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Another look inside the millionaire mind-set... howmillionaires look at the Internet... very different from you...and far more lucrative. By Dr. Jeffrey Lant
 The Internet is divided into two quite distinct parts: people who make money every single day... andthose who not only do not but can not.
 I am firmly in the first category. Sadly, you are most probably in the second. If you are serious aboutprofiting online this candid, detailed report is not only useful; it's an absolute must. Don't just read itonce, either, and expect to get everything out of it. Study it as if your online life and prosperitydepend upon it... for they do. It is part of a series of such articles you can find on my blog, detailsbelow. Each article in the series takes up a different, crucial aspect of the Internet millionaire'smind... resolved to put you in that mind-set as soon as possible, the faster to generate the profits youdesire.
 Energy
 I shall commence today with a problem every person online has who is not a millionaire: sloth,laziness, endless vistas of wealth and prosperity... but torpid, meandering, a poster boy or girl forlassitude, indolence, intolerable sluggishness.
 I have been on the Internet profitably now since 1994... and among other things have been teachingthe essentials of online business success. The degree of inertia and just plain lack of consistent effortand dogged perseverance is staggering.
 Let's be clear with each other. You cannot succeed online if you exhibit consistently poor andinadequate business habits. Good habits are the foundation for Internet success. Treating your onlinebusiness differently from your offline business will ensure its complete and total failure.
 To establish the best possible habits and make the best possible use of the time at your disposal, youneed to understand when your energy is at peek... and when, therefore, to do the essential taskswhich require the most energy. I am writing this article at 4:25 a.m. Eastern time. I have learnedover time that this is the best time of the day to write the 1,500 words of publishable prose I writeeach day and post on my website and blog. Millionaires, online and off, are expert at reviewing alltheir assets and deciding just when they should be used for maximum advantage.
 Now, I've gotten off my chest something I've been meaning to write for some time; success comes tothose who understand what they have available... then using these assets to generate other assets,maximum energy being an absolute necessity.
 Stop Buying, Start Selling.
 One of the Internet's wisest entrepreneurs, George Kosch, has been reviewing and analyzing onlinewealth seekers for decades. It is both vocation and avocation and his knowledge of such people isencyclopedic, insightful, and often extremely funny. He has identified one group as online businesswannabees with the "Shiny New Package Syndrome".
 These folks are engaged in the never-ending, completely futile, and drainingly expensive task ofbuying every new thing that appears online, the better to ensure that they have the latest, best,cutting-edge do-dad which, immediately upon purchase, is hastily reviewed, then cast on top of thegigantic, only just balanced, stack of dozens, even hundreds of once "must have" items, enticing,purchased, discarded, forgotten.
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 4 of 54
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This syndrome is a killer for building wealth and misses the essential point for how you can usethese glittery products with the breathless descriptions to profit. There is a way, an easy way, but itinvolves changing your thinking from buyer to seller, for one essential and irrefutable reason:product sellers make money... product buyers do not.
 You say you are online to make money, right? This being the case tell me when you last reviewedall the product descriptions and purchase opportunities and offers you receive hour by hour online?If you are reaching for an answer that doesn't come, let me refresh your memory: you never do this,not today, yesterday, or ever. You do what the overwhelming majority of so-called onlineentrepreneurs do: you trash these advertisements, irritated that you receive them, fast into thedumpster, so there.
 This conclusively proves you are not, just yet, millionaire material, since you are ignoring,overlooking and destroying just what can help you succeed.
 Product review never stops... but, sadly, with you has probably never started.
 Every company determined to grow, even in times of strenuous economic challenge like ours, setsabout reviewing products to augment, extend and make more profitable their line. Day in, day outsuch entrepreneurs make a point of searching out new products that their all-important customerbase and lists can monetize for them. Each day is a day for adding new products. The question beforethe house is: why aren't you doing this, you with the big dreams and great desires?
 Thanks to the Internet, it has never been easier to discover products worldwide and build worldwidebusiness relationships, all from the comfort of your at-home PC and Internet connection. HowChristopher Columbus and all the great European explorers would envy you... for at your fingertipsthis very minute, you have the means of building one or more huge customer lists and of reviewingand adding new products every single day.
 Product review and product selling hints.
 First, what I've written above obviously necessitates a sea change in how you regard your email.New product details and offers must no longer be considered as "junk"; rather, look upon them ashelpful information sent by people who desire you to get as rich as possible as soon as possible.When such materials arise (minute by minute online), either review at once... or transfer to an onlinefile so you can review later. Make it a point to review this file regularly, transferring the data youwant to another file, while discarding items which seem unlikely to excite the folks on your lists.
 Develop and send a stationery letter to the prime source/developer/owner of each product. Advisethem you wish to add their product to your catalog/website/list. Indicate your traffic statistics andhow you can sell their products. Then ask for the discount terms, name, email address, telephonenumber of the person handling this product. Be sure to include all your follow-up details.
 Note: if this message is not answered within 48 hours, re-email and place "second attempt" at thetop; you're a serious player and the company you're contacting needs to know it. Efficiency alwayshelps.
 Your desire for success, your ability to achieve it online is determined by how many of these lettersyou send... and how many new products you email to your lists.
 Remember, doing so is not the work of an hour, a day or a week. If you want to do what you sayyou want to do, namely make money online, you must understand that you will do this until youwrap up your online enterprises for good. In my case, that will only take place when I'm six-feetunder... and you should have a similar date.
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 5 of 54
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Just one more thing. The products that you used to pay for, emptying your wallet... you'll get themfree from the companies producing them as soon as you show them just what a crackerjack salesmachine you are. That starts now!
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 6 of 54
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If you're lucky and work hard, you get the partners you needto be the business success you desire. Here's a tribute tomine. By Dr. Jeffrey Lant
 Author's program note. I didn't have to think twice about the music to accompany this importantarticle. It's "Friendship" recorded in 1940 by Judy Garland and Johnny Mercer. You'll find it in anysearch engine. Go now. When you find it, give a listen. It's a peppy little number, touched byAmerican corniness and with a special message for wartime: we're in this together. And not just inwar, either.
 The well-lived life is a series of absolutely essential relationships... parents to child, sibling tosibling, spouse to spouse... and business partner to business partner.
 Luck, of course, the kismet that erratically injects itself into the business of living, is a always anunpredictable factor... but so is the ability to seize that opportunity when it knocks... and to grow itinto your personal empire. This is the story of one particular man who when serendipity came,seized it with gratitude and enthusiasm, riding it for a lifetime of security, profit, and, yes, affection,the plus perfect beneficiary of partnership, its care and maintenance.
 "A fairy tale."
 My 87-year-old father, a lifetime of business success under his belt, one day startled me with hisdescription of my nearly 20 year relationship with:Sandi Hunter and George Kosch. "It's a fairytale," he said. "That's what it is." What he meant was that this was a relationship which, on thesurface, was improbable, even unlikely; but which once existing one could never imagine beingwithout. Let me tell you how it happened...
 One day nearly 20 years go, the telephone rang in my Cambridge, Massachusetts office. It wasGeorge Kosch. This call was the result of a crucial business marketing insight and tactic: alwaysmake it easy for your customers to find you and connect with you. I was, I believe, the first author inthe history of authors to include follow-up details (and a catalog, no less) in every copy of everybook I wrote; (to date there have been 18 such). Such vital, business-building details were alsoincluded with every article as well as with the usual business marketing communications. They werealso, and powerfully, supplied to the world each time I went on radio, television, and ultimately the'net. Over time this constant infusion of total follow-up information provided a fruitful critical massthat resulted in a constant stream of leads... and lucrative, fortune-building business.
 George was one of the many people who responded... and responded... and responded. For I was thatmost normal and prosaic of prospects: the one who wasn't paying much attention to what themarketer was trying so hard to get me to see. Like all prospects, when George The Marketer rang myphone (as, remember, he had been invited to do in one of my books) I had other fish to fry, otherplaces to go, other people to meet. Now from a distance of 20 years (and everything therein) Ishudder when I think of how nearly life might have been so very different. Here the "what if's"surface...
 What if he hadn't bought the book?
 What if he hadn't read it?
 What if he hadn't believed my invitation to follow-up and so didn't do it?
 What if he had not followed-up when I, already comfortable and with too much to do, didn't pay
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 7 of 54
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attention... since follow up was necessary and required to make the future happen?
 Faced by such questions, one at last, and perforce, comes to believe, no matter how rooted inrationalism you may be, in the power of kismet... what my father called the "fairy tale".
 But George knew this about marketing: that if you have carefully selected your prospect... and youare sure of the benefits you can deliver... then, to get the benefits you want, you must try and tryagain to induce your prospect to stop! Pay attention! Get enthused! And, finally, desire what youwish him to desire. And George did just that, introducing me to a subject I knew nothing about...which was to become the basis for the remainder of my life. George Kosch, then as now, was avisionary... far ahead of everyday reality.
 I didn't know it, although it is to my credit that I quickly came to see, but I was firmly rooted in thepast... while he was a link to the future. I had made a fortune from publishing books, specializedcard-deck advertising, and from the laborious, fatiguing and very lucrative lecture circuit which atits height saw me lecturing on a regular basis at nearly 30 colleges and universities and at oneprofessional association after another. It was a grueling pace. George offered something better: heoffered the future... and no man can ever be offered a better, more compelling gift.
 "The Offer".
 George snagged my attention finally and for good when he offered me, via his electronic bulletinboard, the opportunity to bring my popular business columns (which appeared in both print and inmy nationally syndicated radio program) to a wider audience. I didn't need to be offered twice.Here's why...
 In those days, these bulletin boards were wildly popular. From our vantage point with the gloriousWeb in place, it may be difficult for some to conjure up their attraction, but it was substantial. Iremember one never-to-be-forgotten dinner party I attended where every guest, posting messagesthroughout dinner, kept jumping up to see all the avalanche of responses which just kept pouring in.It was rude, of course... but it was undeniably exciting and eye-opening. George Kosch offered away into The Way Things Would Be, Like It Or Not!
 I so liked it, and was so intrigued, that I flew to Edmonton, Alberta, Canada... because, by then, Ihad an inkling that in this unlikely place, with its uncongenial temperatures, my future was to befound... and I was right.
 There at the airport, young, good looking, friendly, curious of course about their guest, were GeorgeKosch and Sandi Hunter. I can see this moment sharply in my mind's eye. It was a meeting full ofpossibilities which became, through careful stages, probabilities... then certainties. I have been astudent of humanity since the day my eyes first opened on the human comedy... here I found two ofthe best. The first impression was impressive; nothing that has happened since has done anything butimprove it.
 The three of us promptly decided on a partnership which I think I may safely say has proven sobeneficial to us all -- and the world we have served. Here are some of the reasons why it works sowell:
 1) We each have our fields of expertise and so defer to the experts in their area. George takes care ofthe technology he knows so well; Sandi is an expert in Web design and handles all the myriad "backoffice" and customer service details. There her deft touch, efficiency, organization and, above all,kindness are put to the test daily. She never fails. I remain what I have always been, the marketingman, the creator of endless blog copy.
 2) We say less than we know. A successful relationship is predicated upon empathy, discretion, a
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 8 of 54
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carefully nurtured ability to know what to say, how and when to say it. It means giving up the oftendestructive luxury of saying anything that comes to mind. This is what the young and careless do,thinking they are honest, when they are simply immature.
 3) We value the others and say so. We are, they from Ontario, me from Illinois, by heritage reserved.But that only make our words, when given, the more affecting. We make it a point to remember... forit easy to take for granted that which must always be recalled and celebrated. We do not take eachother for granted.
 4) Above all else, we are there for each other. I have never had to struggle to make these fine peopleadhere to any undertaking; they have never had to remind me to do something promised. Lifelongrelationships flourish because the people involved do what they say they are going to do... theirword indeed their bond.
 With such people, success, while never inevitable, is likely... and so it has been.
 Which is why, soon to be 65, I embrace each day with unbridled enthusiasm... for I know that I ammaking the next portion of the great adventure of my life with just the right people. When you findyours, grab on to them as if your life depends on it, for it does...
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 9 of 54
 http://www.20WaystoProfit.com

Page 10
						

After 17 successful years online, I know the secret ofInternet success. I'm spilling the beans right here. By Dr. Jeffrey Lant
 Author's program note. Because today, August 1, 2011, is such a happy day, I wanted somethingsuitably grand and festive to accompany this article; the kind of music that makes you want to jumpup, throw up the sash on your window and, at the top of your voice, shout "Huzzah!", because youwant the rest of the too weary and downtrodden world to be as excited as you are. I've found thatmusic.
 It's a royal German military march called "Hohenfriedberger marsch", and you'll find it in any searchengine. Go get it now and let one of the most soaring of marches lift your spirits and put you in theright frame of mind to develop your own online empire into a place where such grandeur is aneveryday event... and where you do so well your generosity of heart, mind and spirit match mine onthis anniversary day.
 Over the last 17 years online, I have talked to literally thousands of people who have begged,wheedled and pleaded with me to reveal the "secret" of Internet success. It is now my pleasure to tellyou, tell all, withholding nothing.
 1) Never say "How do I make money online?". Say instead, "How can I help my customers achievewhat they want?"
 People who succeed online make a fetish of helping people. They know that if you give enoughpeople what they want... you will surely and most assuredly get what you want.
 This sounds easy enough, doesn't it? A piece of cake. However, you must never underestimate thepowerful pull of human ego, selfishness, and self- destructive avarice. In short, humans find itdifficult to focus on others, rather than themselves. Yet it is and will always be these others whocontrol your ability to get rich online.
 I tell my marketing students "Your money is in their pockets," the "their" being your customers. Theonly way to get it out is by completely changing your focus from yourself to.... them.
 Cautionary note: Like everyone reading this article, you will pledge your online operations tocomplete customer centeredness... and for a day or two you will be an empathetic paragon. Thenimperceptibly you will slide back into the inveterate selfishness that condemns so many Internetentrepreneurs to humiliating, unnecessary failure. Remember: humans are born selfish, but it is onlythe customer-centered who succeed. Post this message so that you never forget, for to the extent youdo is the extent to which you'll undercut and block your own success.
 2) Make it easy for your customers to connect with you.
 We live in an age of true communication marvels with a myriad of ways to connect, connect fast,connect now. The problem is, we don't use them properly, rather infuriating customers by misusingthese tools, or, worse, not using them at all... so that the age of instant contact becomes instead theage of thwarted contact. Are you one of the culprits?
 First, review each and every means you have for people connecting with you, including email,telephone, fax, etc., etc.
 Then review them as if you were the customer. Look at how you use them. When you use them.Even whether you use them.
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 10 of 54
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Are you a customer enabler... or are you a customer frustrater and avoider? You'll SAY that you aredoing everything humanly possible to expedite and improve customer contact and communication.But in all likelihood you're not. The only way you're going to know is by acting like a customer,ascertaining just how easy (or difficult) you've made things. You're likely to be amazed at the mazeand obstacles you've erected to frustrate customer relations. As soon as you know, re-arrange thingsso that you don't just THINK you are customer-centered, but actually are.
 3) Make an offer... then make a better offer.
 To make money, give things away. To make more money, give more things away.
 The richest people online are those who give the most away. They spend their days not just creatingand discovering useful new products and services. That's necessary and essential for success... but itisn't the key variable. That key variable is the extras, the special offer you're going to give customersfor acting NOW! In other words, the all-important offer.
 Now hear this: OFFERS are what get people to buy now... thus, the better the offer, the faster thesale. It's as simple as that. So, let's see what you're doing now and whether the offers you're makingwill take you to the financial destiny you desire.
 First, are you making any offers at all? You'd be surprised at how many entrepreneurs have a "take itor leave it" attitude about what they're selling... punctuated with this killer proposition: "what I'mselling is so good, it sells itself." This is one of the most foolish of propositions. Nothing, absolutelynothing, sells itself. But if you don't have a special enticing, motivating offer with what you'reselling then you've cooked your own goose. Immediate re-thinking is necessary.
 If you're making some kind of offer, good for you. At least, you've got you r foot on the right road.Now let's see whether you've got what it takes to move ahead. Review your offer in the light of whatyour competitors are doing, easy enough on the Web. If what you're offering to induce immediatesale is only as good as (or less than) what your competitors are offering... then you've got a seriousproblem... and you need some serious action at once.
 The offer you make, the offer that delivers the sales and the cash, must be demonstrably better thananything offered by anyone... and the customer must be able to see this at a glance....
 4) Create a customer-centered blog and use it daily.
 Over the last 17 years online there has been one astonishing development after another. One of themost important is the creation and development of blogging; it's a device that every successfulInternet entrepreneur understands and uses daily, the better to achieve more substantial success.
 You will succeed online only to the extent you understand blogging and blog daily. Let's start byhelping you understand why it's so important. A blog gives you the opportunity to send outadvertisements daily, without risking your list as people do who email ads and nothing but ads. Yourblog is anchored by useful articles and information. These client-centered articles and informationprotect the integrity of your list. So long as your ads are accompanied by this useful content, you canemail your list regularly. Sending ads alone cannot achieve the desired objective; instead you'll listwill dwindle into insignificance.
 Enjoy the game.
 Successful online entrepreneurs know they've participating in the greatest game of our time, a gamethat delivers customers and customer sales 24 hours a day and can turn even the smallest homebusiness into an unstoppable cash cow. And isn't that just what you want?
 Don't wait another minute to get started. Put a smile on your face and set about the task before you,
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making liberal reference to these recommendations. It's the way to ensue 17 years of success online,as I've had, with many more successful years after that.
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What a great idea! Wish I'd thought of it! Cambridge,Massachusetts and MIT inaugurate Entrepreneur Walk ofFame. By Dr. Jeffrey Lant
 Author's program note. I live and work in Cambridge, Massachusetts, just steps away from HarvardSq. This compact area along the MBTA's Red Line arguably contains the greatest concentration ofbrain power and technological innovation on earth. I'm here to tell you about a great new ideahereabouts which you'll want to come and see.
 To set the background for this article and get you in the mood, I've selected "You have to admit it'sgetting better" by the Beatles, 1967, from "Sgt. Pepper's Lonely Heart's Club Band." It'll certainlyget your blood flowing... a feeling every innovator young or old knows well and just cannot getenough of. Go to any search engine, find the tune, then crank up the sound and prepare to do your bitto ensure the future will keep getting better all the time....
 Just the other day, September 16, 2011, something new, creative, innovative and long overdue wasinaugurated the shortest walk from the Kendall Square MBTA stop in Cambridge. It's the brandspanking new Entrepreneur Walk of Fame... and I say, "Hurrah!" and special thanks to the city ofCambridge, Massachusetts Institute of Technology (MIT), and a handful of foundations and groups.The walk celebrates the essential importance of entrepreneurs, people who improve the nation andthe world through invention and innovation, not least by being engines for the creation of new jobs;a task our nation's capital and its bewildered office holders just cannot seem to do better.
 For openers, the founders of the walk have honored 7 grand entrepreneurs, some of whom we knowwell, others we may not know at all, for all that we have enjoyed in one way or another the fruit oftheir experience and experiments. They include...
 * Inventor Thomas A. Edison.
 * Microsoft cofounder Bill Gates.
 * Apple Inc. cofounder Steve Jobs.
 * Lotus Development Corp. founder Mitch Kapor.
 * Genentech cofounder Bill Swanson.
 * Hewlett Packard Co. founders Bill Hewlett and David Packard.
 How they were chosen.
 Once the idea of the walk had been approved and financing was arranged, prospective honoreeswere canvassed... and, ultimately, inclusion criteria determined. These stated that those honoredmust be respected US entrepreneurs who developed an innovative, technology-based idea into abillion-dollar company, and who are known -- and respected -- as risk takers, thereby embodying theessence of the entrepreneur. They don't need local ties, but must have had a big impact -- creatingjobs, or an entire industry. In short, these are the biggest of the big fry.
 Why each entrepreneur was chosen.
 The selection committee for the first seven honored released its reasons for each entrepreneurselected.
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 13 of 54
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* Bill Gates... for creating the software industry.
 * Steve Jobs... who embodies "bouncing back from adversity."
 * Bob Swanson... "showed that anything was possible. Created the biotech industry when he was inhis 20s."
 * Bill Hewlett and David Packard. They "demonstrated the power of the team."
 * Mitch Kapor (always a local favorite). "Changed the entrepreneurial culture."
 * Thomas Edison, grandaddy of entrepreneurs, "created both inventions and a company."
 Inspirational quotes.
 Each star in the walk is amplified by an inspirational quote. Here are a few of them...
 Mitch Kapor's "Building a workplace which engages a diversity of employees and brings out theirbest makes a far greater contribution than financial success alone."
 Bill Hewlett's "Men and women want to do a good job, and if they are provided the properenvironment, they will do so."
 Bill Gates' offered this: "Never before in human history has innovation offered the promise of somuch to so many in so short a time." (I must say, Gates' line is the best written, owing everything toWinston Churchill's immortal remarks on the RAF pilots in the Battle of Britain. But then Gates hada Harvard education, though he did drop out long before he would have graduated.)
 Interactive, innovative.
 Innovatively, the walk also offers pedestrians such interactive stories as how Steve Jobs famouslystarted Apple in his garage and how Gates left Harvard to become the richest man in the history ofmankind, a tale from which restless undergrads have drawn all the wrong implications, to thechagrin of their worried parents who urge patience and the security of the degree Gates tossed awaywithout a second thought. His parents worried, too....
 Thoughts on entrepreneurs.
 Let's begin with the dictionary definition of the word, always a good place to start: "One whoorganizes, manages, and assumes the risk of a business or enterprise." Entrepreneurs are bold,action-oriented, visionary, energetic, energizing. They can see the future and they want to do, willdo, whatever it takes to deliver it. They are thrilled by challenges, not oppressed by them... and as aresult they shape the lives of the rest of us... and reap unimaginable rewards... kudos, deference,money and -- no matter how nerdy -- the cute boy or girl of their dreams. It is no wonder, then, thatthe great age of the entrepreneur is here, now! It is a marvelous thing to be the cynosure of every eyewith the deepest of pockets.
 That's why -- right this minute -- young men and (increasingly) young women throw off thecomfortable and predictable to risk everything, knowing that failure is always a possibility, butproceeding anyway...
 These folks, crucial to the economy, to the job market, and to the good of all, deserve just as muchhelp as they can get. The Entrepreneur Wall of Fame and its many activities are an excellent start.Bill Aulet, managing director of the MIT Entrepreneurship Center, and his team should take abow....
 But it is not enough...
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 14 of 54
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1) Every presidential candidate needs to visit the Walk of Fame and the MIT EntrepreneurshipCenter and see what it takes to make a better future.
 2) The president of these United States should especially be invited. He knows nothing about theneeds of entrepreneurs... and as a Harvard Law student never went near Kendall Sq. and MIT, andwe are all suffering accordingly.
 3) We need to establish and enthusiastically develop and promote a cabinet-level Department ofInnovation and Entrepreneurship where we do everything possible for the crucial people reshapingthe world to general advantage.
 And one more thing, we ought to chastise roundly the candidates who lambast Cambridge, Harvard,MIT and, in general, the brainiacs here about. Such attacks are despicable, usually are made by thoseon the right in an attempt to frighten the uneducated, and get us no where. America needsentrepreneurs and their daring; let's celebrate, not trash, them, for they are coming up with the ideaswe need, not you.
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Are you an entrepreneur? Check these crucial attributes andsee if you really measure up. (You probably don't.) By Dr. Jeffrey Lant
 Author's program note. This is an article about bold, visionary, business risk- takers called"entrepreneurs". Such people, by their intelligence, diligence, and shear bravado, overawe movie andsports stars in public awareness and regard and dwarf any renown which may come with mere publicoffice, even the most high.
 Entrepreneurs are the heroes of our age; never have they been more discussed, emulated, veneratedand even worshipped as they are right now. On campuses around the nation and the world, the giantsof entrepreneurial fame draw standing room only crowds while mere authors, statesmen, andmusicians take second place, or worse.
 Oh, yes, these are the heady days for entrepreneurs. It is no wonder you wish to enroll yourselfamongst their ranks. But are you really cut out to be an entrepreneur? This article will make thatclear, one way or the other.
 To put you in the right frame of mind, I've selected the theme music for the hit television series "StarTrek", which celebrates those who boldly go where no man has gone before. This music wascomposed by Alexander Courage for the series which debued in 1966. It is highly suitable for thosewho don't merely move into the future... they create it. You can easily find it in any search engine.Get it now... turn up the volume... and closely follow the points in this article which will make itclear whether you will captain your own Starship Enterprise, or not...
 What is an entrepreneur? Let's start with the definition.
 Entrepreneur was originally a French word taken over lock, stock and barrel by the English speakingworld, much to the dismay of the Academie Francaise, official guardian of the French language. Itsdefinition is "One who undertakes to start and conduct an enterprise or business, assuming fullcontrol and risk." Now let's see if you are this person.
 1) Entrepreneurs see the world not just as it is... but as it should be. From this fundamental fact aboutentrepreneurs all other facts derive.
 Scratch an entrepreneur and you'll find a person who is not just tinkering with human reality today...but has been tinkering with it right from the get-go, even from the cradle. They never see just whatis... in their mind's eye they see each and every situation as it can be... must be; they have only to dotheir bit.
 2) Entrepreneurs say with Harry S. Truman, who proved as president of these United States to havethe soul and inclinations of an entrepreneur, that "You can't have anything worth while withoutdifficulties". And, "Mistakes would be made. No one who accomplished things could expect toavoid mistakes. Only those who did nothing made no mistakes."
 Those without the blood and fiber of an entrepreneur live their lives in chagrined remembrance forall the mistakes, errors, miscalculations and bonehead decisions they have already made... and aresure, given the chance, they will make again. This paralyzes them... for they are sure that when theydecide, that decision will be wrong. On this destructive basis no progress is ever possible.
 Entrepreneurs are very different.
 Each and every decision made opens the possibility for error. This is the real world in which
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entrepreneurs live and flourish... accepting whatever transpires as yet another valuable learning step,as they walk the road to improving the human condition.
 3) Entrepreneurs are "people-people". They understand their work, all their work, is for people,unlike those without the entrepreneurial wherewithal who, in this withering phrase, "love humanitybut hate people."
 An entrepreneur looks at a given situation and sees people unable to fulfill their God- given potentialbecause of a condition, an obstacle which can, given the idea, the desire, the resources, and theirown time and energy, be changed, improved, or even eradicated, sent to the scrap heap of invidious,enfeebling circumstances that the collectivity of entrepreneurs and their active, can-do ways haveremoved as obstacles to the perfectibility of mankind.
 In short, while others immerse themselves in fallibilities and dismay, the entrepreneur activatesTeddy Roosevelt's celebrated recommendation to "do the best you can, with what you've got, whereyou are."
 They know to the depths of their being that there is nothing so wrong that cannot be righted by thesum and substance of their parts, their humanity, their problem-solving capabilities... and that je nesais quoi that distinguishes them from the run of mankind which sees obstacles as finalities... notchallenges which they can meet... with grace, joy, and gratitude that they had the chance to serve.
 4) Entrepreneurs crash, burn, hurt... and get up to try it all over again.
 In the international best-seller "Zorba the Greek" (published 1964), author Mikis Theodarakis writesof a young English entrepreneur who gets entangled with and wiped out by the bad advice and worseassistance of Zorba, who is at best a con man. He follows Zorba's catastrophic advice... and in amemorable scene watches as the Rube Goldberg machine Zorba has created collapses, costing theentrepreneur every cent he has... and more. For an instant, stunned by the implosion of all hisprospects, every dream and expectation, he is stupified, angry, lost. Then he shows the true grit ofeven the grieving entrepreneur, "Teach me to dance," he asks Zorba, not at all the line we expected...but should have. It is what a real entrepreneur would say... and dance the sirtaki.
 This is how entrepreneurs face catastrophe... for as Thomas Alva Edison, revered of Americanentrepreneurs, said, “I haven't failed, I've found 10,000 ways that don't work”, commenting on whathe learned from the exasperation of years of "failure." Sublime.
 5) Entrepreneurs uplift, never cast down.
 No one knows better than an entrepreneur how difficult the improvement of the human conditioncan be; certainly those without the entrepreneurial disposition and experience cannot.
 Thus, on any opportunity, wherever they happen to be, entrepreneurs lift up, encourage, and ease theway. Thus they administer in friendship and human solidarity essential truths and elements whichhave benefited them and from which hopeful others may benefit, too.
 Entrepreneurs carry with them at all times, truths and insights derived from their unique vantagepoints, practical advice and admonitions, steady advice, always utilitarian, on what to do... and whatnot to. They never think, as those without entrepreneurial proclivities do, that to give to others is todiminish yourself. Their point of view is radically different -- and always helpful.
 And one more thing...
 Entrepreneurs, however much they have managed to achieve alone, know that their success isalways predicated upon the dedicated assistance and endeavors of the crucial people who constitutetheir team. It is their honor, their pride and responsibility to recognize and thank these sinews of
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their success, and they are glad to do so.
 When was the last time you did as much for the good people who have helped you? Isn't it time youdid, you who aspire to be an entrepreneur?
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One of the proudest days of my life... the day I give youInternet success through a unique gift you can only get fromme! By Dr. Jeffrey Lant
 Author's program note. Today is a red-letter day for me... one of the most important days of my life.For such a day nothing short of one of our weary world's greatest masterpieces, Beethoven's "Ode toJoy." (1824), will do . Please play it before you read this article. You cannot but feel the thrill andexultation. If a human being can do this, human beings can do anything. Find it in any search engineand turn up the volume. Then you'll know how I am feeling now as I prepare to give you a gift only Ican give and which has taken me a lifetime to perfect.
 Deaf... sublime.
 When great Beethoven sat down to compose his 9th Symphony, of which the "Ode to Joy" isperhaps the most celebrated part, he was stone deaf. Yet in his capacious, extraordinary brain themusic rang out to thrill the world. He could have said, "a deaf person cannot compose," everyonewould have understood such a conclusion and offered the usual words of sympathy... but that is notthe way of people with a mission to improve the world. They recognize no obstacle! Do not giveway to defeatism! And reach deep into themselves to find what they alone can give the world and itspeople who rely upon such genius for relief! Instruction! And improvement! For you see those whohave such a gift must give such a gift... and today I give such a gift, the greatest I have ever given,to each of you.
 The struggling world... and the profound promise of the Internet.
 I have now been on the Internet over 18 years, about a third of my life. During these years I havewitnessed humanity's struggle to make sense of this monumental invention which has the undoubtedpower and demonstrated potential to connect people everywhere and enable them to say what theywant to say without shackle or inhibition.
 Now think a moment: for the first time, the very first time, in the long cycles of humanity eachperson can, with the simple expedient of an Internet connection, present himself, in all his wonderfuluniqueness, to others who have the ardent desire to do the same, without the pernicious intrusion ofany of the world's Thought Police who have intervened with impunity and malice in all previousepochs.
 The Internet brooks no interference... no one telling you what you can do...when you can do it. Yes,for the first time in human history each person has a voice that can be heard... that must be heard....and so transform the world -- for good and ill.
 Is it any wonder then that I have selected "Ode to Joy" and recommended that you play it now... foron our troubled planet we need all the help we can get and the Internet is here to provide it.
 Commerce...
 From the very first minute far sighted folk saw that such a means of connection could prove to be asuperb means of commerce. But how? Most didn't know and so, without guidance, commenced astruggle which left them frustrated, confounded, angry and, too often, embittered. How, theywondered, could this astonishing invention produce a golden outcome for them? It was a questionthat millions asked -- and continue to ask -- but which only a comparative handful have everanswered successfully. With the almost daily assistance of my cherished partners George Kosch and
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Sandi Hunter, I have found such success... and been given the opportunity to give it to others. Todaywe celebrate that opportunity and its ability to uplift! Enrich! And empower people worldwide.
 It all started with a blank sheet of paper.
 I am not just a writer, but a published writer, which is a very different thing. To write to connectshould be every writer's objective... and it has certainly been my objective since my first articleappeared in print 59 years ago, when I was 5 years old. You may well imagine what a heady thing itmust be for that child, any child to experience such excitement. Once you've had it, you spend therest of your life wanting more and doing what is necessary to get it. In this regard I have been mostfortunate... having written thousands of articles and 18 books, mostly on business themes. My wordhas been carried -- and frequently, too -- on radio, television and on the lecture circuit. But myconnection with the Internet has radically transformed the entire matter of content and given me themeans to give you substantial advantage every single day.
 How?
 As I have often said and frequently written and emphasized, "the list is the business, the business isthe list." Thus each person desiring to succeed in business must spend a significant amount of timebuilding a list, and this activity must be a part of each and every day that you desire to remain inbusiness and increase your profit.
 But maintaining your list, growing your list cannot, on the Internet, be your sole objective; thatwould be protecting your list and ensuring that you can use it daily to email ad copy to yoursubscribers. The problem is, if you only email ads day after day to these subscribers, they willquickly become disenchanted, even disgusted, with you... and manifest their displeasure byunsubscribing your list, thereby depriving them of all benefits you offer and yourself of their goldencustom.
 This is the exact situation in which most Web marketers find themselves... and why so many ofthese people are killing their lists, thereby killing their profits.
 Here's where I -- and Bill Gates -- enter the scene and why you need to pay attention to ourmessage. Gates has famously and enigmatically said of the Internet, "Content is king." What does hemean? Just that people will not put up with an unceasing avalanche of ad copy; they need more,much more. They need content... and if you create a blog and give them this content you canaccompany it -- every day -- with the ad copy that generates the revenue. Problem is, most peoplecannot write engaging, meaningful copy and cannot afford the cost of hiring the people who couldcreate such copy for them; it's just too expensive.
 That's where I come in... I can and will produce such copy -- for free. And today we recognize andcelebrate the completion of the first 365 articles, one for every day of the year. These articles, allabout 1500 words in length, are timely, intelligent, often provocative, always informative and, mysignature and pride, beautifully written. Let me explain the importance of these articles and why youare fortunate to have them: they save your all-important lists from being destroyed by yoursubscribers, people who want more than a steady diet of ads and as such are invaluable.
 Let us be very clear with each other: if you email nothing but ads, you will kill your list and thusobliterate your business. Thus, you have these options. Email the ads anyway and test my thesis(suicidal); try to write such copy every single day yourself (highly unlikely given your writingskills). Or you could hire the necessary talent to do the work, thereby breaking the bank. Or...
 You could use the copy I have created for you... and which I give to you, thereby enabling your listand with it your business to grow and flourish while I provide the necessary (and always beautifullywritten) copy. And that is why we are celebrating today... not just for what I have written... or how
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 20 of 54
 http://www.20WaystoProfit.com

Page 21
						

well I have written --- but because with these often lyric articles I am keeping your online businesson the profit path.
 "You millions I embrace you," and give you the best of which I am capable for our mutual joy --freude! So now finish as we began... with Beethoven and his "Ode to Joy". For we, now workingtogether, have everything to be joyful about! Let the celestial sound soar... as we do -- together!Freude!
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Blunt assessment: why you're fooling yourself if you expectInternet success... and the one word that can turn it aroundfor you at once. By Dr. Jeffrey Lant
 Author's program note. Since 1993, I have been building an online business with my two admirablepartners, Sandi Hunter and George Kosch... and we've each made a tidy fortune. There are reasonswhy this has happened... and you're going to learn them here, now... because you have beendeluding yourself as to your chances for success, and it pains the three of us just how unrealistic youhave been, are today and, unless you heed this wake-up call, you will continue to be... and wouldn'tthat gall you? Well, then let's dig in to what you must do...and the crucial word you must tattoo onyour heart, mind, and spirit.
 ... And to set just the right mood, listen as the force known as Jennifer Hudson show you how topour yourself -- everything that's in you -- into the demanding journey each of us must make toachieve success.
 Chances are, you've been stinting on the essential ingredient that makes it all possible... and thatingredient is YOU... and if you are not willing to make that commitment... that investment... thatcontract with yourself, then you cannot achieve success... and you are not worthy of the nameentrepreneur.
 Now... go to any search engine. Find "And I am telling you..." (released 2008). Turn up the sound tomaximum decibels and strip yourself. You are going to encounter a force of nature... and let everynote uplift you as you focus at last on what you must do... at once... and
 EVERY day!
 Okay, the crucial word is out of the bag... and that essential word is EVERY! Your business,whatever it is, is as demanding, as necessitous, as all-absorbing, as exciting as a new born baby...and you must approach it in the same way as a new child... with never-ceasing focus, with constantapplication, with a prayer in your pocket, a song in your heart and a "nothing's going to stop me"attitude, fueled by planning, tempered by all the realities of any business, and an unstoppable desireto soar.
 Is this a lot to ask? If you answer yes, then you better keep your day job, because you'll need all this-- and more. Now ask yourself whether you approach the job of building your empire with thisunblinking determination and joyful perseverance? If not, bail now... for you are the problem thatcannot, with such an outlook, be solved.
 Excuses, self-delusions, fatuities, absurdities.
 Each day I sit in our interactive Live Business Center and listen to a never-ending stream of"reasons" posted by people -- people who say they want an online business and online success. Hereare just a few of what these implausible, unlikely, indeed cannot be seen in any way, shape, or formas business builders and profit makers say... as to why they cannot start today, followed by ajaw-dropping saga of previous missteps, errors, miscalculations and horrors great and small.
 They tell me these things, as they would tell you if you gave them half a chance, so that their auditorwill feel sorry for them and allow them to stand before the world as a poor thing whose failuressomehow sanctify them and are worthy of empathy, understanding, and, if the world was just, apension that would absolve them from any further effort at all, ever. Oh, yes, and a hammock, two
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margaritas, and a Jimmy Buffet parrot hat.
 This is, of course, ridiculous.
 People succeed in business because they master the well-known and proven essentials for success...the first of which is constant focus, then assiduous application, and just plain hard work.
 Then you must master what seems a never-ending list of precise tasks which are of the essence andabsolutely required for success, especially on line. These include (and not a single one is negotiableor can be thrust aside as insignificant)...
 ... a clear understanding that the business world doesn't care whether you live or die; it has nointerest in your turbulent, unsatisfying memoirs, so important to you, so trivial to everyone else.
 Business -- and every successful business person knows this -- cares about one thing and one thingonly: what have you got for the customer that is superior to what is available elsewhere... and at aprice they can afford, and cheerfully do?
 It doesn't matter whether you are a "nice" person; it doesn't matter how hard you have thought youworked. It doesn't matter that you feel you deserve success. All this... and all the other astonishingmisperceptions you utter you may actually believe. Business is about value for customers and theway you identify these customers and make the best possible case; the case that makes you rich IFand ONLY IF you master the essential list creation and marketing tasks which must be doneEVERY day, EVERY day, EVERY day... and no amount of self-justification and special pleadingwill change this fundamental reality.
 You must know what your business demands of you... get on with the crucial business of doing eachand every necessary task, promptly, thoroughly, correctly. And none of this is negotiable, not asingle thing. Business waits for no one... and it will never, ever wait for you... whatever jejuneresponses you may feel justified in offering. In short, as Don Corleone and his "God Father"henchmen said, "Nothing personal"... it's just the way it is... and you'd better get that through yourhead right now... before you start justifying not doing this, avoiding that, and all the myriad ofexcuses of which you are the past master.
 And this is where I advise you, yet again and in the strongest possible way, that you succeed to theextent that you do your online business EVERY day... without fail... without cavil... without regret...and do it always with pride, energy, enthusiasm, and a clear understanding that you are a veryfortunate person indeed to have this chance which can so orchestrated deliver so much and sohappily.
 How much do you need today?
 In the early days of Worldprofit, Inc., our online company, George Kosch, our technical wizard,would tape a twenty dollar bill to the top of his computer and announce just how many of these weneeded on any given day to keep the doors open and make a profit. That was our focus for the day...first paying expenses... then making the profit for which we were in business in the first place.
 Some days were easy; there were even days (wonderful days!) that we'd achieve our objective evenbefore we'd finished the arduous task of going through the email. But there were also days, long,long days, when we had to work late to achieve the objective... because we had an immutablecompany policy that we would never charge the next day with covering the deficiencies of the last.And so we stayed late, worked hard, and, holding our noses, made deals to bring in the cash we hadto have.
 And here's the clincher: we did it gratefully because each action, every deal built the company and
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our clientele... and so appreciably moved us to our goal.
 Is this how you approach your business? Because if not, you need to reassess just what your aredoing... and just how you are doing it and you need to do this NOW... and EVERY day until youprofit. This is what entrepreneurs do... this is what you must do.
 Now turn on Jennifer Hudson again and listen to the pulsating sound that should be the current ofyour business day. And listen, now with a new ear, to her words and make them yours
 "I'm not livin' without you. I don't wanna be free I'm stayin' I'm stayin'"
 Now you, too, can soar.
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Got an idea to change the world? Then you could get $1000free. That's Awesome.By Dr. Jeffrey Lant
 Author's program note. If you live in a college town like I do (Cambridge, Massachusetts) you'regoing to hear the undergrads talk about the "awesome" this, the even more "awesome" that. UsuallyI don't pay much attention to this because the word is habitually misapplied and misused. I mean justhow "awesome" can the umpteenth pizzeria be, right?
 But today I have got an idea for you, an idea that's, well, "awesome", particularly if you're of aninventive turn of mind and need 1000 smackers to help you with your improve-the-world idea. Just afree thousand bucks, with no strings attached.
 Too good to be true? That's the awesome part! It's that "once in a blue moon", "it is what they say itis," "I'll be darned" idea.
 For such an idea, soon to be revealed to you, I've selected the song that'll start any day off right, evenif your voice needs re-inventing. It's "Oh, What a Beautiful Mornin;' " from the 1947 Broadwaymusical "Oklahoma!" by Rogers and Hammerstein. You can easily find it in any search engine. Let'er rip... especially when you're completing the simple form that could net you a free grand.
 2008 Harvard grad Tim Hwang's awesome idea.
 Tim Hwang, like most of us, hates paperwork, bureaucracy, and wasting time with stupid and"what's the point?" tasks. But unlike the rest of us, Hwang actually did something about hisannoying pet peeve and irritation. The beneficiaries are those special people who have had thatproverbial "aha!" moment, that exciting instant in time that signifies the fact you've just given birthto what the world always needs... another bright idea. We just can't get enough of them.
 In the real world, your brand-new, bright-shiney idea would quickly become the easiest part of anendless list of things to do, especially if you want -- money! (As every single inventor in humanhistory has.)
 It becomes a backbreaking task, doing this, doing that, hurry up and wait for funding sources thatseem to be friendly and accessible in their brochures, then morph into inhabitants of an "undisclosedlocation" when you want to hit them up for something. That common situation is awful...
 Hwang's "aha!" moment.
 Cambridge is a city where everyone and his brother is Always Imagining Something, DoingSomething and, in due course, Achieving Something and (nice this) Giving Back Something. It's avery exciting, motivating environment where establishments of every kind could well have"Creative People Need Apply" signs on the door. It's most addictive. Tim Hwang is one of thesepeople and even at his young age is already in the Give Back category. Here's what he dreamed up...and how that object of your affection -- you! -- can benefit.
 First Hwang came to be aware of one of the truest facts on earth, viz. that to get money from peoplethey require you to fill out a whole filing cabinet's worth of forms. It's time-consuming, oftendaunting, and always as dull as dishwater. But Hwang built a better mousetrap, so to speak, givingaway money -- real Yankee greenbacks -- with a form so simple you won't have apoplexy or worsecompleting it and -- drum roll -- no (universally hated) reporting requirements at all. Nirvana!
 Hwang credits the MacArthur Foundation for inspiring him. MacArthur awards the so-called "genius
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grants" which give folks a truly awesome $500,000 to use however they want without being forcedto complete a single page of application or meet a single reporting requirement. I could use one ofthose myself! Hwang took this established mode of helping idea people... and gave it an awesometurn.
 The Awesome Foundation.
 Hwang's idea was new, innovative, and (biggest deal of all) so flexible it could help any ideareckoned as "awesome" by either the trustees of the newly established "Awesome Foundation" orthe people who came up with the ideas and applied for the money. Hwang's "foundation" is not aclassic grants-making foundation at all. Instead it is a singular way for idea people to apply -- andeasily get -- a thousand dollars to use towards any idea they dream up and submit to the trustees.
 These trustees are a key to the foundation's success, first because they each kick in $100 a month,from which the awards are made; second because they are responsible for determining which"awesome" idea gets the money. This involves judgement as fine as King Solomon's. Here's anexample of a recent conundrum presented to the trustees of the original chapter, now known as theBoston chapter. 130 folks applied in August, 2011... 128 of these, while awesome , were notawesome enough. And so it came down to just 2 people.
 The first wanted to buy a couple of goats to rent out as urban lawn mowers. The second was asculptor who wanted to change careers and asked the Foundation to fund a portable welder so hecould go round and fix his deteriorating city. And so, after further careful consideration, the trusteesselected the disenchanted sculptor and his awesome idea for reinventing himself and his city.
 It grows as it goes.
 The motto for the state of New Mexico is also appropriate for the Awesome Foundation and its laborof love. This simple idea of people helping people and providing some financial encouragement,too, is truly an idea whose time has come. As a result Tim Hwang has got himself a tiger by the tail.There are already 23 chapters around the world; Australia is the farthest away from Cambridge...Detroit is the newest. They both need a hand from whoever is willing to help.
 Largesse from the Knight Foundation.
 At the Awesome Foundation's website (awesomefoundation.org) enthusiastic members postevidence of their work's success. It reads like what it is, a bulletin board of all the available evidencethat the Foundation is moving ahead smartly. It is an amateur production in need of sharper designand copy, but the overall effect is positive; of real people who could have ignored the problems theydeal with choosing instead to do something useful, even if that was limited.
 This positive, hands-on, people-helping idea came to the attention of the bigger fish at the KnightFoundation whose decision makers liked what they saw, and gave $244,000, so joining theAwesome cause. This grant, the biggest yet to Awesome, will fund an initiative to providemicrogrants to citizen journalism projects in Detroit. It's Knight's way of endorsing Awecome andhelping Detroit, a basket case among America's wide array of urban plights.
 And I'll tell you something. I think that's just plain Awesome, don't you think?
 To apply for one of Awesome's $1000 no-strings grants, go to awesomefoundation.org
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 26 of 54
 http://www.20WaystoProfit.com

Page 27
						

Worldprofit: A Review of Developments in 2011 and SneakPeak at Plans for 2012. The year 2011 has been an exciting one for both Worldprofit Members and Management. Early in2011, we surpassed one million members who have joined the Worldprofit Home BusinessNetwork.
 As the year winds down we review some of the services released this past year to our valuedMembers and also provide a sneak peak at what we are working on for 2012.
 Over the past year our focus has been on providing Members with free and low-cost services toincrease the value of the Worldprofit Membership. We understand well that the success of ourMembers requires ongoing support, specialized training, tested tools and up-to-date resources tohelp generate traffic, sales and income sources. Feedback from our Members has been that you wanteasy-to-use automated gizmos and gadgets to build traffic and proven strategies for making sales. Inthese tough economic times, you told us you wanted more ways to earn from home from trustedreputable sources.
 To that end, in 2011 Worldprofit released a number of new Member services.
 In February 2011, MoneyMakerSafelist.com was released - a new safelist for affiliate marketersaround the world.
 The Article Directory was built and grew to over 400 articles for the exclusive use of WorldprofitMembers for use on their sites, blogs and other promotional purposes. Dr. Lant personally pennedwell over 365 articles, all available for Worldprofit members.
 Creation and implementation of Article Publisher to provide Members with an automated way to addhundreds of articles to their websites saving them time and effort.
 A new Content Management System was released in March 2011 to provide Members with anoption for more integration of social media, more design flexibility, ability to feature products etc aswell as integration of Google Analytics, site map and RSS feed.
 The Credit Transfer area allowing Members to transfer their own Safelist credits to anotherAssociate or Silver or Platinum VIP member
 Mid summer, DragonSafelist.com was overhauled for more options, user friendliness and speed.
 40 LIVE interactive bootcamp training sessions were held throughout the year - that's over 80 hoursof personalized instruction and assistance that our Members have enjoyed. This training is recordedfor the convenience of Members not able to participate in the live sessions. This training is all handson with desk top sharing so that members can learn by seeing as marketing expert George Koschdemonstrates step-by-step how to make money online. These sessions are popular as Members canask questions live, interact with other members of the community. We learn from our Membersduring these training sessions as Member feedback helps us plan training, support and new productdevelopment.
 Over the last year, Dr. Jeffrey Lant provided once weekly dealer sales training for 50 weeks to helpMembers achieve their sales goals. Dr. Lant's tireless work ethic is tremendous as he worksalongside our members in the Live Business Center every day providing assistance as needed.
 The Worldprofit Monitor network continued to grow in 2011. Members step up to the challenge tolearn how to make sales and help all members of the Worldprofit Home Business community in our
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24 Hour Live Business Center. We cannot thank each of you enough for your contributions anddedication.
 Continued additions were made to the PLR Store and also to the Money Makers program. Our goalis to provide members with multiple streams of income and additions are made with hot sellingproducts.
 The Amazon Store Front was added to list of options that Members can install on their websiteadding jus one more way to earn income from their site.
 CPanel hosting accounts and WordPress Blog hosting services were added to accommodate therequest by Members.
 Worldprofit's suite of webcast services including the Instant meeting Center and Instant Seminarsystem were all overhauled to increase video and audio quality as well as speed. Also includedeasier method of loading videos to YouTube and other video sharing sites.
 The Live Face Chat Application was added. This tool allows Members to integrate into their site,and landing pages, a LIVE CHAT window. Site owners can then chat on video directly andimmediately to their site visitors. The tool is "easy-to use, instant, and puts a FACE on your onlinebusiness activities, literally, as YOU the site owner's video image appears on the site in real time.
 Late in 2011, the Dealer Lounge was created for informal discussions and to facilitate assistanceamong members of our Worldprofit home business community.
 The Personal Live Business Center (PLBC) was released. This is a mini version of Worldprofit'sLive Business Center to allow members to use the power of this technology to host their own LiveBusiness Center and promote any and all of their own affiliate marketing programs.
 The Home Business Bootcamp online training was expanded to over 50 lessons and still growing.Topics cover basic to advanced training on marketing, online sales, social media, software, trafficgeneration, article marketing, blogging, backlinking, Clickbank sales, affiliate marketing, and moreadvanced topics including SEO.
 We worked hard to expand the Member profile area to incorporate more social media links, photosetc.
 More landing pages were added so Members had more access to advertising aids.
 The Solo Email Blaster was integrated into the Member area and is proving very popular among bothpaid and free Associate Members.
 In December 2011, Worldprofit released the new Safelist Exchange service which allowsnon-techies to own their own Safelist Exchange and profit from online advertising revenue. A sneakpeak at our plans for 2012.
 Our goal continues to be one of providing as many effective and easy to use tools as possible for ourMembers. We are developing one-click solutions for traffic and lead generation.
 - Landing Page / Splash Page Builder is on the drawing board so that members can easily createtheir own Landing pages without being a techie.
 - SEO service. We are in talks with a number of companies as we seek out a reputable SEO servicefor our Members.
 - Development of new Design templates and enhancements to current content management system.
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- Continued upgrade and enhancements to the Worldprofit member area for ease of use andnavigation.
 - Development of an IPhone app
 - Creation of more articles and blog content for exclusive use of our Members.
 - We continue to test and integrate tools for Traffic, more SEO Tools and more automated marketingtools including Social Networking applications.
 - Continued commitment to speedy friendly Account and Technical Support.
 - Continued updates to online Bootcamp Training Course for simplicity, understanding, Membergraduation.
 - Continued research and development of trusted Profit Partners so Members have even moreproducts available for resale (more earning options).
 - Ongoing pursuit of partnerships or agreements with related companies offering products andservices that will benefit our Members, including exploration of purchase discounts.
 - Development of new and updated marketing materials, landing pages, capture pages, ad examples.
 - Continued Monitor Training and Sales Development under personalized supervision of Dr. JeffreyLant.
 And much more is still in the research and planning stages that we are not ready to reveal at thistime. Rest assured our daily commitment is to making your Worldprofit Membership so valuablethat you can't even think about giving it up!
 Since humble beginnings in 1994, Worldprofit has grown to be recognized as the Home BusinessExperts and the # 1 choice for online home business training. In 2012, we look forward to continuingto help people from around the world learn how to earn from home.
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I accuse you of doing everything you can to sabotage youronline success.... and what you must do -- at once -- tochange that and profit.by Dr. Jeffrey Lant
 Author's program note. In 1894 Captain Alfred Dreyfus, artillery captain for the General Staff ofFrance, was charged with treason and espionage... thereby inaugurating one of the most outrageousand ignoble events in the entire history of France.
 It was a story of lies... but not by Dreyfus.
 It was the story of evidence made up... evidence tampered with... evidence destroyed... but not byDreyfus.
 It was the story of grave injustice... deliberately done and with malice... but not by Dreyfus.
 It was the story of a man attacked, mauled, censored, imprisoned, humiliated, villified because of hisreligion... but not by Dreyfus.
 And above all it is the story of how one man with brilliant, slashing language changed the entiredebate... securing at long last freedom, restitution and justice for Dreyfus.
 This man was celebrated novelist Emile Zola who took just two words and transformed them into themost powerful weapon on earth... two words that galvanized a nation, securing the attention andsupport of the good people of France who, because of Zola, were outraged by the terrible andenduring blot on the honor of France... and who joined their voices to his in the service of truth.
 J'accuse!
 These are the words -- I accuse -- which by making the outrages clear -- began the healing processthat saved France from ignominy and redeemed her. Now I intend to use the great model created byZola and to save you from business ignominy... to redeem you... and enable you to profit online... foryou have been doing everything possible to fail... and little or nothing to succeed.
 To help you on your way I have selected the soaring 1937 score Max Steiner wrote for the BestPicture of the Year; "The Life of Emile Zola" starring Paul Muni. Such grand music must enablesuccess... so go to any search engine now and play it. We are ready to begin the transforming processthat starts with "I accuse..." and ends with "I salute...", wafted on our way by the grandeur ofSteiner's composition.
 I accuse you of not understanding what business is... of understanding that business is now andalways will be about two things and two things only: the generation of prospect leads... andfollowing up with each and every one of these leads to make offers and close business.
 I accuse you of engaging in endless trivia every day, focusing on anything and everything instead ofgenerating prospects... and calling these prospects, to work with them and begin the development ofthe business relationships necessary to secure success.
 I accuse you of trying to run a business solely by email... trying that is to motivate people to buywithout doing the most important thing to profit: picking up the phone, calling prospects, engagingprospects, building relations with prospects.
 I accuse you of sloth, laziness, of sitting around and waiting for success, instead of doing what isnecessary -- everything that's necessary -- to build the business you say you want... but for which
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there is absolutely no evidence that you have ever done on its behalf any meaningful thing at all.
 I accuse you of the sin of inertia... of waiting, waiting, waiting, for, what?, a sign from Heaven, anemail from God? I accuse you of not knowing what needs to be done, of not educating yourself sothat you know how to do it, and not doing the least thing to secure your success.
 I accuse you of spending more time gossiping on the phone with people who cannot make you richer(your best friend, your bowling buddies, the chick you met bar hopping last week) instead of usingthe phone to do what it does so well... connecting with the people who can buy from you, buy now,and make you money every single day.
 I accuse you of trying to build your online business alone, all by yourself, when all the evidence saysthis is not possible, is absolutely impossible, because there is too much to do...too many things tomaster... and insufficient time to learn them, then do them. You need a team... and you need it atonce.
 I accuse you of the sin of talking about success far more than doing the necessary deeds and actionsthat ensure success. You have become, thereby, a specialist in the endless rhetoric and bombasticlanguage of success, while achieving nothing. It is time, therefore, past time, to cease and censurethe flatulent babble and get on with the doing.
 I accuse you of not staying at your post every day until you have achieved the financial objectiveyou have set for yourself for this day, focusing, persisting until you have achieved this goal... everypenny of this goal.
 I accuse you of coddling yourself, of a too prompt tendency to forgive your inadequacies, overlookthe negatives, whitewash your poor performances, rationalize your failings, pooh pooh each andevery peccadillo, extol too greatly minor triumphs instead of pushing on to make the insignificantsignificant.
 The words used by Zola to end his famous declamation to French president Felix Faure, January 13,1898:
 "I have but one passion: to enlighten those who have been kept in the dark, in the name of humanitywhich has suffered too much and is entitled to happiness. My fiery protest is simply the cry of myvery soul."
 I couldn't say it better myself, so won't try. Zola's letter changed the world... my hope is that thischanges yours.
 ** We invite you to post your comments to this article below.
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100% sales. The 'must read' for business people who wantmore money and want it NOW!by Dr. Jeffrey Lant
 Author's program note. I have the inestimable privilege of training some of the brightest businesspeople on earth... people of wit, intelligence, good humor... and a fierce determination to besuccessful, climbing the greasy pole, making more money, and living just the way they want. I findthis work enthralling, exhilarating... and (I'll admit it) frequently frustrating... as I watch even thebest and the brightest muff it.
 And so, today, I am writing about the one essential thing these fine folks -- and that now includesYOU -- must do every single minute of every single day that you want more money. For, let's notkid ourselves... if you understand this crucial article and follow its directives... you are going tomake more money, lots more, and leave your lackadaisical and languid colleagues in the dust. Andwon't that be sweet?
 To put you in the mood for my insistent message, I have selected a dance number that once madeyou gyrate and awe... "I Want Your Love" by a group named Chic. It hit the charts in 1978, and itmade its point early and often:
 "I want your love. I want your love. I want your love. I want your love."
 In other words, they kept on message, driving home the point of their endeavors until even the mostmentally challenged "got it". As a teacher with a sledgehammer, repetitive delivery, I like that... Ilike it a lot.
 And so to set the stage for what follows, look this tune up in any search engine now and move thatoverweight, arthritic body; because you're about to recapture your alluring youth... and be the personwho got what you wanted, oh yeah!
 Painful, so painful.
 It happened again yesterday... and it gets me, right in the solar plexus, each and every time I see thisfundamental error. The sales person I was training was operating solo. In other words, they hadprogressed sufficiently far in their instruction to where they get to fly all alone. I am there, of course;I am always there... but I try to remain as silent as the grave and unobtrusive so that I am seeing thestudent and just the student. And make no mistake about it... this situation (as every parent knows)can make you as nervous and frustrated as all get out.
 Lights, camera... think!
 Picture the scene. All parties are on the 'net. I am present in my video box, the student is in his... andthe "real life" prospect enters... like a bull at a corrida. Everything happens in real time.... and hasreal world implications, for good... or for ill.
 Ok... the student (and, remember, my students are established business people, notwet-behind-the-ears kids) goes into closing mode. This starts by greeting each and every prospect byname; then asking each prospect to watch a 20-minute video packed with the vital data that bothexcites the prospect and instructs her.
 These steps are crucial... and the students know I am a stickler for ensuring that they occur. In otherwords, make SURE the prospect has the critical facts before any further action can occur.
 The prospect is prepped... are you?
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"As soon as you've finished the video, return to me for a spectacular one-time-only offer."
 These words usher in the next phase of the operation. We make it clear what must be done (watchvideo) and what is coming thereafter (spectacular offer). So far... so good.
 Close but no cigar.
 The first mistake the students make is to present the offer before the prospect has been adequatelyprepped. This is a critical error. Prospects must have the necessary facts... or they end up asking aton of unnecessary questions; questions which have already been answered -- and in precise, cleardetail, too -- in the video.
 The video, the whole video, nothing but the video.
 As soon as you have confirmed that the prospect has watched the ENTIRE video, proceed to the"Big rock candy mountain," your scintillating offer. It IS scintillating, isn't it? For if it doesn't snap,crackle, and pop you've just thrown away a sale. Sales occur because the offer sizzles, excites, is justtoo thrilling to decline. You ARE making such an offer, I trust. And if you're not, you'd better makeits improvement "Action this day," which is what Winston Churchill did when as Prime Minister ofEngland he demanded instant attention and RESULTS.
 And now... the critical moment that turns you into a master... and puts another sale in your pocket:100% sales.
 To remain an average closer, keep doing what you're doing.But to fly high as one of the world'ssales masters you must set the desired goal... then do everything possible, everything necessary toachieve it.
 That is... 100% sales.
 Is this what you do?
 Make your objective immediately clear to the prospect: "I want you to get the benefits of thiswidget... and I'm going to do everything I can to make it happen." Don't just say these words... meanthem. Because once the prospect knows you're serious, they can be serious too, working with you forfastest, most complete mutual advantage.
 At this moment, the prospect may well start back peddling saying things like this:
 "I don't have any money."
 "I can't do it today."
 "I need to tell the little woman. We're a team."
 And so forth. Your job is to thrust these obstacles out of the way and CLOSE THAT DEAL.
 To do this, you must remind yourself AT ALL TIMES that you have a 100% closing goal... and thatyou are going to make this close. If the prospect stalls or blocks you, keep things going by asking forthe prospect's undivided attention and for an all- important OPEN mind. Make sure the prospectunderstands what the offer is.... and if necessary improve it; always making it clear that this offerexpires the second the prospect leaves. In other words, there is a premium for staying, workingthings out, but irrevocable loss if they won't.
 Now, gun it.
 Keep in mind at all times, with the terrific offer you are making, the prospect will be better off... if...
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 33 of 54
 http://www.20WaystoProfit.com

Page 34
						

and only if... they take immediate action. It is your job to drive this home NOW... making itabundantly clear that action now is the only sensible course.
 Do this, and do it with enthusiasm, gusto, and good humor, and you will not only want that sale...you will get it! For as Chic sang, "a better love you won't find today..." or a better offer either.
 *** What do you think? We invite you to post your comments below.
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Running your own business? Think you're listening to andserving your customers? You may be surprised what thesecustomers think about that. You may be surprised whatthese customers think. about that. by Dr. Jeffrey Lant
 We live in a society where the means of connecting with each other increase and proliferate everysingle day. And yet, we are communicating with each other less well than ever; in fact, it seems tome that as the means of communicating go up, the actual communicating we do goes down. And ifthis is one of the chief ironies of our times; it is also amongst the greatest, most irritating and alwaysinfuriating aspects, not least because it should never occur at all.
 Irritation by phone.
 Every Wednesday I have occasion to see how people who are not sufficiently client-centered handletheir customers. The case in point is the team of Brazilian cleaners which comes every 7 days to helpkeep me sufficiently clean and tidy for another week so that I can do my important work for you,readers, with the complete focus required.
 These cleaners have worked for me for some years now. I like them and (despite my exigentstandards) they seem to like me.
 Lately, however, the situation, once stable and acceptable, has declined. What's more I know whyand (if they're paying attention) the cleaners and their fearless leader should know, too.
 We have, in fact, arrived at the point where I say a thing, but they do not hear that thing, much lesstake action to do that thing. And so a "problem" that should never have existed... now needs the kindof action I am no longer sure these cleaners are able and willing to take. It goes like this...
 "Hang that phone up."
 The head cleaner, not to put too fine a point on the matter, has never met a phone she doesn't like.She's always pleasant, personable, a smile ever at the ready even when things in her life are notgoing as well as she might like... and (and this is the gravamen of my charge) she's a chatterbox whomay well have been born with a phone in her ear, and this not only annoys me; it alarms me... for myparticular lifestyle is unusual for our times...
 Life in a museum.
 Over the course of the last couple of decades or so I have focused on the acquisition of museumquality artifacts of every kind. Their care and protection is my objective... the better to give each ofthem the opportunity to be shown to utmost advantage. This means regular dusting and polishing.Here's where the problem begins.
 I have made it clear to the cleaners on now innumerable occasions that the way they work for othersmay not constitute the best way they should work for me. In other words, their whirling dervish styleof dust removal must be changed when the object being dusted has literally hung at Versailles. Slowand steady is the desired approach...
 "Don't do it all at once."
 Dusting and the like, let's face it, can be dull, excruciatingly dull indeed. I pride myself on an acuteawareness of this fact. And so from the very beginning, with so many facets needing regular
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attention, I have advised the cleaners to do a portion of the artifacts one week; the balance the next...even extending full dusting over three visits; in other words caution and care are desirable, notnecessarily the speed on which they pride their operation. That works for them; it most assuredlydoes not work for me. And, worse, as they rush through their tasks, I literally hold my breath whilethey swing their awkward and provocative vacuum cleaner in the very limited space at theirdisposal. To say I am nervous as they work is the ultimate under statement.
 But no matter how often I advise them... that is the precise number of times they have not only failedto hear... but have made it perfectly clear that they regard this advice as superfluous, intrusive,completely beside the point...
 The phone, the whole phone, and nothing but the phone.
 The cleaners love to yap (a word my grandmother used to use for chatter that most assuredly did notrise to the level of more demanding and reciprocal conversation)... and they yap from the momentthey arrive... to the moment they depart. They do it LOUDLY with each other (a situation that Iusually ignore). More seriously, they do it on the phone while doing their cleaning... and this is asituation I most assuredly do NOT ignore. What's more, I cannot ignore it... because, in my case,that would be careless and irresponsible, such is the rarity and beauty of the items herein, a fact I amnever sure they have taken in, much less understand and make clear they understand by carefullyconsidered and carefully rendered action.
 The situation rises to boiling point when they focus on the telephone and their jejune yapping...instead of devoting 100% of their attention to the breathtaking portrait by Sir Thomas Lawrence(1769-1830) which arrests the attention of every connoisseur who sees it. For the cleaners,philistines, it is just another burdensome object to get through, get by, get over until they can gohome -- safe from the old geezer who demands not only an earnest effort, but one that does not onany way threaten the object in question.
 And so the chief cleaner says this to me with complete incomprehension: "I never break anything,"her pout pronounced... her eyes smouldering. Thus, she indicates she has not heard my point, clearlydoesn't understand it, and does not perceive the benefit of attending to her customer, the customershe needs for her business but cannot be bothered to comprehend, much less conciliate and reassure.
 Beneficial advice. Treat it accordingly.
 Now let us draw what benefits we can from this situation, for it is time to resolve it, placing ourrelations on the better footing they once were.
 1) Listen to your customers. They are the sole reason why you have a business in the first place.
 2) Do not see the customer as the enemy but rather a fellow traveler with you on this planet, who hasa right to your ear as well as your labor.
 3) Do not casually listen to, or even ignore, what this customer says. Not only is that bad business; itis also bad human relations.
 4) When the customer addresses you, listen... and see what you can do, not to ignore the point, but toimplement it, as quickly and easily as possible.'
 5) Where the customer has concerns respond to them with alacrity and with empathy. Then see whatyou can do about implementing solutions to them.
 6) Even where you do not entirely agree with the customer, do what you can to accommodate thatcustomer.
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7) Where you know that such and such a thing disturbs your customer, go the extra mile to avoidsuch disturbance.
 And, above all, ask yourself this fundamental and crucial question: have I done everything this dayto ameliorate the situation, hearing, doing, improving the relations and so earning the trust and evenadmiration of this all important person. For, remember, each contact you have with your customerprovides yet another occasion to earn this trust and admiration, and if you do not take it, you areyourself your own worst enemy... and that is unacceptable indeed.
 But let's end on the highest possible note of accommodation and joy, with "painfully fabulous"Siedah Garrett's 2012 Academy Award nominated song, "Real in Rio." Find it in any search engine...and samba. Just don't do it when you're polishing the silver.
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The best marketing training on Earth -- and, astonishingly,it's free. The Worldprofit Junior Monitor program.. . nowavailable to you.The best marketing training on Earth -- and, astonishingly, it's free. The Worldprofit Junior Monitorprogram.. . now available to you. A very special letter from Worldprofit's three Co-Founders, ChiefTechnical Officer George Kosch; President and Director of Website Development Sandi Hunter,and Chief Executive Officer Dr. Jeffrey Lant.
 Friend, you are about to receive an invitation to join the most exciting marketing program on thisplanet, a unique program you have never seen before for the simple reason that it is available onlyfrom Worldprofit at worldprofit.com.
 We are talking about the Worldprofit Monitor Program.
 You have already been the beneficiary of this program, for you've seen the Monitors at work in theLive Business Center and no doubt received their attention and assistance at the time you acquiredyour Silver Package and became a Member. (If you do not have a Silver Package yet, log in atworldprofit.com and ask the Monitor on duty to assist you.)
 You may have wondered about who these Monitors are... and how they came to be present in thevideo boxes you see on screen. Not merely present, but (at any hour of the day or night) friendly,pleasant, helpful, anxious to assist you and resoundingly able to do so.
 At that moment you may have wondered how YOU could join the ranks of these good people... andso we're here to let you know.
 A bit of history.
 In 2006, master inventor George Kosch did what he does so well and with such astonishingcelerity... he created the device we now call the Live Business Center, a place where entrepreneurs(particularly of the home-based variety) could gather to receive all the help they needed to profitonline.
 Once the software was created, it was time to staff it with people we call Monitors, that is peoplewho are Members of the Worldprofit Community and who generously give of their time, expertise,and, yes, kindness to assist you profit online... something you, like most people on the 'net, havebeen trying to do but without knowing how or with any success whatsoever.
 Meet the first Monitor and Director of the Monitor Program, Dr. Jeffrey Lant.
 Known to millions worldwide because of his 18 business books, thousands of practical articles anddaily appearances online and off, Harvard-educated Dr. Lant was the obvious choice to head thebrand-new Monitor Program in 2006. A trained educator who used to teach at Harvard (from whichhe holds two degrees), he was at once a magnetic instructor with an often electrifying delivery... andan experienced marketer who knows what it takes to get the business results you desire.
 And so in December, 2006, Dr. Lant presented himself in the Live Business Center as Worldprofit'sfirst -- and only -- Monitor, starting the process that has produced a full complement of the best andmost generous marketers on Earth... and is now ready to welcome... YOU.
 Unbeatable benefits.
 The benefits of serving the Worldprofit Community as a Monitor are many and varied, tangible and
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intangible... but always substantial.
 First, learning from the best how to become a qualified Internet marketer. Are you at the point inyour online career when you understand that you cannot master the Internet alone and do not havethe necessary marketing skills and expertise to succeed? If so, you're ready for the best and mostthorough marketing training anywhere.
 Our program is based on the Master-Apprentice model, whereby you are literally taken in hand andlearn precisely what to do to make sale after sale. What's so tremendous about our program ofproven success is that it's 100% reality based. It's the kind of training business schools should haveto teach real-world marketing and salesmanship... but never do. That's why we say that ourrenowned and always practical training is superior to the instruction you find in traditional businessclasses.
 Now hear this: even if you have never had any sales and marketing experience or success, thatdoesn't matter... you start from the beginning and learn accordingly; this, therefore, is marketing andsales training you can use at once... and use forever.
 This unexampled training is given by Dr. Lant and by the Senior Monitors 24/7/365. If a SeniorMonitor is serving alone and has an available video box, you may ask to come up for training atANY hour of the day. When you do Senior Monitors will give you the benefit of their considerable,seasoned experience and erudition.
 Immediate Benefits.
 In short order, you'll be ready to take the helm as a Senior Monitor yourself, a proud member of ourunique team. As such you will be the "captain" of the ship during your scheduled service, as little astwo hours per week; more if you like.
 During the time you are Senior Monitor all associates who enter without sponsors are automaticallyassigned to your account; this can number 5, 10 or more associates assigned to you per shift. Inaddition you receive thousands of valuable safe list profit credits for sales made during your shift.These benefits are deposited at once in your account and may be used to promote whatever you like.Tremendous!
 Service to the Worldprofit Community.
 In addition to the very tangible benefits you gather in each shift, you also benefit from the joy andhonor of helping people worldwide get the assistance they require for online success, success theyhave long desired but have never had before. You will feel proud of this work, a service unique toour great Community and its Monitors, for you are truly making the world a better place andimproving lives with every contact.
 To get started.
 You will need a webcam and headset, which you can easily purchase at Wal-Mart, Target, RadioShack, etc for about $20.
 Don't wait a single minute to start your training and so become an experienced marketer, with theawesome benefits that come to such Masters. Act now. Space in the Monitor Program is alwayslimited... after reading this you understand why. That's why you must contact Dr. Lant now andbegin the best marketing and sales training on Earth, becoming a valued Member of our superbMonitor Team.
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Celebrating a man, his mission, his achievement, his bliss...by that man himself.by Dr. Jeffrey Lant
 Author's program note. Today is a very special day in my life, and I want to share it with you, myreader. Today is the day I reach my goal of publishing 500 articles in my current series ofcommentaries. Thus I have become, literally at the stroke of a pen, a man read by millionsworldwide. And that produces a feeling of excitement, enthusiasm, euphoria. Personal happinessfuels the entire enterprise.
 At least four times each week since September 18, 2010, I have faced the daunting blank page,aiming to transform that white space into words of magic! Timely significance! Perfect accuracy!Words that stop you in your tracks to read and consider... and then keep, selecting them as guides forthe betterment of your life. And I have done all this at record speed... thereby proving yet again thatbeing a senior citizen is a state of mind, not a date on the calendar or some particular disfigurermentor debilitating condition or daily diminishment.
 And so for this article of achievement, commendation and insight, I have selected the stirring marchby Sir William Walton (whose life and sound were profiled in this series). It's called "CrownImperial" (1937). And most every day I play it online to herald my first appearance of the day, at atime that could be anywhere and everywhere on clocks truly challenged to keep up with me, a verymobile target.
 Go now to any search engine and play this effusion of stateliness... and now imagine my adventembellished with these words:
 Arriba! Arriba! Arriba! El Imperator! The Master of the Lyric Words...
 These stirring words, which arrest the attention of all, causing a sea of viewers worldwide to stop!Read! Consider... and so be captivated. Such an entrance never loses its captivating power andarching thrill for the man.... me!... who is so announced.
 Written on the screen.
 I write each commentary live, on the screen of the Worldprofit Live Business Center atworldprofit.com. Each day, therefore, becomes not just a writing opportunity for me... but a writingclass for all observers worldwide. Thus, without paying a single penny people everywhere get thisunique class and all its pragmatic and entrancing writing skills free! You, too, can join us there onany morning and so, at once, find yourself a sentient part of an educational experience which noother writer makes available, much less available for free! And so as paragraph by paragraphemerges from my brain, it is instantly posted on the screen thereby showing the enraptured audiencehow to write to be read, to be persuasive, to be memorable, to be lyric.
 But such mighty outcomes are never the sole result of my efforts, no matter how consequential andimportant those might be. The result is rather the effort of the Worldprofit Writing Team, goodpeople and true who esteem it their honor and pleasure (though, in truth, they are mine) by racing tofind items prosaic and exact, such as correct spelling, accurate dates, quotations not misquoted andviews not misstated. In short they constitute the most magnificent support team ever assembled, onewhich may, in fact, be unique and is certainly peerless and beyond mere praise.
 The outlook that informs each commentary.
 It is my firm belief that our great age of quick information (as epitomized by the Internet) is the even
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greater age of misinformation; information, data, statistics et al flow without relief... but necessaryaccuracy is often a casualty, both by design and by accident. Valuable commentators exist to correctmatters, state such matters accurately and without personal agenda, whether hidden or otherwise.Commentators, therefore, exist for one reason only, to make true, detailed, honest reflections aboutany topic they write about.
 The motto of each commentator must be the same as Harvard University, my alma mater -- "veritas"-- truth. For insomuch as truth has been a major casualty in our e-days, so must we work all theharder to ensure that its high standards are still rendered and revered, not sacrificed to accommodateviews selfish, limited, and inaccurate.
 Thus each and every day as I work, I remind myself that my work, like the work of anycommentator, is valuable only insofar as it is based on and disseminates truth; for truth is our truemaster and must always remain so.
 What I write about.
 Once it is clear that truth is and must be the reason for writing commentary, it is crucial that youestablish your subject field... or, in my ambitious and demanding case, subject fields. For my "beat"is mankind in all his works, magnificent, inspiring, degrading, deleterious, and all the rest. In short itis as broad as the epoch of mankind on Planet Earth and all his works. Thus you are as likely to findin my articles true and provocative commentary on specific animal groups moving towardsunalterable extinction... to the matter of why humans bully each other and what we can do about it...to the succulent and minutely remembered pies baked by grandma... to agendas apt or wrong-headedadvanced by every political party and its representatives, eminent or as yet unknown.
 No subject, no matter where manifesting itself on Earth, is too limited... or so important... that itcannot be dealt with here. And as I am no idle, uncritical respecter of persons or long-establishedinstitutions and traditions -- the views I promote will always be my own, that is to say the result oflong years of looking at every manner of person and event, and drawing my own conclusions... andso stating matters that you will draw your own, too; for my commentaries are never about dictatingopinion, but always about informing it.
 Astonishing results, millions of readers.
 When I started this project, I little foresaw just how rapidly it would grow or how important it wouldbe. But I know better now. People -- and I mean every sort and condition of people -- have done methe signal honor not merely to access and read my wide constellation of thoughts, but to laud, extol,and praise... and, yes, to offer me the benefit of their own opinions, too, which I always urge them toshare...whatever those opinions might be. For maintaining sustained, interactive relationships withthe world and his wife has always been my clear objective.
 The future.
 Aging daily, man's fate, it might be thought that I might on this occasion or shortly so announce thecurtailment or even termination of my exigent work. But that will never happen. For as long as Ihave something useful to say to people needing to hear it (if not always welcoming) I shall continue,and gladly. It is what I was born to do, my fate, and I embrace it with the greatest possibleenthusiasm.
 Besides, with every commentary I write, I empower the thousands of blog publishers set up byworldprofit.com and made potent and worth attending by me. And nothing makes me happier than toknow that my work, all my work, can be used by you, as it is used and published by people just likeyou everywhere on Earth.
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Thus, I give you great Browning's great words, so beloved of my mother, now so beloved of me:
 Grow old with me. The best is yet to be! The last of life for which the first was made.
 Thus, if today is a memorable day, let us consider it as just the first of many such days to come... forthat I shall surely achieve... if you, all of you, continue to support and sustain me in the work Iconsider the most important of my life; work which you have told me so often is so important in thefulfillment of yours.
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'Gonna get along without ya now.' The words no CEO everwants to hear... and what you must do to make sure younever do.by Dr. Jeffrey Lant
 Author's program note. In 1952 Teresa Brewer sang a peppy little ditty called "Gonna get alongwithout ya now." It was bubble gum music, all bobby socks and pony tails. Sweet sixteen though itwas, its lyrics perfect for the soda shop, there was yet a salient point here that none of us can everforget. We are all expendable, replaceable, just a movable part in any organization. It is a soberingthought for any person, but it's vital every CEO of every organization not only understand thisessential truth, but build his administration on it and rule accordingly.
 Before reading the rest of this article, go to any search engine and find this tale of comeuppancewarbled by Ms. Brewer. Carefully read its lyrics, including this unforgettable couplet:
 "Got along without ya before I met ya Gonna get along without ya now."
 What a CEO is and what a CEO must do... crucial aspects of the job you never learn at HarvardBusiness School.
 For the last almost 20 years now, I have been a CEO, specifically CEO of worldprofit.com, whichbegan its life in 1994 as an Internet hosting company, expanding since then into providing completeWeb traffic and online services, tools for every kind of business organization. Let me be perfectlycandid with you; the daily education I've had over the past two decades has been not only practical,exhaustive and timely, but hands-on and never-ending, as must inevitably be any training andinstruction about e-matters.
 The necessary training has included, but was never just limited to matters fiduciary, legal, productdevelopment, marketing, and sales. But the most important instruction of all has been what I'velearned about handling people; in this case the other partners, employees, our unique onlinemonitors, and, always, our customers worldwide for together these far-flung people constitute thevital essence of our business... as such people will constitute the vital essence of yours. Just how youhandle them will determine not only the degree of success delivered by your administration butwhether you will be allowed to keep your lofty position at all.
 My father's insight.
 My father, Donald Marshall Lant, spent almost all his life in business managerial positions. As aresult he came to develop a keen understanding of why some executives rise, whilst others stumble,fall, and pass as a matter of course into oblivion.
 As sharp as a tack at age 86, he is still adamant on a significant point he insisted my siblings and Iunderstand, a principle not only for business success but also for living the best lived life: "Learn tomanage people," he insisted, "and you can achieve anything." Right as rain here as elsewhere, hereminded us (particularly at such moments when we seemed to have forgotten) of this crucial adage;at these times he also taught us clear, practical and field-tested admonitions, tactics, and the wisdomthat only comes from experience.
 Now, here, I am enriching you with as many of these people management insights as the spaceallows.
 1) Know their names.
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The first rule for successful CEOs is to know the names of the people, ALL the people, who are partof your patrimony. People like to know that you, Poobah of the Western Isles, know them.... andtheir names.
 Hint: Make up flash cards with the names of people associated with the enterprise you head. This isa superb way to turn "scrap" time into stronger relations with your people. 2) Use them.
 This ought to be self evident to every CEO; yet how many of you wonder whether your CEO knowsyou even exist, much less your name?
 3) Know their families.
 Family and all its elements are most important to the people most important to you. Make it a pointto get the names of spouse and children. And when you've congratulated their proud mama or papa,send this intelligence to them, so that they understand just how valued their parent is and howessential their services to you.
 4) Contact them when they're ill.
 This is a biggie. When those connected with your enterprise fall ill, each wonders whether this willadversely affect their relationship with you and their job. By calling and visiting you reassure themat a difficult time. And, remember, while sending flowers and a fruit basket is nice; they want tohear from YOU!
 5) Pop up at their work stations... and never come empty-handed.
 Do you know every nook and cranny, every department and project of the company you head? If notmaster the elements of your enterprise by stopping by the various work stations which constitute theparts of your empire. And never, ever go empty- handed. Bring gifts, gift certificates, checks.Remember, you are the deliverer of the loaves and fishes. Act like it.
 6) Share your (particularly edible) gifts and treats.
 CEOs by virtue of their high office gets lots of presents. Share these with some of the hard workingfolks in your business. They will never forget the gesture, your kindness and thoughtfulness. Theseare the memories that they'll remember forever... and the person who made it happen -- you.
 7) Praise and congratulate... and (get the drift?) never come empty-handed.
 No one is better placed in your organization to give plaudits and kudos than you are. Thus becauseyou can, you must. Within your company you are, like the sovereign of England in hers, theFountain of Honor. It is an evocative image, an image of liberality, giving, and above all theempathy that should epitomize your administration.
 8) Make impromptu invitations.
 No particular plans for lunch today? Great! Select two or three of the essential people in yourorganization and invite them to share tuna fish sandwiches with you. Make it clear it's a chance toget better acquainted and to share their views and informed opinions with you. You'll soon growaddicted to these "come as you are" events, making friend after friend, supporter after supporter.
 9) Deliver promotions, raises and bonuses personally.
 When the news is good, make yourself its Mercury. When was the last time you saw your CEOdeliver even the best of news? Exactly. That's why when you get to the top of the corporate tree,you'll perform this task yourself... and gladly.
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10) Implement at least one of these recommendations every day you wish to remain CEO, oradvance from your present position. Don't miss a single day or opportunity. If you do that, TeresaBrewer will have a very different song to sing, for they can't get along without you now. BoomBoom Boom Boom.
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How to help your CEO help you -- and the company. Candidthoughts, observations and a much needed venting by OneWho Knows.by Dr. Jeffrey Lant
 Author's Program Note. In the 1980 film "9 to 5", Dolly Parton sings the title song. Of course it is anattack on "the boss" in memorable lines like this:
 "Nine to five, for service and devotion You would think that I Would deserve a fair promotion Wantto move ahead But the boss won't let me I swear sometimes that man is out to get me."
 When I saw the film the head of every Sally and Sam in the audience was rhythmically nodding inunbreakable solidarity... the boss was a schmuck... and that was that.
 Pity the poor CEO.
 If these are the sentiments directed at every boss in every business on this planet, then you can besure these sentiments may be multiplied by many times when directed at the Chief ExecutiveOfficer, THE Boss, the biggest cheese. El Jefe Maximo, a person universally known as fake,incompetent, probably immoral, certainly amoral, a disaster for the company, vastly overpaid andalready richer than Croesus by squeezing the last drop of blood and service out of every employee,especially those whose ideas he steals with alacrity, impunity, and a demented grin for the credit andenhanced compensation such Machiavellian dexterity always delivers.
 Thus CEO, the culprit of the enterprise, a personage causing universal grief, outrage,embarrassment, and of course, secret envy from aggrieved personnel who would assume the toxicburden and every affronting characteristic, criticism and derogatory comment without thinkingtwice, even if it involved garroting their own mother.
 It is in defence of this sitting target that I, CEO for over 18 years and counting, rise and must speak,for although there is much grandeur in his lofty position and the luxurious lifestyle many millions ayear can deliver, there is no one who knows the true value and significance of CEOs than one who isone himself. He knows! And must therefore speak out of experience augmented by joy at theopportunity to sustain and laud his corporate peers, since so much said about them is inaccurate,mean-spirited, venomous, petty, painful, hurtful, distorted, unhelpful, biased, malicious, erroneous,mischievous, balderdash and complete rubbish... but you get the picture.
 Insight one for CEOs of every age, temperament, disposition, and success.
 Each and every one of your employees, directors, agents, representatives, et al knows (not justsupposes) that he could run the company better than you, the sitting duck with the mahogany deskand assured parking place, even if blind folded, one hand tied behind his back, and baboons asdepartment heads. Oh, yes, and double profits, increase salaries and circle corporate headquarterswith a riot of Christian Dior roses. So there!
 Exhibit Number One, Your Honor.
 There is a reason I am writing this article today rather than wasting my limitless corporatesubsidized time on the golf course, which is universally known as a den of the most expensive andrare executive iniquities. That is a stinker of a letter I received the other day from one of mycompany's representatives. Now the contents and commentaries found at their most prolix profusionwere in no way new , viz. the author of the letter summed me up as a bumbler, stupid, arrogant,supercilious, out of touch, brain dead... and that was just for openers. The rest of the condemnatory
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barrage was unprintable, even in these lax days.
 No, I'd heard that all before. Even the misspellings were unoriginal and pedestrian. No, what madethis epistolary stink bomb so notable was the time I received it... the very day I was receiving specialrecognition upon the completion and implementation of an innovative system for the assistance ofindividuals, organizations,enterprises, companies, and corporations which needed timely,professional copy for their blog sites. Much time, energy, imagination and intelligence had gone intocreating what was acknowledged by experts to be brilliant.
 And because of the project's importance to our company and world, there was to be specialrecognition for me, the lead sled dog. Thus gathered the poobahs of our organization in gay regaliain good voice and good temper to sing hallelujah... all but the individual who chose this moment, ofall moments, to expostulate about my many defects, on the day one of the signal achievements of mylife was acknowledged.
 Deliberately hurtful, or just bad luck?
 There is a question here I would like an answer to, but shall probably never get: Why was thispunishing letter deliberately sent at that specific time to blot a grandly festive day... or was thedelivery time accidental, a coincidence? This is a factor in evaluating the matter... but does not, ofcourse, fundamentally change it. No matter. What does matter is the following list of crucial thingsyou must know and do, things which the sender of the badly conceived e-mail letter needs to know-- and begin implementing at once:
 1) Even if you are as "mad as hell", and especially if you are master of a slashing prose style, leaveanything you write to your CEO for your tempered evaluation 24 hours after writing. You'll mostlikely be glad you did. A stitch in time, saves nine!
 2) Whatever communications you sent to your CEO should be respectful of tone, brief, put aspositively as possible and as professionally as possible. Every purplish prose patch must be deletedat once and completely. Remember, this is your CEO you're contacting. Unless you have a deathwish, tread warily and conservatively.
 3) Couch all communications as problems to be solved, not voluble attacks to hurt and inflame.Problem solvers get promoted. Attackers get no such consideration.
 4) Consider whether raising the issue now is the best possible time for progress and resolution.Timing is everything.
 5) NEVER make the issue personal. That is always the worst possible way to secure CEO attention,CEO action, CEO assistance. And remember this, a pearl of wisdom from Niccolo Machiavelli(1469-1527), when you attack the prince, you must kill the prince, or the prince will kill you. ACEO saying "me recordo" (I remember) may not be a prince available to assist you when you needhis services, for the prince is human... very human indeed. Thus, to my final and most importantreflection: the CEO is the designated leader of your company. He has a right to expect your respect,your support, your courtesy, your wisdom and your help, as he leads you to the promised land --"Waitin' for the day your ship'll come in/And the tide's gonna turn/ And it's all gonna roll your way."
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On the education of adults, being candid thoughts about themost mulish, obstinate, and uncooperative student on earth-- you!by Dr. Jeffrey Lant
 Author's program note. In "Vanity Fair", the inimitable and always intelligent classic novel writtenby English author William Makepeace Thackery in 1847- 1848, there is a telling vignette, one ofthose gems that distinguishes the master of human insight and prose from any pedestrianpractitioner of the writer's craft.
 This one is of the "do as I say, not as I do" variety that makes clear how too many adults approachthe business of education when they are out of the classroom and they have children of their own.They extol it to the skies... without any attempt to do the necessary for themselves. Thus, this notablescene...
 Captain Rawdon Crawley, once the most dashing officer in His Majesty's forces is by now worndown into the hapless lapdog of his aptly named lady Becky Sharp. Captain Rawdon one day tellshis young son and heir young Rawdon to keep to his Latin and master it. "Nothing like it," Crawleypere tells Crawley fils. "Keep it up, m'lad, keep it up". But young Rawdon is already wise to theways of adults, who say a thing but do not themselves do that thing... and so the problem of thefathers becomes the problem of the sons; world without end forever and ever. And that is problemindeed.
 To see what I can do to help solve this immemorial problem, as old as Eden, I have called upon thewild tempi and leaping, pulsating sounds of Frantz Liszt (1811-1886), particularly the four waltzesthat comprise "The Mephisto Waltzes" written in stages between 1859-1885. The music isenthralling and motivating, the title is inspired... for Mephistopheles ("Mephisto") is an archetypalGerman folk character, some say a demon noted for his unflagging energy, limitless imagination andthe games he plays with humans when he is bent on mayhem. Go now to any search engine andselect the version you like of this dazzling brilliance. I prefer the one by Vladimir Horowitz.(1903-1989).
 To play these games, improve his abilities and always to perfect himself, is his true goal. And he isindefatigable in pursuit of this perfection. Thus, Mephistopheles is always at work learning,gathering useful information, applying it, making it work for him... whether for mere mischief orgreater ill. He turns ignorance into knowledge... knowledge into action... action into control... andcontrol into mastery. And he never stops... for as long as there is a single thing he does not know,use, and control, he cannot rest... he must know... to grow... and so he does, one millennium afteranother.
 What chance have we mere humans against such a one as this never sleeping Mephisto?
 Just this. Mephistopheles works alone... and is condemned to be all alone for eternity. But wehumans, imperfect though each of us is, with a life length that is trivial compared to his yet can learnmore, combat Mephisto, and gain victory.... IF... (and this is the biggest if ever) we will continue ourown learning and share what we learn with each other, for each over. Thus will we puny mortals bemore than enough for the greatest of demons who knows that we together, with every flaw known,are greater than he is though he brings centuries of erudition and connivance to this great matter.
 But Mephisto, too, knows another thing of import... that we humans are easy to seduce from theways which improve our lives and extend our dominion... for we are too often distinguished not bywhat we do... but what we have left undone. For we are lazy, slothful, procrastinating, easy to
 http://www.20WaystoProfit.com Copyright Patrice Porter - 2012 48 of 54
 http://www.20WaystoProfit.com

Page 49
						

what we do... but what we have left undone. For we are lazy, slothful, procrastinating, easy todistract from what must be done... focusing on the insignificant and useless...whilst all around ustasks which must be done go undone... for lack of initiative, focus, care and efficient system.
 And so Mephistopheles turns the immensity of human flaws into the engine that enables him tocompete against our multitudes and thus thwart us, block us, and keep us from our great works andinspirations.
 What must be done to gain the victory for humanity and not the imp of chaos and evil?
 Simply this. We must master two vital tasks which we have so far conspicuously failed to do:educate ourselves, then use what we have learned to work together to achieve our objectives androut Mephisto.
 Thus, we must embrace the goal of learning, not just of studying a subject in school, but embracingit far beyond the classroom, right up to our very last day on Earth.
 We must stop talking about the importance of learning but instead do it daily. Sadly, all too manypeople consider their education finished when they graduate ...this is the view Mephisto wishes us toadopt, for such an opinion turns every such believer into guaranteed obsolescence and superfluity.Remember, you are what you know... so Mephisto is delighted that what you know is outmoded andoften just plain wrong. Thus...
 Mephisto wants you to talk about the value of education to young people but do nothing but talkabout it. This is part of his grand scheme for the extent to which such young people see you as ahypocrite, saying one thing, doing quite another, is to his benefit.
 Mephisto wants you to bungle, mangle, twist, torture and blunder through your language, the moremistakes you make the better. You see, words (as no one knows better than he) are power. The morewords you know, the more words you use, the more power you have. As a result, Mephisto wishesyou to see words as the enemy and therefore to regard them as unbearable impositions, burdens,oppressions... rather than the empowering tools they most assuredly are -- a truth Mephisto will doeverything in his considerable power to ensure you never learn and profit from.
 Thus, he exults in every linguistic error you make, for such mistakes, whether picayune orsignificant diminish you as a human. When the means of improving your language uses are at handbut are unused by you, what's a youngster to think -- and do? And so your characteristic languagemisuses are passed to the next generation which assumes your many such errors are acceptable.After all, since you engage in them regularly, without doing anything to improve, why shouldn'tthey? Score another bull's eye for -- Mephisto.
 Thus doth Mephisto fly over his wide domain, where he grins triumphantly when he hears adultsmaking pronunciation error after pronunciation error.... each of which could so easily be corrected...and would be except for the fact those making such errors make no effort to improve. Why shouldthey? Aren't they good enough imperfect as they are? Why should any attempt to improve be made.?Saying they should improve should surely be enough. So does shrewd Mephisto ensure that humansplace themselves in fetters and accept their diminution.
 Texting, the demise of our majestic language and all it has enabled us to achieve.
 Not too long ago Mephisto took counsel with himself -- and thrilled. For he put all his erudition towork creating a device that would ensure his power forever. It was to be a device what would seducethe world, particularly the young people designated to carry on the necessary work of humanity.Mephisto offered them a machine that would give them instant access to each other... but eviscerate,diminish and destroy the ability to provide maximum understanding. Communication would be
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instantaneous but at the cost of meaning. Thus the young people you see texting constitute thebiggest success in history for Mephisto. And, as he immediately points out, we have done this of ourown free will.
 No wonder Mephisto's grin is expansive... as he leans back enjoying the mayhem which is his life'swork... and which has grown with the unwitting support of his luckless victims.... us.
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'That's what friends are for.' Thoughts on friendship and theperson who knows you inside and out... and likes youanyway.Author's program note. I'd forgotten this song by Burt Bacharach and Carole Bayer Sager, but whenI went in search of just the right tune, the right sound for this article there it was.... the perfect choice.It's "That's what friends are for". It was introduced by that raspy voiced charmer with the emotivetug Rod Stewart for the 1982 film "Night Shift" .You'll find it in any search engine. Go now, find itand play. It's the easiest listening with corny lyrics that just happen to be completely true.
 To tell you the truth, when this number came out I didn't pay much attention. It was "pop" music,my attitude about the entire genre skating perilously near to contempt. But things have changed a lotover the last several decades... or maybe I've just mellowed like people constantly tell me, especiallypeople like Ned whose opinion on this matter is worth hearing since as my oldest friend he's in aposition to know. Let's see how that happened...
 Edmund V. Henry.
 Many years ago, my father Donald Marshall Lant impressed a man named Edmund V. Henry. Thisfact was to have the greatest possible influence on my life, as I have never admitted before. Notfrom malice, but from something far worse and more destructive... sloth. Now I aim to correct thisgrievous fault and make, I hope, generous amends... starting with the man my octogenarian fatherstill calls "Mr. Henry" though "Mr. Henry" is now no longer amongst the living.
 Mr. Henry liked my father and my father liked him which makes theirs the first significantfriendship in this multi-generational story. What would have attracted Mr. Henry's sharp notice (andhe was amply stocked with keen perception) was my father's strongest suit -- loyalty. People notonly liked him (easy to do) but came to rely on him to do what he said he would do... and never letthem down. A person on the way to managerial success always needs such people on his team, cannever have too many and goes out of his way to support those fate delivers. It is what smart leadersdo.
 Mr. Henry saw a man of skills, of dependability... and, above all, of fidelity. And so as Edmund V.Henry moved up, Donald Marshall Lant moved up... and far away from where they both started, insuburban Chicago...
 "California here I come" -- reluctantly.
 Edmund V. Henry was the kind of man who expected success... and was willing to do what it took toachieve it. Hard work never bothered him. He had every virtue prized by the Rotary Club, to whichhe should have belonged if he didn't. He was manly, athletic, a person who inspired trust, backed byhis scrupulously kept word. You knew where you were with Ed Henry. He believed in God, theGreat Republic, family -- and the full panoply of infallible dogma assiduously propounded by theVatican. This fact could hardly have been more significant... particularly for his dozen children.
 My relationship.
 When my father told me towards the end of my freshman year at Downers Grove (Illinois) highschool that we were leaving for Los Angeles, I was despondent, angry, seeing no opportunity in theGolden State... but only unbearable loss as only a dramatically inclined teen-ager could see things.Mr. Henry, who offered my father promotion if he'd go West was Nemesis, not benefactor. Andbeing capable of smoldering (none better) I am sure my adamant opinion was heard... but notfollowed.
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And so because of Mr. Henry and the bright promise of California, a beacon not yet obscured ortainted, we left all the verities behind... loved grandparents, a town where we knew everyone andeveryone knew us, the very school itself built by my grandfather. Aunts, uncles, cousins, every pathand sidewalk intimately known and cherished... even the acres of violets which carpeted the verdantway to the ambling creek... all this gone. Who was responsible? Edmund V. Henry and a lifelongfriendship that far transcended any business relationship. My father literally bet the ranch on thisaccord.
 Ned.
 It is now time to introduce you to the protagonist of this story, Edmund Junior, always called Ned,though I artfully plied him with any number of clever variations and rearrangements, "Nedrick"being amongst the more mild. You'll be glad to meet him and learn more. Here's your opportunity.
 Ned is the first son of Edmund V. and Rosemary Henry. He is now 60-something, right smackbetween me (65) and my brother Kevin, a smidgeon over 60. I have known him virtually since themoment of conception. I am therefore his oldest friend and qualified to comment.
 The different path.
 In his early days Ned was the fervent Roman Catholic son his ardent father desired. Thus, the subjectarose naturally of Ned becoming a priest, credit to God, his bishop, his priestly order, his father, hisfamily, and himself. And Ned, then, embraced this possibility, the more so as it was stronglyrecommended by Los Angeles Bishop Timothy (later Cardinal) Manning, Ned's staunch benefactor.He first saw the priest in Ned, ensured his father saw it, and then, Ned himself... the glowing altarboy who embraced his future with a glad heart and enthusiasm... at first.
 Thus one sunny California day I, the heir of Protestant Reformation, beheld the dramatic fact of Nedat seminary, garbed in the first of the many sacerdotal outfits his father was sure would follow --priest, monseigneur, bishop, even cardinal, prince of the church. Why not? Bishop Manning was onthe fast track. Why not his acolyte Ned? Every father has great dreams for his first-born son, and Mr.Henry had his. The problem was, and this is perhaps the tragedy of Mr. Henry's life, once inseminary Ned's fervor waned. After two years or so, he wanted to leave, his vocation gone, only onething yet to do -- let his father down easy.
 One thing distinguished Ned then and now. Sweet tempered, good mannered, always determined tomake the people he loved and cared for happy, he had tried what his father so profoundly desired.However as his commitment dripped away, his heart no longer in his vocation, he wished forsomething impossible to deliver... a solution that would give him freedom without hurting his father.Such a solution did not exist...
 And so he left the seminary breaking his father's heart and put foot on the path for the most seriousjourney of his life, to find himself and find comfort and self acceptance in the result. His father,dismayed and afflicted though he was, supported Ned, something the more valued because sounexpected, under circumstances so bitter. But Ned was the first-born son, and loved. BishopManning, however, never spoke to him again.
 "The sharp edge of the razor..."
 During these years he bore a distinct resemblance to the character Larry Darrell in W. SomersetMaugham's 1944 novel "The Razor's Edge" which became in1946 a compelling film starring TyronePower. The title referred to a line in Katha-Upanishad: "The sharp edge of a razor is difficult to passover, thus the wise say the path to Salvation is hard." No one knew this better than Ned... or me.
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For I was a constant if often attenuated presence in his life, as one secure of the warmest of greetingsdespite long absences. I have watched as the lovable boy I knew has grown into the equally lovableman I know; a supremely valuable trait that has often proven the catalyst for anything other thanserenity and comfort. Throughout all these many years, literally since his birth remember, I havebeen a factor. As "his oldest friend" that is my right and I cherish it accordingly.
 That is why just the other day, my sister having provided his current telephone number, I called,saying "This is your oldest friend..." He knew and the years evaporated before our onrushingmemories.
 Ned is coming to visit me soon. It will be the greatest possible fun. Irreverence will be the order ofthe day. Things profound will be mixed with jokes from long ago. Our much loved dead will riseagain and live in us. Truths will be uttered about each other... and about ourselves. And we willlaugh.... for we are both masters at that.
 And so the saga of this lifelong friendship will continue, another chapter added, these words sung byStewart more true than ever:
 "And I never thought I'd feel this way/ And as far as I'm concerned/ I'm glad I got the chance to say/I do believe I love you." And, remember, Ned, Larry Darrell, who started in Chicagoland like bothof us, found the secret to happiness.
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