/or hybridsof these)
 OBLR, Spanworm, Winter moth
 145 – 182mL per ha
 80 – 109 gper ha
 Maximum 3 applicationsper year at 7 to 10 dayintervals; pre-harvestinterval (PHI) 3 days
 Caneberries (blackberry, raspberry,loganberry; cultivars, varieties and/orhybrids of these)
 OBLR, Cabbagelooper, Spanworm,Winter moth
 145 – 182mL per ha
 80 – 109 gper ha
 Maximum 3 applicationsper year at 7 to 10 dayintervals; PHI 3 days
 Low growing berries, subgroup 13-07G(strawberries, lowbush blueberry, bear-berry, bilberry, cranberry, lingonberry,partridgeberry; cultivars, varieties and/orhybrids of these)
 OBLR, Cabbagelooper, Wintermoth
 145 – 182mL per ha
 80 – 109 gper ha
 Maximum 3 applicationsper year at 7 to 10 dayintervals; PHI 3 days
 Subgroup 3-07B (green onion, leeks,chives [fresh leaves], shallots [freshleaves], leeks, bunching onion, treeonion [tops], welsh onion [tops])
 Leek moth (sup-pression)
 218 mL perha
 132 g per ha Maximum 3 applicationsper year at 7 to 10 dayintervals; PHI 3 days
 Brassica vegetables (broccoli, Chinesebroccoli, Brussels sprouts, cabbage, Chi-nese cabbage, cauliflower, collards, kale,kohlrabi, mustard greens, rapini)
 Swede midge,thrips (suppression)
 146 mL perha
 87.5 g per ha Maximum 3 applicationsper year at 7 to 10 dayintervals; PHI 3 days
 Greenhouse cucumber, lettuce, pepper
 Cabbage looper,corn borer, sup-pression ofexposed westernflower thrips
 120 mL per1000 L water(cabbagelooper); 50mL per 1000L water (cornborer, thrips)
 72 g per 1000L water (cab-bage looper);30 g per 1000L water (cornborer, thrips)
 Maximum 3 applicationsper crop cycle with aminimum of 7 daysbetween applications;PHI 2 days
 http://www.dowagro.com/ca/index.htm
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 http://www.syngen-ta.ca/en
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 A successful person in anyfield must have a passion forwhat they do, to do it well. A successful person in life must alsohave compassion- for those of uswho are not as successful (orlucky) and those who are burdened with misfortune fromno fault of their own, and that isbeyond their ability to reverse.
 Last week I met several successful people down in theU.S. while I attended a tour set upby IR-4 (US Minor Use Program)and the US EPA (Pesticide Regis-tration group). The main purposeof this tour was to acquaint thegroup with the harsh reality of thenew pest Brown MarmoratedStink Bug (BMSB) in the field.We met a part of the team thathas been assembled in the UnitedStates to deal with this pest. Theycome from USDA, state agricul-ture representatives, universityresearchers, minor use folks,chemical company staff, and lastbut never least, grower reps. (Ateam concept we will need toemulate here.)
 We met firstly with researchpersonnel from the AppalachianResearch Centre at KearnysvilleW.V. to see their work. Their
 research has concentrated onmethods to attract the pest formonitoring, and screening possi-ble control agents. The pest hasonly been there a short time(since 2003) and has alreadycaused tens of millions of dollarsin damage. Another part of theteam from the USDA has visitedChina and collected some eggparasitoid wasps that attackBMSB eggs. These wasps arenow under quarantine screen fortwo to three years to ensure theywill not affect any native species,nor become a pest in their ownright, before rearing them by themillions and releasing them to thewild to do their work.
 The scientists have been work-ing closely with growers who arefacing an unprecedented attackfrom this pest that arrived as ahitch-hiker in an imported ship-ment from Asia. Just like theDutch elm disease, the emeraldash borer, chestnut blight, and thepine beetle, none of these shouldhave got here but managed toelude detection and establishedwhere there were no natural enemies- the other bugs, bacteriaand fungi that keep it under control ‘back home’ where it isnot considered a big pest threat.Now that the BMSB is here inNorth America and has multipliedinto Billions (yes that is a ‘B’ butmay be a ‘T’) it is causing totalcrop loss in the original areas ofinfestation. It is also spreadingthroughout the eastern states andan unconfirmed report has itfound here in Ontario this year.
 It invades homes like clusterflies seeking shelter in the fall,and in numbers that are as scaryas anything from Alfred Hitch-cock: 40,000 in one garage forinstance! They lay about 400 eggs
 on plant leaves and they all hatchwithout any natural enemies tocontrol them. There are two generations per year down there-we don’t yet know how that willdevelop here but that is almost amoot point. In addition, it is not apicky eater. It has been found toenjoy apples, peaches, grapes, andother fruits, many vegetables,plus corn, small grains, and soybeans- up to 300 plants are onits menu!
 Growers whom we visited toldus of heart-chilling losses fromthis pest last year, and outlinedtheir efforts to date this year. Asone grower stated: ‘There is nomore IPM on my farm. I can saveall the predators, and lose mycrop from this pest in a day!’
 Growers were spraying everyseven days, or less if rainy weather occurred. They feel theyneed to maintain a dislodgeablecoating of insecticide on the cropthat can kill incoming bugs oncontact. They have tried manyproducts, spent huge amounts ofmoney, and have still seen plentyof damage.
 Here is where compassioncomes in. In walking through onepart of the peach orchard, itseemed that virtually every peachwas damaged. This was after thinning had been done, much ofit aimed at removing visiblyaffected fruit from earlier attacks.The grower spoke to the groupand sadly stated that he hadalready ‘written off’ the applesfrom the damage, but had highexpectations for the peaches dueto his heavy spraying. I took asidethe research entomologist andtold her of what I had seen, andwith tears in her eyes, she saidshe had seen that too, but couldn’tbear to tell him that day. It would
 be done later, in private. Everyperson on that tour felt compas-sion as the grower outlined hislosses of last year. Few maybeunderstood what he will lose thisyear. (The good news was thatwhile loss was high on the ridgewhere I looked, the damage wasmuch less elsewhere, so maybe a75 per cent peach crop is possible- at least as of today).
 This degree of damage is totally unacceptable. Next year hecould lose the whole farm. Hisfamily would need to move fromtheir home- the home of multiplegenerations of his family, unlesssomething can be done. Severalneighbours and friends were therethat day to help out. Their farmsare at risk too.
 This is as bad as it could be,and why I am adamant that weact decisively NOW to deal withthe threat it poses.
 We need to build our ‘ark’right now. We have to learn fromtheir terrible experiences. Wemust demand extreme vigilanceand attack this pest as soon as itappears- and it will appear here.Growers should NOT be left tospray weekly here with littleexpectation of success.
 At the very least, our federalscientists need to work hand inglove with USDA to get a suit-able predator/parasite introducedto North America. There needs tobe an action plan in place sowhen needed, it can be rolled out.The Team assembled in the U.S.should be duplicated here, andthey should be tapped for theirknowledge and expertise. Anynew registrations should be donejointly to keep the arsenal up –to-date in both jurisdictions.
 We must think outside the boxwhen it comes to dealing with
 such an omnivorous pest. Grow-ers may have crop insurance thatwill cover out-of-pocket expens-es, but ‘normal practices’ mustcontinue to save the harvestableportion. I would posit that if theBMSB sets up camp here at thelevels I saw in the U.S., weshould think about paying grow-ers to NOT spray. It doesn’t seemto be working anyway, it loadsthe environment beyond what athinking man would accept, and ishugely expensive for seeminglynil gain. Let the parasite do its jobfor about two to three years, andthen introduce a well-definedmanagement plan and start thegrowing process over.
 This may not be needed inlesser-value crops, or those des-tined for feed as opposed to food.It may not be needed in earlyinfestation periods. However, it islikely the best option for thefarms I visited on the tour.
 Those folks all have passionfor their farms, their families andtheir friends. I left feeling compassion for them as they wentback to their sprayers for anothertwo to three months with littlehope of success, at least for thisseason, of keeping the BMSB incheck.
 On the other hand, I hold outgreat hope that with the combinedefforts of the research teams, thetenacity of growers, and especially the passion of the leadentomologist whose determina-tion and ‘we’ll-beat-this-thing’attitude, we will win the day inthe long run!
 Farming can be an ugly realityat times like this, but hope springseternal for those who are up forthe battle.
 CRAIG’S COMMENTS
 Hope for the best: prepare for the worst
 CRAIG HUNTEROFVGA
 MINOR USE
 For more information on the BASF family of products, contactAgSolutions® by BASF at 1-877-371-BASF (2273) or visitwww.agsolutions.ca ® - Registered trade-mark of the BASF group of companies.
 TM - Trade-mark of the BASF group of companies. © 2011 BASF.
 Technical Support Provided by ������ ����Always read and follow label directions.
 ®
 ®
 ®
 TM
 ®
 ®
 ®
 ®
 TM
 ®
 ®
 Pesticide pricing for horticultureThe origins of the old OUI (Own Use Import) program,
 and the more recent GROU (Grower Own Use) importprogram were created with a premise that they could exerta ‘price discipline’ in the Canadian pesticide market. Iguess naivety reigned for those involved! However, a fewrecent developments have shown a glimmer of hope. Lastmonth The Grower had a story about a producer whosaved $30,000 on one product. I recently heard of anothergrower who saved even more on the same product. In the
 words of a western producer, ‘I like getting a new pick-uptruck AND the pesticide at the same price I would havepaid for just the product back home!’
 Just last week I heard that the registrant of Retain haddropped the Canadian price to almost the US price. THATis what the program is about! I have also been made awarethat some dealers, who have a relatively small margin tonegotiate within, have pressured manufacturers when theyfaced losing sales to the U.S. Good for them!
 What is still of concern is that several products are stillpriced out of line. In addition, there are still companieswho are unwilling to participate in GROU even thoughCropLife signed on their behalf. When the program isenshrined in the Act next year, opting out will not be anoption. We will remember who they are!
 Thanks to the growers who braved excessive paperwork and bureaucracy to make this work to date!
 http://www.agsolutions.ca
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 This year, British Columbiahosted the annual Pest Manage-ment Regulatory Agency(PMRA) minor use summer tourwith a broad menu of learningexperiences for those who reviewsubmissions or work closely onminor use files. Away from theirOttawa desks, 11 PMRA staff metwith growers of greenhouse veg-etables, organic field vegetables,berries, hazelnut, wasabi, orna-mental plants and Christmas trees.They were joined by staff fromthe regional PMRA office, PestManagement Centre of Agricul-ture and Agri-Food Canada, B.C.Ministry of Agriculture and B.C.Ministry of the Environment.
 “One of the objectives is tolearn about minor use crops andagricultural practices that areunique to the province and cur-rent concerns regarding plantpests,” says Caroline Bédard,B.C.’s minor use coordinator.
 One of the key pests afflictingB.C. berry and soft fruit growersis the spotted wing drosophila,with the adult female laying eggsin sound fruit. This is the secondyear for emergency use registra-tion of four insecticide productsin B.C. Through work of minoruse coordinators across Canadaand PMRA, this is the first yearthat multiple provinces (AB, ON,QC and NS) requested emergencyuse registrations for this pest. . .
 If any issue was common to allgrowers it would be the continu-ous need for more crop protec-tion products registered on minoruse crops, for both conventionaland organic production. Green-house vegetable operations arealways looking for registration ofnew products that are safe fortheir biocontrol agents. Organicgrowers need access to moreproducts, allowed for use inorganic production by theirrespective certifying body, inorder to ensure the long term
 viability of organic farms in theprovince.
 Harmonization, a perennialnational issue, gains new meaningwhen viewing raspberry rows atZero Avenue right along the B.C.and U.S. border. There’s no betterway to visualize the challenges inthe global berry markets: pestshave no borders yet land pricesare significantly higher on theB.C. side and some crop protec-tion products can be used in onejurisdiction and not the other –just metres apart.
 Right: Alf Krause, a strawberry,raspberry, blueberry and black-berry grower, shares his pestmanagement challenges and solu-tions with PMRA and provincialgovernment staff.
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 MINOR USE
 PMRA learns about British Columbia’s unique challenges
 Harvest the Fruits ofYour Labour…Efficiently
 N. M. Bartlett Inc.4509 Bartlett RoadBeamsville, On L0R 1B11-800-263-1287
 [email protected]
 Prune, thin, train, and harvest your fruit trees.
 ORSIgroup has proven themselves as a top producerof platforms in Europe. Orsi and Bartletts can help tomaximize the efficiency and safety of your tree-fruitoperation. Some options include; 4WD, 4WS,automatic levelling, auto-steer (using ultra-sonicsensors), up to 4m platform width, diesel or electric.
 (Delivery time on new orders ~4 months)
 Picking BagPicking Bucket
 Grading Rings
 Ladders
 Picking Basket
 Deluxe Picking Bucket
 Contact your Bartlett Sales Representative for more detailsBrian Sutton 519-870-3731 (South West) Dave Reeves 519-586-3713 (South Central) Matt Peters 905-328-6276 (Niagara)
 Jaymes Bartlett 416-460-9665 (Central) Sean Bartlett 905-376-2362 (East)
 ww
 w.o
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 Basil updateThe Pest Management Regu-
 latory Agency (PMRA) recentlyannounced the approval of emer-gency use registrations for Con-fine fungicide (potassium salts ofphosphorous acid) and Revusfungicide (mandipropamid) forcontrol of an outbreak of basildowny mildew on greenhouseand field grown basil in Ontarioand Alberta. Both Confine andRevus fungicides are alreadylabeled in Canada for control ofdiseases on several crops. Fur-thermore a complete minor usesubmission is underway with theAgriculture & Agri-Food Cana-da, Pest Management Centre(AAFC–PMC) minor use pro-gram and U.S. IR-4 program toseek eventual, full registration ofRevus for control of basil downymildew in Canada and the U.S.
 mailto:[email protected]
 http://www.bartlett.ca
 http://www.orsigroup.it
 http://www.orsigroup.it
 http://www.orsigroup.it
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 Grapes worth celebratingPURE PROTECTION LEADS TO PURE PERFECTION
 Spray Oil 13E. Protection at its purest – CAS# 8042-47-5
 Introducing Spray Oil 13E, from the largest producer of white oils.
 It’s proof that not all oils are created equal, and not all grapes achieve
 perfection. It is an innovative isoparaffin oil that offers the highest purity
 levels on the market with CAS# 8042-47-5.
 Spray Oil 13E effectively protects your high value grape crops by quickly
 eradicating pests and disease and then continuing to provide extended
 protection. All without any phytoxicity or burning issues. So use it early
 to avoid problems from developing, as it won’t damage your crop and
 it reduces the need for resorting to traditional toxic chemicals later.
 As many pesticides have been delisted, your choices are limited and
 becoming more so every day. So when you have a choice to make,
 be sure to choose the purest – Spray Oil 13E. It’s an effective
 choice with unlimited possibilities. For more product information
 call 1-866-335-3369.
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