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                                        DESCRIPTION

                    In the era of constant connectivity, copious amount of data is created and tracked by the second. Just like consumers, marketers are facing serious information overload. The birth of ad exchanges and data brokers have created an important commodity out of audience data captured. In fact, there is evidence suggesting that audience data collected over the course of a campaign from a highly-traffic website could be 5 to 10 times more valuable than the actual messaging or creative campaign on which it is based.
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Audience Segment Targeting Up the Ante for Online Marketing
 Online advertising has evolved drastically with the proliferation of new advertising channels and technologies. As the old way of
 procuring media has failed to satisfy marketers’ needs to reach their target audience, there has been substantial increase in demand
 for a new way of targeting that is based on a large number of information including onsite and offsite behavior, purchase intent,
 browsing pattern and psychographic factors. User behavior has evolved so rapidly in the past decade, in addition to planning and
 purchasing inventory, digital marketers are charged with the task of leveraging the vast amount of data captured from online
 campaigns and extract necessary insights to expand the depth and breadth of reach into target audience groups for maximum return
 on dollar spent. Here is a quick look at some key changes:
 From Single Channel to Cross-Channel: Cross-channel digital strategy is a by-product on the back of emergent ad formats and
 channels such as social media, videos, forums, and mobile channels, which are expected to account for over 30% of China’s total
 online spending in 2013. While consumers are effortlessly switching between online channels – checking prices on their iPhones,
 logging onto social networks for product information and coupons and sourcing local-based reviews almost simultaneously with such
 ease – marketers are gradually catching on in saturating their target markets with relevant messages.
 From Contextual Placement Buy to Real-time Bidding Buy: The arrival of real-time bidding (RTB) has greatly benefited online
 marketers, enabling them to identify the most relevant customers from the vast pool of online audiences at a reasonable prices with
 highly-precise targeting algorithms. Digital marketers no longer need to rely on the contextual media buy which is merely a proxy to
 reach out to a generic group of target audience. A new type of media buying intermediary, has emerged to allow marketer the access
 to aggregate inventory from multiple exchanges without additional workload to liaise with publishers.
 From Premium Inventory to Long Tail: Inflating prices for premium inventory from prominent publishers has led marketers to
 increasingly opt for more long tail inventory from smaller, more relevant, publishers. This transition has effectively highlighted the value
 of enhanced relevancy over broadness of reach in lifting overall campaign ROIs. Conventional contextual targeting is no longer
 sufficient in capturing specific audiences scattered across the sea of websites.
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Finding the Golden Egg in the Age of Digital Big Bang
 Constant connectivity and copious amount of data is created and tracked by the second. Just like consumers, marketers are facing
 serious information overload. The birth of ad exchanges and data brokers has created an important commodity out of audience data
 captured.
 How can we harness this data to reach out to the right audience with the most relevant messages? There are a few key points for a
 more effective strategy:
 Sources of Data:
 Innovative methods to integrate a diverse source of data – CRM, search, mobile, social, web analytics tools, census data, and offline
 data, to aggregate a larger pool of audience information as the base of targeting, while taking into account the ability to process and
 aggregate data from a diverse source of data both online and offline in a unified manner will be instrumental. Sophisticated tracking
 technologies and the availability of various data management platforms (DMPs) offered powerful ways to synthesize both audience
 and ad performance data into a single interface to allow marketers to have instant access to very in-depth metrics, such as frequency
 to conversion, churn rate and channel attribution.
 Segmentation:
 Effective segmentation allows marketers to flexibly combine data sources and build audience groups with similar attributes. The best
 data solution for website optimization should take into account both online and offline attributes -- lifestyle, interest, demographics,
 psychographics, behavioral pattern, etc., of visitors for both channel-specific and customized segmentation according to each
 marketer's unique business needs. Effective segmentation not only enable marketers to be better informed for better targeting and
 optimization, but also enhance customer experience, and brand perception.
 Mining Audience Insights:
 The future of digital marketing undoubtedly lies in leveraging “Big Data” in new ways. New methods to capture, search, analyze,
 automate decision making and present customer insights will continue to play a critical role in innovation. As such, audience data
 solution can never work in silo but be seamlessly connected throughout the entire digital marketing path, from data collection, data
 mining, application, insights, optimization and all the way to reporting. Mashing of data accumulated from onsite and offsite, from first
 to third party sources, between demographic and behavioral insights, or even historical versus predictive data to develop algorithms for
 optimization will also be critical in a successful strategy.
 Conclusion
 Audience data has inevitably become the centerpiece of the new digital marketing strategy for greater precision in targeting and
 enhancement in campaign ROI. It is imperative for marketers to maintain sustainable competitive advantages through advanced
 technology platforms in order to harness powerful data analytics for effective segment-based targeting.
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XMO Audience Solution
 iClick’s XMO Audience Solution allows marketers to reach out to even the most granular audience with ease. In order to segregate
 billions of audience data and uplift brand metrics, we are offering more than 4 years of digital marketing experience working with
 hundreds of clients and third-party data providers, thousands of campaigns and millions of data points to come up with 22 distinctive
 groups of audience segments. We offer all-inclusive audience segments by taking into consideration pillar industries such as travel and
 tourism, banking and finance, education, as well as lifestyle and niche interests, etc.
 12 Industry Groups
 B2B Banking and Finance Beauty and Fashion
 Computer Electronics Education and Learning Fashion and Accessories
 Food and Beverage Healthcare Insurance
 Jewelry and Luxury Products Property Travel and Tourism
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10 Interest and Lifestyle Groups
 Women have a greater tendency to look for bargains and account for 65% of the
 bargain shoppers demographic. The higher the price, the longer sales cycle, and vice
 and versa. This explains why group-buying has successfully won the hearts of budget
 shoppers in recent years. Their respond rates on group-buying sites are also higher
 than the average users who tend to frequently check for daily deals and flash sales on
 mobile phones too.
 Recognized as a group of elites in the business market, this group is a highly
 interested and engaged in the latest situation in business and finance. They subscribe
 to a number of local and international news sources, and constantly follow marketing
 and social networking developments. While they tend to be frequent flyers, they
 usually access the Internet from multiple countries.
 Game addicts are those who share unsurpassable passion for the virtual world. They
 spend a lot of time researching for gaming-related information such as reviews, new
 downloads and accessories both via desktop and through their mobile phones. The
 number of female gamers has been steadily increasing in recent years, and the age
 range can also seem to be rather wide, which stretches from Generation Z to those in
 their thirties.
 Budget Shoppers
 Game Addicts
 Businessmen
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Health & wellness advocates tend to do quite a lot of reading online, from yoga to
 health-food recipes to researches on health issues and even some life-inspiring
 quotes. These people shop for diet, fitness and beauty products online from time to
 time and seek to share their lifestyle insights with others on social networks. This is a
 growing group and there – seems to be slightly more women than men – who are
 making use of online social platforms to advocate a healthier lifestyle.
 Health & WellnessAdvocates
 Epicureans are passionate experts in fine foods and drinks. They are devoted to
 gastronomic pleasures, always trying to find the best restaurants, gourmet foods and
 wines through online dining guides, rankings, and reviews. They are likely to have
 collected a set of bookmarks of selected sites for checking out the latest trends related
 to the category. Compared with other Internet users, Epicureans are more opened to
 luxury and untraditional options when shopping for holiday goods online too. Epicureans
 There are slightly more men than women in this group and most of them work in
 related industries, such as electronics, computers, mobiles, cameras or other
 high-tech appliances. Mobile and Internet enthusiasts are influential to the market
 trends in tech products, as they are highly-engaged in multiple tech sites and forums.
 Being one of the most active online user groups, mobile and Internet technology
 enthusiasts are also active online shoppers for new tech products and accessories.
 Online shoppers are those who are interested in a multitude of products and are more
 willing to shop online instead of offline. They tend to purchase most of the things they
 love online, from home necessities to fashion items. Although online shoppers also
 search for the best values, they pay more attention on the variety and quality which
 reputable online shops should provide, as well as a trusted payment and shipping
 system.
 Mobile and InternetEnthusiasts
 Online Shoppers
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When it comes to technology, men have a stronger voice. Tech geeks around the globe
 are intensely in touch with the online world. They may be software and app developers,
 programmers or anyone whose professions are closely connected with technology.
 They are highly participatory and responsive to the latest technology developments by
 contributing to different reviews and discussions on the Internet.
 Tech Geeks
 Instantaneity is what the Generation Z looks for. This group of teenage audience, aged
 between 13 to 19, shares a stable pattern of online behavior. They stay online for most
 of the day through their mobile phones, search fast to get the latest news on games
 and entertainment that they are interested in; upload their snapshots and update their
 statuses in rapid-fire; and they usually have short purchase cycles - which is similar to
 budget buyers in a way that their decision making process for online purchases is
 relatively prompt.
 These experienced and financially-independent globetrotters constantly look for exotic
 holidays in different countries online. Apart from active participation on various travel
 sites and being highly-informed on the best deals and bargains, they will likely their
 own travel blogs providing inspiration to other travel lovers too.
 Generation Z
 Paradise-Seekers
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Segmentation Techniques
 XMO Audience Profiling Mechanics begins with “Audience Seeding”. XMO worked with multiple data and CRM providers to track and
 follow “seed” audience that possesses the special character trails represented by each audience group. For example, a group of users
 between the age of 18 to 25 who are actively keeping themselves up-to-date with first hand news on the latest trends in fashion,
 technologies and gadgets are observed for a period of time. Their online browsing behavior and habits are tracked and monitored
 anonymously. These data are modeled so that XMO can map other online visitors exhibiting similar behavioral patterns which will then
 be morphed into one audience group through its advanced data mining technology.
 The data, which include demographic,
 behavioral, contextual and ad
 performance, are modeled and
 categorized into different audience
 groups.
 XMO then maps other online visitors
 who exhibit similar behavioral patterns
 into the same audience group through
 its advanced data mining technology.
 A group of online users that possess similar character trails
 of a target audience group is identified and tracked for
 their online behavior.
 Day 2 Day 4Day 1 Day 3
 Online Shoppers
 “Seed” Audience
 Online visitors who have yet been segmented
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Advantages with XMO Audience Solution
 Enrich and extend audience segments: Our unique audience data is a game changer that covers over 400 million Internet users in Asia, with 200 million audience profiles and over 200 million online transaction cookies.
 Seamless targeting with advanced optimization engine: iClick invested millions of dollar enhancing its proprietary optimization platform to unleash the full potential of the audience data. This allows you to reach your audience segment at scale, and understand what action they are likely to take in the future.
 Actionable and ease-of-use: Best of all, there are suite of reports gives amazing campaign insights empowering you to make better decision going forward.
 About iClick
 Redefining digital marketplace and advertising performance with data, insights and
 innovations.
 iClick is a leading provider of online performance marketing solutions. With its
 proprietary cross-marketplace optimization platform - XMO, iClick helps marketers
 adapt to the complex advertising ecosystem by simplifying and automating the online
 marketing process. This cutting-edge data technology brings efficiency to campaigns
 and eventually maximizes ROI in a sustainable manner.
 Visit us at www.i-click.asia or follow our weibo www.weibo.com/iclickasia
 Sales contact: [email protected]
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